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In Colombia, Each Coffee |" Cherry s Picked by Hand When Ripe 


Painstaking care... 
constant research 

one of the reasons why 
COLOMBIANS is the 

Aristocrat of Coffeedom! 


NATIONAL FEDERATION 
OF COFFEE GROWERS OF COLOMBIA 


Member of Pan American Coffee Bureau 


120 WALL STREET + NEW YORK 5, N. Y 
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BAR-NUN 
“Auto-Check”’ 


NET WEIGHERS 


Eliminate Excessive 
Overweight Losses 


Prevent Underweight 
Packages 


Offer Worthwhile 
Production Economies 


Roasters from Coast-to-Coast have proved, to their complete satisfac- 
tion, from actual plant experience, that the extreme accuracy, economy, 
and mechanical dependability of BAR-NUN “Auto-Check” Net Weighers 
have been decided factors in reducing costs in their plants. You, too, can 
profit by installing one or more of these efficient automatic net weighers. 


NO. 20 NO. 25 
BAR-NUN ‘‘Auto-Check”” NET WEIGHER  BAR-NUN “‘Auto-Check”” NET WEIGHER 


Designed especially for the production of 2!/, to 4- Identical in overall size to the Model No. 20, but 
ounce packets, this model has a weighing range from designed to handle net weights ranging from 3 ounces 
1 ounce to 8 ounces. Accuracy is guaranteed to be to 11/4, pounds. Guaranteed accuracy is plus or minus 


plus or minus 1/64 of 1 ounce per discharge. 1 32 of 1 ounce per 1-pound discharge. 


Check the extreme accuracy of these weighers against the accuracy of 
your present equipment, and you can easily figure, in dollars and cents, how 
much your present “excessive overweights” are costing you. Write today 


for complete details on BAR-NUN ‘“Auto-Check” Net Weighers. 


B.F. Gump Co. 


ENGINEERS AND MANUFACTURERS SINCE 1872 
1348 So. Cicero Ave. ° Chicago 50, Ill. 


MAKERS OF: Gump Coffee Granulizers © Edtbauer-DUPLEX and BAR-NUN “Auto-Check” Net Weighers 
BAR-NUN Bag Feeders Ideal Green Coffee Cleaners Draver Continuous Coffee Blending Systems 
Magnetic Separators © Elevating and Conveying Equipment. 
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Oval, oblong, square and round, 
Spiral — convolutely wound 
For all your needs in package plans 


Answer always Gans 


R. C. FIBRE CANS are popular in so many different industries because they combine 
greater eye and buy-appeal with extra functional advantages. Easier to fill . . . easier 
to stack, handle and display ...R. C. Containers are designed to dispense your product 
more conveniently. 


These more practical features grow out of practical experience obtained over a period 
of 40 years. R. C. Can engineers know packaging, and they adapt their experience to 
the special needs of your product and to your production set-up. That's why R. C. Con- 
tainers will move your product — through the plant and into consumer's hands — faster, 
more efficiertly at lower unit cost. 


COMPLETE SERVICE... ON SCHEDULE DELIVERY From planning and designing 
your closure and package to testing . . . manufacturing .. . applying the label — R. C. 
gives you complete packaging service. Four strategically located plants assure prompt 
delivery. 


MAIN OFFICE 


and Factory 103 Chambers St., St. Louis 6, Mo. 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES 


C.€. DOBSON, 819 Carondelet Bidg New Orleons12,lo. RJ, WATERS, 516 Fifth Ave, New York,N. LC MORRIS 1125 Spring St.,N. W., Atlonto, Ga. 
S. W. SCOTT, 608 McColl Bidg, Memphis 3. Tenn EF DELINE CO, 224 W. Alameda Denver 9, Colo W.. BENNETT, 126 S. Third St.. Minneapolis 1, Minn, 
CAN SUPPLY CO _,1006 W Washington Bldg Angeles Calif C.J TAUGHER, 14628 W. Wisconsin, Milwaukee 3, Wis. 
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“We're 


Many packers take a lot of satisfaction 
in making this boast. Do you know why? 


5 pole pride of course in having a plant equipped Whether employed to design a new plant or to help 
to maintain coffee-roasting at the peak standard of bring an old plant up to modern standards, the BURNS 
excellence. But it goes deeper than pride. What are engineers aim for a fully-integrated, complete plant- 
the inside facts? assembly which functions largely automatically and 

BURNS engineers work and think in terms of a with the smooth continuity of a single machine. In 


complete coffee-roasting plant — built around Burns 

ee ia 2 terms of space, labor, maintenance and time saved, 
Continuous or “Thermalo™ Batch roasters. All Burns 
: ; you have a pieture of maximum operating efficiency 
complementary equipment is designed and constructed 
which means improved and better-controlled produc- 
to match the standards of these world-preferred roast- 
; ; ‘ tion, easier operation, money-savings and a wider profit 
ers. Each machine also is engineered to coordinate per- ’ 
margin. 


Po be “fully BURNS-equipped™ is to have BURNS 


machines and auxiliaries that work in the smoothest 


feetly with the operation of all other Burns machines 
and auxiliary transfer equipment in the plant layout. 
Further, the arrangement of layout is planned ex- 
pressly for the plant operator's own individual trade and most effective combination. Saves wear and tear 


and building requirements. on the nerves and the pocketbook. Helps your business. 


Write for descriptive Bulletins. 


BURNS 


Most advanced method of treatment and 
handling for every step in Coffee Processing 


® Thermalo Batch Roasters 

© Burns Continuous Roasters 

© Paired-Roll Granulators 

© Compactor Mills 

® Stirflex Coolers 

Self-Regulating Stoners 

* Green Coffee Cleaners 

* Green Coffee Blenders 

® Keenan Chaff and Dust Collectors 


® Conveyor, Distributor and 
Storage Systerns 


* Equipment for Testing 
Coffee Samples 


€ tor Mill 
ompactor Mi Coffee-Roasting Plant 2301 


MEMBER OF ABEZ TENS Sons. Inc. 


/ MANUFACTURERS OF EQUIPMENT FOR Corree ROASTING + TEA BLENDING «+ TESTING. 
E SAMPLES OF TEA AND COFFEE + ROASTING COCOA BEANS + MAKING PEANUT BUTTER 


llth AVENUE AT 43rd STREET . NEW YORK 18, N. Y. 
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CHICAGO 


ow to turn 


Black Pepper... Norda’s Black 
Pepper, will help you turn your 
products into gold, customer's cash 
... beeause Norda’s Oleo Resin 
Black Pepper is the seasoning that 
sells fine products, 


BLACK PEPPER 


Thoughtfully prepared from the 
very best East Indian pepper plants. 
Norda’s Black Pepper will give your 
specialties that spicy sharpness that 
turns tasters into customers and cus- 
tomers into profits. 


Use Norda Black Pepper Resin and these other 


quality Oleo Resins in your fine products: 


Oleo Resin Capsicum N. F. (African) 


Extracted from Nigerian Peppers 


Superb in Bite and Color 


Oleo Resin Red Pepper (American Capsicum) 


Oleo Resin Black Pepper 


Mild in Bite, deep in Color 
Standard N. F. Grade 
Beautiful Bouquet 

Pure Jamaica Ginger 
Standard 


An Extra Quality Product 


For products that sell, and sell again, 
remember the name... NORDA. 


Send for catalogue, prices, and full information 
about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases ... send for them today. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N.Y. 


LOS ANGELES - 
MEXICO CITY 


ST. PAUL 
LONDON 


MONTREAL 
PARIS 


TORONTO 


COFFEE AND TEA 


HAVANA 
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That’s right— Air, your greatest enemy in the 
delivery of perfect roaster fresh coffee, can’t 
reach its flavor or steal its aroma, if you pack 
it in vacuum-pack cans. Cans made by Canco, 
the can with the key! 

Aside from the protection they give your cof- 
fee’s flavor (and your reputation as a roaster) 
Canco’s vacuum-pack cans are so much easier 
to fill, close, store and display. Furthermore, 


AIR-The Number 1 enemy of Coffee Flavor! 


they don’t break, so there is no loss in pack- 
ing or in transit. 


Also Canco’s superior lithography gives 
your brand name a clean sparkling advan- 
tage on the shelf. 

All these important factors make a switch 
to Canco Vacuum-Pack cans an imperative 
move for you... do it soon! 


It can’t get stale when it’s vacuum-packed in cans 


CAN COMPANY 


Hamilton, Canada 


AMERICAN 


New York 
1950 


Chicago San Francisco « 
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Incorporated 


IMPORTERS - COFFEE 


ESTABLISHED 1914 


111 WALL ST. NEW YORK 
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is preferred --because of its 


@ True Characteristics of Mild Coffee | 
@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plus: Expert Care in Final Removal of Defects 


PORT AU PRINCE, HAITI 


DEPARTMENT OF AGRICULTURE 


COFFEE AND TEA INDUSTRIES 
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Now more than ever 
PORTUGUESE 
COLONIAL COFFEES 


it is time to save with 


PORTUGUESE WEST AFRICANS 
(ANGOLA) 


——NOVO REDONDO «+ AMBOIM LIBOLO + AMBRIZ ENCOGE CAZENGO—— 


THEY ARE SWEET 


and they will bring down 


the cost of your blends. 


The quality is inspected by: 


Junta de Exportacdo do Cafe Colonial 
Head Office: Rua Augusta 27, Lisbon, Portugal 


Branches: Cabo-Verde * S. Tomé * Angola 
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A Coffee Quiz (No. 3) 


Question: 


Have coffee prices reached a permanently 


higher level? 


Answer: 


Based on present production and consump- 
tion statistics ---- yes. 

The 64 dollar question is, Will present 
consumption decline materially under the 


influence of present price levels? * 


Ruffner, McDowell Burch, Inc. 


San Francisco Chicago New Orleans New York 
214 Front Street 408 W. Grand Ave. 419 Gravier Street 98 Front Street 
: *Whatever the coffee price situation may be, our exceptional 


connections in the producing countries make it possible 


for us to keep “Ruffner” customers accurately informed. 
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asking. Merely fill out the coupon and mail 


]—rAsTE Test METHODS 

“Flavors Improved, Sales Boosted through 
Organoleptic Tests’ is the title of a reprint 
of an article by L. C. Cartwright and Robert 
A. Nanz, of Foster D. Snell, Inc., New 
York City. The article is an outline of 
the techniques and methods used by panels 
in flavor evaluations. Foster D. Snell, 
Inc., 29 West 15th Street, New York 11, 


2. -BAG CLOSERS 

Just issued is a new brochure which 
gives complete information about Union 
Special equipment for filling closed bags. 
Data is included on sewing heads, columns, 
tables, conveyors and accessories. A packer, 
knowing his daily capacity, bag sizes, 
weights and type of closure required can 
quickly locate in handy charts the exact 
equipment to fit his particular needs. 
Union Special Machine Co., 490 North 
Franklin Street, Chicago 10, Ill 


—ESSENTIAL OILS, AROMATIC 
CHEMICALS 
Wholesale Price-List covering essential 
oils, aromatic chemicals, certified food 
colors, concentrated citrus oils, natural and 
synthetic fruit flavors, pure vanilla concen- 
trate, vanillin, coumarin and other flavor 
materials for food products. Florasynth 
Laboratories, Inc., 1513-33 Olmstead Ave., 
New York 61, N. Y. 


4 —COFFEE, COCOA AND PEANUT 
MACHINERY 

Pamphlets and circulars describing the 
low temperature process of roasting coffee 
which has been extended to continuous 
roasting machines for peanuts and cocoa 
beans; also circulars on machines for clean- 
ing these commodities. A new brochure 
covers the “Thermalo” process of roasting. 
Booklet. on Granulators also available. 
Jabez Burns & Sons, Inc., 11th Ave. and 
43rd St.. New York 18, N. Y. 


5 CASE HANDBOOK 


Every user of corrugated or solid fibre- 
board boxes will want this handbook, pre- 
pared by the Fibre Box Association. In- 
cluded are specifications, carrier rules—rail- 
road, railway express, motor carrier, air 
cargo, parcel post—and other data. Copies 
are being made available without charge 
by the Robert Gair Company, Inc., 155 
East 44th Street, New York 17, N. Y. 


6 COFFEE MILI 

A booklet describes a new type roller 
mill said to grind coffee in such a gentle 
manner that no heating of the coffee occurs 
to affect quality or flavor. Moore Dry 
Dock Co., Industrial Machinery Division, 
Foot of Adeline St., Oakland 4, Cal 
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fects This literainre 1s sours for the 
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| Basic coffee goal 10 Tea opportunities in 50 43 
Report on record-breaking National. Hot: Tea. Week 44 
NCA Boca Raton convention : 

50 can be banner tea year 45 
Coffee supply to equal demand 12 
Top U.S. officials sketch Factors in tea outlook 45 
policies, trends on coffee Tea growing costs 46 
Restaurant coffee problem 13 Tea information program 47 
Answer must be joint effort, Japanese tea in '50 49 
lively panel discussion says 
Packaging machinery outlook 53 

Proper brewing 14 
New urns for Army revealed Essential oils in 1950 55 
in Aborn’s committee report Vanilla bean trends 56 

Sports competition keen 15 More spice use in ‘50 59 
Golfers, fishermen, tennis 
players in glory at Boca 
Battle of coffee brands 17 = 
Report on Brazil . 19 Crops and countries 26 
A first-hand, vivid summary Ship sailings 31 
on the crop situation there ; 
Why did coff > - Coffee in Europe 38 
y did coffee prices go up? 
An authoritative analysis The coffee outlook 39 
by a leading Brazilian Editorials. 41 
Seek contract “adjustments” 23 Packettes 
Shipbuilders make grinders 24 Tea leaves—Lewis ‘ 51 
How do restaurants handle coffee? 27 News from key cities 61-65 
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Hold to basic goal, more consumption, 


Boca Raton convention, biggest in NCA history, slaps producer 
attempts to default on contracts, applauds end of differences 
with PACB, reviews supply outlook, elects DeArmond president 


New problems in coffee are many and pressing, but the 
industry should not allow those problems to shunt aside the 
basic goal—enlarging the coffee market in this country to 
30,000,000 bags a year 

This warning was sounded at the 1949 convention of the 
National Coffee Association, held December 7th-10th at the 
luxurious Boca Raton Club, Boca Raton, Florida. 

The convention, which came on the heels of one of the 
most turbulene periods in modern coffee history, was the 
largest in NCA annals. More than 750 coffee men and 
guests were on hand at the former millionaire’s club for the 
opening of the convention 

Many of the delegates came on the special trains from 
New York and Chi Ago Others traveled by plane some by 
auto--and one group arrived from New England on a 
private yacht 

While the convention was underway, echoes of the spec 
tecular October-November price rise were still rumbling 
through the nation. In Washington Senator Guy Gillette 
was capturing headlines with the investigation into coffec 
prices by his subcommittee of the Senate Committee on Ag- 
riculture and Forestry 

Attempts by coffee producers to "renegotiate existing 
contracts with buyers in this country emerged during the 
convention as one of the vexing aftermaths of the price rise 
Some producers are trying to default on commitments made 
betore the increase in order to write new contracts at the 
higher levels 

The convention, 19 a unanimous resolution, declared blunt 
ly that “any consideration of contract readjustment would 
most seriously disrupt the cotfce trade all the way from pro 
ducer to consumer 

It had been brought to the attention of NCA that in 
some countrics formal action had been started looking to 
readjustment of contracts, the resolution declared and re 
called the pledge made by all producing countries and the 


NCA Secretary-Manager Bill Williamson (left) pours—coffee, of 
course—for Vice President Barkley, a convention speaker. 
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Edward Aborn (left), of Arnold & Aborn, Inc., New York City, new 
NCA vice president, trades congratulations with J. A. DeArmond 
of J. A. Folger & Co., San Francisco, elected NCA president. 


United States on September 17th, 1942, that “faithful ful- 
fillment of contracts in commercial dealings ts a system which 
provides a useful method for handling the coffee business 
with benefits for producers, middlemen and consumers 
alike 

Sanctity of contracts, the resolution emphasized, has been 
the firm basis of coffee dealings at all levels of the industry. 
The convention “most positively” stated its disapproval of 
attempts to readjust contracts 

Representatives of El Salvador and Nicaragua told the 
convention their countries were determined to fulfill all ot 
their contracts 

Taking ofhcial recognition of the investigation of coffee 
prices by Senator Gillette's committee, the convention de- 
clared in another resolution that it hoped the results would 
clarify the present coffee situation to the satisfaction of the 
American consumer 

Clearing of the path toward renewal of coffee promotion 
in this country through the united effort ot the producers 
and the United States trade was indicated in a resolution 
which mentioned ofthcally for the first time that differences 
have existed between the National Coffee Association and 
the Pan-American Cotfee Bureau 

Committees have worked together “to resolve the dith 
culties which temporarily disrupted the usual cooperative 
relationship of the two organizations,” the resolution said 
And the National Cottee Association looks forward with 
enthusiasm to our renewal of the advertising campaign tor 
cottec 

The convention elected J. A. DeArmond, of J. A. Folger 
& Co., San Francisco, president of NCA for the coming 
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year. Edward Aborn, of Arnold & Aborn, Inc., New 


York City, was named vice president, and John Heron, of 


the Schaefer Klaussmann Co., Inc., was chosen treasurer. 

The convention also elected these directors for the 1949- 
1952 term: James P. Kissane, Richheimer Coffee Co., Chi- 
cago; R. Barclay Scull, Wm. S. Scull Co., Camden, N. J.; 
N. L. Schmid, Woolson Spice Co., Toledo, Ohio; E. P. 
Bartlett, American Coffee Co., Inc., New Orleans: R. H. 
Cardwell, C. W. Antrim & Sons, Richmond, Virginia; J. H. 
Coleman, Old Judge Coffee Co., St. Louis: Roy Farmer, Far- 
mer Bros., Los Angeles: H. R. Graf, C. E. Bickford & Co., 
New Orleans; Philip R. Nelson, Ruffner, McDowell & 
Burch, Inc., New York City. 

Mr. Kissane, Mr. Scull and Mr. Schmid were newly elect- 
ed to the board. The others had been serving previously 

W. F. Williamson, who continues as secretary-manager, 
was praised for his work during 20 years in that ofhce in 
a special resolution adopted unanimously by the convention. 


Aggressive promotion 

Mr. Williamson called in his report for coffee promotion 
on a stepped up scale, not defensively but aggressively. He 
urged the industry to turn its attention to the problem of 
increasing the use of coffee by the American public. De- 
spite the large number of pounds of coffee sold annually, 
per capita consumption is only slightly under 20 pounds, 
he pointed out. He said he looks forward to an increase 
in sales of as much as ten million bags in the next ten 
years—if proper promotion methods are used. 

The question of adequate supplies to meet such increased 
demand need not worry us, he indicated. There are areas 
in the producing countries with a large potential in coffee 
production, he suggested, and those countries will find ways 
to supply the coffee if the demand exists. 

The coffee industry was not concerned by Senator Gil- 
lette’s investigation, Mr. Williamson told the convention. 
Causes behind the price spiral were understable, he said. 
Among these causes were hoarding by consumers and elim- 
ination in producing countries of surplus supplies. He 
thought the investigation was as likely to encourage specu- 
lation as to discourage it, since isolated facts might be mis- 
interpreted or garbled in producing countries. 


Tribute to Robbins 

He emphasized that the trade should not let preoccupa- 
tion with new problems interfere with the drive for a larger 
total market for coffee in this country. 

At the opening session, delegates were welcomed to 
Florida by J. S. Garvett, president of Churchill, Inc., Mt- 
ami coffee roasters. who invited visitors to the state to take 
full advantage of the unique opportunities for recreation 

NCA progress during the past year was reviewed by 
George V. Robbins, of the General Foods Corp., in his 
fourth—and last—report as president of the association. 
Mr. Robbins’ tenure ran through the difficult postwar period 
and the transition of coffee from a wartime to a peacetime 
basis. 

Mr. Robbins confirmed reports that Brazil has enacted a 
law to establish a tax of ten cents a bag on exports to be 
used with contributions from other member countries of the 
Pan-American Coffee Bureau to promote coffee the 
United States. 
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Boca sidelights 


For hours after the opening session was over, conven- 
tioneers were chuckling about the Veep’s remark. Vice 
President Barkley paused during his talk to clear his throat. 
George Robbins, good platform host that he is, offered the 
Veep a glass of water. Mr. Barkley made a deprecating 
gesture. “Thank you, my friend, but I'm from Kentucky.” 

Chan Mackey, looking a little rueful, said he thought he 
was going on a fishing expedition. It turned out to be a 
boating excursion. 

People came down to Boca Raton by train, by car and by 
plane. We like the way Stanley Ferguson made the trip. 
Together with some coffee friends, he sailed down from 
New England on his yacht. 

If you're down New Orleans way, stop in and see Dave 
Kattan. We have a notion he should be able to show you 
some darn good pictures of the convention. At the aqua- 
cade he was roaming around the pool with three cameras 
slung around his neck—two movies and a still—and a 
Weston exposure meter clutched in his hand, 

* 

Next time you bump into George Bott, ask him about 
Alice, the elephant. And we do mean elephant. Alice was 
the name of the pachyderm at the carnival. She was, her 
keeper announced, available for rides. But conventioneers 
preferred to look and josh until one bold soul decided to 
give it a try. Amidst cheers, George Bott mounted the 
elephant, and right behind him was Mrs. Elmer Florance. 
After that Alice was busy freighting coffee folk around the 
circle. 

* 


There was something about that carousel that drew the 
cowboy in J. J. Morris. He rode the horse with a daredevil- 
flair, like a bronco buster from away back. 

* * 

If the boy hadn't run out of plaster dolls, Ed Johnson 
might have eventually slammed the wooden sledge hammer 
down hard enough to whang the bell. Before each try Ed 
put one of the dolls on the anvil to help his aim. It wasn't 
his aim that was off. None of the dolls lasted for a second 
try. 

* * * 

The coffee fraternity liked Boca Raton. In fact, there was 
a lot of talk around about coming back. In the meantime 
some of the conventioneers decided to make the most of 
what they had. Quite a few of them stayed over after the 
convention ended. 


In recognition of his years of service to NCA, Mr. Rob- 
bins was presented with a clock as a gift from the asso 
ciation’s members 

Most coffee roasters will have to face the problem of old 
age pensions for employees, if they are not already faced 
with it, I. Austin Kelly III, director of the National Em- 
ployee Relations Institute, told the convention. He said the 
sooner the business man considers such plans, the better, 
since the cost of putting them into effect is going up. He 
(Continued on page 18) 
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Top government officials review policies, 


trends affecting outlook for coffee 


Sees coffee supply equal to demand 


oli id trends a ing the outlook 
were outlined at the Boca Raton, Florida, convention of t! 
National Cottee Association by toy United Sta ( 1 n 


“Freer play” in coffee 


He said that in all probability the law of supply and 1c 
mand has freer play in the distribution of coli han almost 
iny other commodity, unless there were “hidden influences 
that tend to nullify the law of supply and demand Hi, 


idded that he had no information concerning the existence 


of such influences 

The vice president explained with a smile that he had 
been (so preoccupied recently with non political matters” 
that he had not been able to keep up with the Senate in 
vestigation of COotlce prices 

What many delegates took as an indication of the United 
States government s attitude on renego. ration of coffee con 
tracts was contained in the talk by Ambassador Paul (¢ 
Danicls, representative of this country on the Council of the 


Organization of American States 

The maintenance of this vast industry on a sound basis 
depends on the continuous flow of cottee trom producer to 
consumer.” Ambassador Daniels told the conclave Events 
which threaten to interrupt this flow of coffee must natural 
ly be a source of concern to all sectors of the cottec industry 
and. in addition, to all of us as citizens of America 

He pointed out that coffee is our mayor import from 
Latin America. the coffee industry is active in all 48° states 


of the Union, and cotfee ts the favorite breakfast beverage 


of practically all Americans, rich and poor alike 
Reviewing the development and achievements of the Or 


ganization of American States, Ambassador Daniels said 


that as a result of OAS's experience in promoting the settle 
ment otf disputes, he did not lieve any government among 
ressive action 


the American republ cs would now take 


or would consider aggression against a sister republic 


More. security 
Each nation knows that within the framework of th 


Organization of American States we have proven machinery 
t 


for consultation and, if mecessary collective entorcement a 
tion to assure the maintenance of peace,” he explained 

He reminded the convention that “it ts to our own in 
terest to do all we properly can to help the other American 
countries achieve an increasing measure of security and ma 
terial progress 


The world’s potential cottee supplies estimated to be 
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about 31,000,000 bags, will equal demand during the 1949 
1950 crop year, George W. Muller, chief of the Food Di 
vision. Office of Domestic Commerce, U. S. Department of 


Commerce, told the assemblage 


f world requirements made during th 


Several estimates « 


onditions now seem 


the volume of Europesn imports 


retail de 


nat 
we can anticipate a slac Kcning O 


while excess purchases art 


Imports are up this yeir. he reported, and there ts no 


eason to expect any current shortage Latest figures show 
the first ten months of the year imports reached 


hat during tl 
1.265.994 bags over the 


17,814,577 bags, an increase of 


year before 
Weather and crop conditions affecting Brazil's 1950-195! 


production were improved by rains in October, he indicated, 


and prospects for a far harvest in 1950 are good 


Late figures 
Mr. Muller added that late figures show the quantity 
available for export from Brazil is 2,342,000 bags greater 


than the original figures, which were based on the 1949- : 
1950 crop alone The additional quantity,” he explained, 


is made up principally by the visible supplies, interior 
stocks, of about 2,000,000 bags from 1948 and earlier crops 


which are actually available for export. 
For the longer range, it can be expected that better care 
of the trees by cultivation and use of fertilizer will produce 


larger crops, and trees that might have been abandoned are 
likely to be continued in cultivation, Mr, Muller said. 
“New plantings will gradually come into bearing and 
help increase potential crops,” he added. 
A message was read from Edward G, Cale, deputy direc 
tor of the Office of Middle American Affairs, U.S. Depart 


ment of State 


Where NCA held its biggest convention—the Boca Raton Club. 
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Vice President Alben W. Barkley surprised conventioncers es 
ee. with his knowledge of coffee in the Americas. He 1 illed lier part of the year und tocot is 
that he was a member of the Senate committee which dralte too high and should be res {1 downwaid in the light ot 
< : the In trion’l Coffee Agreemen 19 drastic price rise, Mr. Mull leclared He expected 
: Adoption of that treaty not only was an act of justice & ome cutback in consign in the Uriic 1 States, as well 
our vood neizhbors to the south but also was econon 
wi the vice president declared It halted a process cautioned that 
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Restaurant coffee ts joint problem 


Only way to make real progress is for both industries 


— restaurant and coffee — to work together, 


for coffee 1 


in the quality 
consumed by the 


uston CMe! 


Casily 


Was 
pir | Sess1on t 
Raton convention 
National Cotfee Associa 
hy. 


tion a panel chaired 
Philip I. Eisenmenger, head 


of NCA’s hotel and restau 


committee 


Philip |. Eisenmenger 

rant 

Leaders of the restaurant ficld took the platform to pre 
sent their views on coffee with rare and refreshing blunt 
ness. Their remarks touched off comments from the floor 
which added considerable depth and understanding to the 
session 

Mr. Etsenmenger paved the way by pointing out that 
hotels and restaurants serve 16,000,000 meals a day and 
that this market takes 25 per cent of the coffee absorbed in 
the United States, or about 500,000,000 pounds a year 


Size—and influence 


Size, however, is not the only factor which makes this 
market vital to the entire coffee industry, he continued 
No less important 1s the influence of restaurants on the 
home market 

Talking straight from the shoulder, Martin J. Harding, 
vice president of Harding's Restaurants, Chicago, chal 
lenged a statement in the NCA weekly letter that coffee 
never got where it is because of any pushing by restau- 
rants. He said his tather paid eight cents a pound more 
than prevailing market rates to get the best possible cup 
of cotfee, which he merchandised with the slogan, “Cot 
fee that’s better than good.” 

Mr. Harding also cited att idea introduced by his chain 
of restaurants to win They ad- 
vertised coffee at no charge between 10:30 a. m. and noon 
Volume in this 


business in off hours 


with every check of 55 cents or more. 
period went up 300 per cent, Mr. Harding reported, and 
added that they were using a lot more coffee, too. 

He called for practical, specific help from the cotfec 


No real in 


cottee, he 


industry on brewing and serving problems 
formation is available on make 
charged, and they are forced to find their own methods 


how to iced 


through trial and error 


He cited, 


Which, he 


as an example, ice for iced coffe 


JANUARY, 1950 


lively NCA panel discussion agrees 


crushed 
Hotel Robert 


que stioned an 


asked, was best ube, ere red or 


Douglas Boyle, gener Manag the 
E. Lee, Winston-Salen 
other 


truck 


NCA n r, that tea is like 
to push He said the 
tea party nd that 


market 


ira had been installed only 


statement in the 
with a flat tire 
experiencing 
restaurant 


30 days before and tea volume had gone up substantially 


Needs information 
Mr. Bovle confessed that he doesn’t know 
and serving hot coffee and iced coffee properly 
and spe 


whether he's 


brewing 


find in available material clear 


inswers to such questions as how much water to use 


he cannot 


how long to brew, ete 

The serving of the best possible cup of coffee to the 
restaurant customer was a problem common to both the 
restaurant and coffee industries, he declared, and called 
for a joint program of research as soon as possible 

Andrew J. Crotty, president of the National Restaurant 
Association. called for measures to get proper information 
on coffee down to the grass roots of the public eating 
field. He pointed out that 60 per cent of the restaurants 
sell less than 2,000 meals a month. 

Cotfee salesmen should have time to service their cus 
tomers properly, he urged. What they usually.do now, 
he indicated, is to stop at a restaurant only long enough 
and how much 15 


to find out how much coffee is left 


needed 

He said more research was necessary on many aspects or 
cotfee. One example was paper cups, which many in 
stitutions have to use, running to as much as 50,000,000 
The paper makes the coffee taste bad, he de- 


cups a year 
or what to do about it 


clared, but we don't know why 

The present coffee urn was not the final answer to 
brewing equipment for the restaurant, Mr Crotty sug 
gested. Although he didn't know what the answer might 
be, he was sure that research could turn up new and bet- 
ter devices. He offered the facilities of the National 
Restaurant Association for a joint program of research 


From the floor 
In the lively discussion which followed, coffee men 
took the floor to relate instances of intense work to con 
vince restaurateurs to brew coffee properly, only to be 
met with indifference 
W. F. Williamson, NCA secretary-manager, explained 
that a folder on brewing instructions which a speaker had 
called vague for his purpose was designed for the house 
wife and her needs, not the restaurant 
J. S. Garvett, of Churchill, Inc., Miami cotfee roasters, 
revealed that his firm had done considerable research on 
the problem of water in relation to coffee flavor, since 
(Continued on page 
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The Army, using urns built to new specifications, ts 
brewing 20 gallons of coffee in six minutes and maintain- 
ing a quality and uniformity never before approached. 

This development should prove of tremendous valuc 
to the industry, Edward Aborn, chairman of the National 
Coffee Association's brewing committee, told the Boca 
Raton, Florida, convention 

He explained that the committee worked with the 
Army, for a fee, to design completely new specifications 
for its coffee urns and to make the necessary tests on the 
cquipment 

“The operation is so rapid that it climinated the neces 
sity for big, expensive 40 and 60 gallon equipment,” he 
said. “All this work has resulted in vastly simplifying 
the problem of getting coffee brewed properly in the 
Army and has given us a background of experience which 
will enable us to solve many troublesome problems in the 
restaurant field.” 

Mr. Aborn pointed out that with current high prices 
for coffee, proper coffee brewing is more important than 
ever before. “Consumers will be more critical than ever 
of the product we deliver to them and, make no mistake 
about it, we will be judged entirely by the results they 
get in the cup no matter how superior the product we de 

liver,” he said 

The industry now had vital tools to further the cause 
ot coffee as a result of the work of the brewing commit 
tee over the years, he indicated. 

First, we now know what constitutes a well brewed 
cup of coffee and have developed a completely scientiti 
basis for judging the ethciency of brewing devices,” Mr 


Aborn declared 
Grinds 


Second, in the field of grinds, we have determined 
what grinds are both practical and necessary As a re 
sult we have in existence a complete program for the 
standardization of grinds and grind designations 

Third, he continued, the committee has determined the 
proper amount of ground coffce required to produce a 
cup of good brew and has designed a device which will 


NCA 


consistently measure that desired amount the 
standard cotfee measure 

Fourth, we have in existence the NCA seal of recom 
mendation program,” Mr Aborn said While develop 
ment of this has naturally been slow, we nevertheless can 
say at this point that our association can with ai litth 
persistent effort, establish proper manufacturing: st indards 
in this treld 

He declared the tifth tool was a set of basic brewing 
directions tor 
are accepted and used by every important home economist 


all types of cottce makers, directions which 


ind tood editor in the country 


Sixth, we have developed a technique tor publishing 
our findings to the consumer in order that every helptul 
fact can be sold to the public as quickly as possible Hy 
added that their goal was to see that no important pub 


lation should print: anything about coffee that wasn't 


checked and approved by NCA 
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rewing more decisive now 


NCA committee helped Army develop new, fast urns, Aborn reveals 


HOW YOU CAN BACK THE PROGRAM 
OF NCA'S BREWING COMMITTEE 

These are ways in which you can cooperate with the 
program of NCA’s brewing committee, as ticked off 
at the Boca Raton, Florida, convention. by Chairman 
Edward Aborn: 

You can check your grinds and grind designations 
to sce that they are consistent with NCA’s standards. 

You can examine again recipes you are distributing 
or printing on your packages. If they dovetail with 
industry recommendations, your coffee will have a 
better chance of giving satisfaction. 

If you are distributing coffee makers as a premium, 
you can make sure the device has been awarded the 
NCA seal of recommendation. 

You can help in the distribution of the NCA 
standard cotfee measure. 

You can help particularly by watching your local 
papers for items on coffee brewing, complimenting the 
editor when they are correct, straightening him out 


when they are wrong. 


‘Seventh, through the work of this committee and the 
association's Army purchasing committee, NCA has be 
come established with the U.S. Army as an important. 
competent and trustworthy trade organization on which 
they can depend,” he said. “As a result, we have the 
opportunity of protecting and guiding the quality of the 
brew served to the Armed Forces.” 

The final tool at their command, he declared, com- 
prised the facilities they had developed for quickly and 
accurately obtaining the necessary scientific information 
with which to combat propaganda harmful to the tndus 
try, such as the salt episode and the claims made last year 
by the water softener manufacturers. 

Mr. Aborn astonished the convention when he revealed 
that the cost of all this work in the five years since 1945, 
to NCA and the Pan-American Coffee Bureau, totaled less 
than $8,000 

“We accomplished so much under the circumstances 
only because we were working on virgin soil, doing the 
most obvious tasks first,” he emphasized. “But with the 
tremendous challenge and dithculties of the period ahead, 
half-way measures, in adequate support and shoe-string 
financing will no longer serve our needs.” 

Especially profitable 

He urged each individual company to coordinate their 

own methods of operation and promotion with the pro- 


It will put your sales effort in 


gram of the committee 
he pointed out. “It’s always 


line with the general trend, 
easier to swim with the stream than against it, and it’s 
especially profitable to do so if the stream ts going in the 
right direction 


M 
program, not only for the research work but also for the 


Aborn called tor more adequate financing for thi 


job of integrating the program. 


Our job is to influence the coffee brewing habits of 


Continned on pare 
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J. S. Donovan (right), of the Donovan Coffee Co., Birmingham, 
Alabama, gets the Pan-American Coffee Bureau's golf cup from 
George Sasseen (left), of Ruffner, McDowell & Burch, Inc., and 
Robert B. Sasseen, of the Dannemille- Coffee Co., who was in 
charge of golf arrangements at the Boca Raton convention. 


Some of the tennis players who competed in the industry's tour- 
nament at Boca Raton. Winners were Thomas G. Fogarty (standing, 
second from left) and Henry S. Weeks (kneeling, left), who nosed 
out Albert Hanemann (kneeling, center) and Morris Legendre (stand- 
ing, third from left) in the finals on the hard, fast courts. 


ports competition keen at Boca 


Cottec the Boca Ration Club, 
Boca Raton, Florida, looked up at the bright sun, snitted 
and swung with right good will into the rec 


conventioneers arriving at 
the balmy au 
reation program lined up for them 

Golfers got gleams in their eyes when they saw the two 
championship courses, the practice greens, the driving range 
and the pitch and putt course-—and learned Tommy Armour 
was the “pro 

Tennis enthusiasts started for their racquets when they 
saw the fast, hard clay courts and got word that Fred Perry 
was in charge 

Real fishermen had 
drooling long before they reached Boca Raton, and when 


among the conventioneers been 
non-piscators among the delegates saw the fleet of yachts and 
learned what could be caught, many of them found they, 


too, had the yen 


Cabanas, too 


Swimmers were really in their glory. They had their 
pick of two salt water swimming pools and a spacious beach 
on the Atlantic, with cabanas and refreshments waiting for 
them after their dips 

Winner of the Pan-American Coffee Bureau's golt cup 
was J. S. Donovan, of the Donovan Cotfee Co., Birming 
ham, Alabama, who led a field which offered considerable 
competition, 


On Mr. Anisansel, 


Donovan's heels were A. A. R. R. 
Quinlan, H. T. Hanson, L. Dehmig, George Sasseen, E. P 
Bartlett, A. Legendre, Ed Aborn, H. F. Baerwald, A. A. 
O'Brien, J. G F. Judd and W. Van 
Rooy 

Winner of the 


hole-in-one Arthur 
L. Ransohotf, wife of the president of the New York City 


Fiveash, Sam Israel, L 


tournament was Mrs. 
Green Coffee Association. 

Winners of the tennis finaly were Thomas C. Fogarty, of 
the Continental Can Co., Henry S. Weeks, of the 
Grace Line, who won the play-off match against Albert 
Hanemann, of the Brazilian Warrant Co., Inc., and Morris 
Legendre, of A. Legendre & Co., In 

The coffee industry's champion salt-water fisherman, it 


and 
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turns out, is an inland roaster, J. Spencer Opic, of the 


Morey Mercantile Co., Denver. Mr. Opie took first prize 
in the NCA fishing contest with a seven-foot, nine inch 


sailfish that tipped the scales at 74 pounds 


Ambassador Paul C. Daniels, one of the convention 


speakers, won second prize with a 12-pound dolphin, the 
| I 


largest edible fish caught in the tournament 
Retiring NCA George V. Robbins 
awarded third prize tor a rare fish, a 33 pound Wahoo. 
The distaff side, very much in the running took fourth 
prize. Mrs. E. A, Lafaye, wife of the New Orleans cotfec 


man, won it with the smallest sailfish, four feet, four and a 


President was 


half inches 

The greens moved into the softball match with blood in 
their eyes Memories of the defeat the year before at 
Bretton Woods, N. H., must have been rankling. When 
the smoke cleared at Boca Raton, the greens had chalked 
up 24 hits and 14 runs, against 16 hits, eight runs for 
the roasters. 

Captaining the greens to victory was Nelson B. Hendrick- 
while the roasters fought valiantly under R. H. Card- 

Both teams, it turned out, were remarkably rich in 


son, 
well. 
manpower. 

Apart from the sports contests, the convention was marked 
by a series of imposing social events, ranging from a style 
show and an aquacade to a full-Hedged carnival, Wind-up 
both of the convention and the social program, was the an- 
nual banquet Saturday evening. 

Boca Raton firs’ NCA convention in 
From. the cotfee folk are 


with them, it may mot be the last 


was the Florida. 


memories of it carrying around 


Anderson, Clayton names Pellas 


Pacific Coast representative 
The S. F. Pellas Co., San Francisco, been named 


Pacific Coast representative by Anderson, Clayton & Cia., 
Ltda., Sao Paulo, Brazil 

“Under the guidance of Guy Snyder in Brazil and the 
S. F. Pellas Co. in San Francisco, both with long participa- 
tion in the coffee industry, we hope that our facilities may 
Anderson, Clayton & Cia. declared 


has 


be of use to you, 
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Gabriel de Paula & Cia., Ltda. 


°1950- 


to the Coffee Orade 


Coffee Exporters 


P.O. BOX 271 SANTOS Cable; GABPAUL 


Serving the coffee trade 


since 1927 


a trademark of quality — 
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ays battle of coffee brands 
is sharpened by price rise 


The battle of the coffee brands will be still further inten- 
sified at the local level by the recent rise in prices. 

Documenting his talk with a series of studies on brand 
distribution and Wayne 
of the Bureau of Advertising, American Newspaper Pub- 
lishers Association, told the NCA convention at Boca Raton, 
Florida, that brand shifting among consumers was already 


sales, Mooney, account executive 


apparent on a substantial scale. 

The shift, he said, tended to decrease the market in the 
upper price brackets and to increase the market in the lower 
brackets. 

“Any way you look at the situation, from top to bottom 
“it is one that indicates intense 
competition for a profitable share of the market. And those 
who promote the most and best will be the ones to lead the 
field, both immediately and ultimately.” 

Stressing the peculiarly local character of the coffee busi- 
ness, Mr. Mooney cited statistics compiled by the Bureau 
from 11 important markets indicating that local and regional 
brands accounted for more than 70 per cent of the total 
volume of coffee sold. 

In these same 11 markets, he said, there was a total of 90 
different brands, among which only four brands were sold 
in all 11 markets. Referring to another distribution count 
by a newspaper chain in 13 different markets, he reported 
that this check showed a grand total of 298 different brands 
of which 214 were sold in only a single market out of the 

Using illuminated slides, Mr. Mooney presented a number 
of case histories showing the brand standing of both local 
and nationally-distributed brands, pointing out that because 
a coffee roaster does well on a national scale it by no means 
indicates that he is getting the most he can in every major 
market. In St. Louis, San Francisco and Washington, for 
example, one single local or regional brand sold from 
slightly better to twice as well as the two leading national 


of the price range,” he said, 


brands combined 
Seasonal pattern 


Another point underscored by the speaker was the sea- 
sonal pattern of coffee sales. This was shown in graphic 
form with an example of how one advertiser in this par- 
ticular market closely synchronized his advertising with thes¢ 
Other examples were shown 


These revealed how poorly 


monthly seasonal variations. 
indicating how not to do it. 
some distributors correlated advertising with sales oppor- 
tunity as revealed by monthly volume studies. 

Since these monthly sales volume reports are available to 
advertisers for a number of different market areas, Mr 
Mooney emphasized their importance in planning advertising 
so that the seasonal factor ts taken into consideration. 

He also urged local and regional brand advertisers to study 
carefully the strategy of Ehlers Coffee, a local brand in the 
New York market, which steadily improved its position 
against the toughest kind of competition by progressively 
increasing its advertising in proportion to sales, until the 
point was reached where the sales trend stopped ascending. 
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This golf foursome tried, too, at Boca Raton. From left: Henry M. 
DeHos, of the Gordon W. Voelbel Co., New York City: William W. 
Snyder, of Leon Israel & Bros., Inc., Chicago; John T. Daly, of The 
East Asiatic Co., Inc., New York City; William L. Bolte, of Leon 
Israel & Bros., Inc., New York City. 


At this point the advertising pressure was gradually reduced 
to a point which was sufficient to stabilize volume at the 
previous high level. 

Discussing the promotional strategy of the nationally- 
distributed brands, he added that “it should be equally ob- 
vious that the nationally-distributed brands cannot meet the 
intense local competition that is characteristic of the coffee 
business by depending solely on the fixed-pattern media, 
Neither magazines, nor network radio, nor a combination 
of both, supply sufficient family coverage to saturate these 
markets to the extent that is required, and to the extent that 
it is possible to do with newspapers.” 

Kelated item selling works two ways, Frank Lupy, south- 
eastern sales manager of the Carnation Co., told the NCA 
convention, It makes additional sales in connection with 
planned purchases and it makes sales where the women had 
not planned to buy. 

While the specialized department and the disappearance 
of the clerk has operated to make related selling more dit- 
ficult in the modern food store, other trends have opened up 
new opportunities, Mr. Lupy said. The most important of 
these opportunities is the mass display, he pointed out. 
Window strips, posters, recipe cards, shelf hangers and many 
other devices can be used to catch the customer's eye and 


convey suggestions to her. 


PACB joins fight against holiday traffic accidents 

“On New Year's Eve, when it's ‘one for the road, be 
sure it’s coffee!” That was the headline on a public service 
advertisement by the Pan-American Coffee Bureau, run De 
cember 29th and 30th in 30 metropolitan daily newspapers 


covering 26 major cities throughout the country 


Proper brewing 


(Continued from page 14) 
140 million people,” he concluded. “That ts no mean or 
simple task. Success will crown our efforts when our in 
dividual performance is closely coordinated with ade- 
quate and efhcient publicity and advertising.” 
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Hold to basic goal 


(Continued from page 11) 

outlined some of the pitfalls to avoid in establishing such 
pe nsions 

James P. Delafield, chairman of NCA’s industrial rela- 
tions committee, reported that the group had decided to dis- 
continue regular reports in favor of special reports on vari 
ous subjects as the need for them arose. He invited con 
ventioneers to an informal panel discussion at which Mr. 
Kelly would be present to answer more detailed questions on 
Pensions 

The place of soluble’s in the coffee field was summarized 
by Geoffrey Baker, sales manager of Nestle Products, Inc 
He said solubles had won a solid niche for themselves, dis 
proving the ideas of some extremists who predicted that they 
would vanish from the scene and of others who foresaw 


Olubles replacing regular coffee entirely 


Bag standardization 


The final business session heard commiuttec reports on 
bag standardization by Albert Ehlers, on ocean freight by 
Fred ¢ Byers. on smoke abatement by John Mazzci, on 
tinance by Fred H. Silence, on the NCA treasury by John 
Heron, on constitution and by-laws by W. D. Roussel, on 
idvertising by T. Carroll Wilson and on membership by 
Chandler A. Mackey 

Heads of regional associations and visitors from produc 


ing countries were introduced during a luncheon meeting of 


the convention, Roberto Aguilar, representative of El Salva 
dor in PAC read i me SSA Le from Edward G ( ale, deputy 
lirector of the othce of middle Amcrican affairs of the U.S 


State Department, who was detained in Washington. Mr. 
Cale’s message told of the wind-up of the Inter-American 
Coffee Agreement on September 30th, 1948, and declared 
that the nominal work of that group wes being carried on by 
the Pan-American Coffee Union. 

Delegates were warned, from the platform and in infor- 
mal discussions, to be prepared for a slump in roaster salcs 
during the next few months, and not to be alarmed by 1 
The slump, if it comes, will indicate that inventories in dis 
tributing channels and in consumers harcs are being ab- 
sorbed. 

Cash discounts also came in for considerable give-and 
take of ideas and experiences, as did the problem of guar- 
antees against declines and the more general question of 
financing under today’s conditions 

On the committee handling arrangements for the con 
vention were J. D, Anderson, D. S Bubis, R. H. Card 
well. Overton Dickinson, W. S$. Donovan, J. G. Fiveash, J. 
S. Garvett. F. P. Goodson, E. H. Hill, R. M. Holt and H 


Woods, St 


Missouri coffee, tea brokers change name 
The name of Marshall & Willey, Kansas City, Missourt 
coffee and tea brokers, has been changed to Westerman an 
Willey 


The firm's address remains unchanged 


Coffee for President Truman 

The city of Mandaguari, Brazil, sent a gift to President 
Truman via a Transocean Air Lines transport plane 

The gift was a 74 pound bag of coffee, with a note at 


tached reading Long live democracy! 


COFFEE 


Private Label Blending — Roasting — Packing 


e Vacuum Tins or Jars 


e 3-oz. Restaurant Packs 


from start to finish . . . supplying Green coffee, roasting to your speci- 
fications, blending to your standard, packing under your label. 


BOSTON: 


I-lb. Paper or Pliofilm Bags 


We can meet your own particular need . . . or furnish a complete service 


... send samples of your coffee—we will match it and quote prices ... 


EPPENS. SMITH INC. 


Borden Avenue and 2Ist Street, Long Island City |, N. Y. 
BALTIMORE: 125 Lombard St., PHILADELPHIA: 55 So. Front St. 


156 State Street NEW YORK: 100 Front St 
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What is the crop situation in the world’s most important 


coffee source? Here's a vivid, first-hand report 


by one of the trade's leading figures. 


By E. B. ACKERMAN, President 
Otis McAllister Coffee Corp. 


In our American deserts of California and Arizona there 
are some plants of the cactus genus which produce beautiful 
flowers for a few days each springtime from bare branches 
without a vestige of leaves. The’ coffee flowering in many 
sections of Sao Paulo provided a very similar appearance 
during the Brazilian prima- 
Vera (springtime) last Sep- 
tember, October and Novem- 
ber 

The long draught — since 
early May left the trees with 
insufficient: strength to pro- 
duce toliage. The aspect of 
thousands of square miles of 
cottee trees, as viewed trom 
a low-flying plane, gave the 
impression of millions of 


bare sticks protruding from 
the red soul. We covered al- 
most every section of the state of Sao Paulo during this trip 
in mid-October. Taking off from the Santos airport carly 
one cloudless morning, three of us and the pilot of a private 
plane flew directly inland across the southern part of Sao 
Paulo, over what is known as the Sorocabana. This sec 
tion—noted for producing the worst coffee in the state 

borders on the northern edge of Parana. For two hours or 
more the gently rolling hills beneath us, and those of Parana 
to our left, were reminiscent of California orange groves. 
Lush, dark green foliage of large, beautiful trees marching 
mile upon mile into the distance in all directions quickly 


prompted the cuestion, “Why worry ibout rain ? 
Marelia was different 


Our guide replied that this was the one section where 


rains had fallen when needed, as had also occurred in 


neighboring Parana, and that the next crops of Soro abana 
and Parana were assured as fully normal Wait a littl 
ind you will sce the ditference he added. It wasn't very 
long until our pilot veered to a more northwesterly course 
and soon the landscape was different. There was still som. 


green, but it was faded and sparse, contrasting sharply w.th 
the verdant growth that marked the courses of streams in the 
valleys. Coffee fazendas no longer resembled California 
orange 

Our first landing was at Marelia for a short motor trip 
to a nearby fazenda, lunch, and an inspection of the trees. 
For those who have not seen a Brazilian fazenda, we should 
explain that almost all the “trees” are planted several to a 
clump and each clump consists of four to six slender main 
stems which grow four to six feet high. There is very 


JANUARY, 1950 


little pruning done and the accumulation of branches which 
dies after bearing a coffee crop contribute to an appearance 
of sterility when the foliage is sparse. 

Such was our impression of Marelia, There were very 
few leaves on the trees, the dead branches had not yet 
fallen (although this will happen before the next harvest 
Nature, in licu of pruning expense.) We were informed 
that a liberal flowering had appe ared some ten days earlier 
and closer inspection of the new branches, which had blos- 


somed, revealed a goodly number of tiny buds 


Younger trees 


Marelia production is generally good. The trees ar 
much younger than those in northern sections of Sao Paulo, 
with correspondingly better yields. Our fazendeiro-host i 
formed us that his present crop, 1949-1950, was a little 
more than half normal, and that despite the poor appear- 
ance of the trees then, he estimated prospects tor 1950-51 
about the same. 

From Marelia it is only a short hop further northwest to 
Lins, which was our next stop. Lins is the center of a very 
fertile region where production is ordinarily heavy, but by 
this time we had passed out of leaf-growth” entirely. For 
the balance of our tour we would look down on an endless 
vista of seemingly dead sticks, not even distinguishable as 
such from any very high altitude. More often our impres 
sion of them was only a grayish tinge to the otherwise brick- 
red soil. At Lins the fazendeiros’ estimates for the 1950-51 
crop were somewhat less than the 50 per cent normal one 
achieved in 1949-50 unless rains came within a fortnight o1 
our visit. This did not happen. There was no rainfall 
sufficient to aid the trees until late November, by which time 
too many buds had fallen to permit even a 5O per cent yield. 

From Lins we flew to Araraguara for a night stop at the 
home of another most hospitable Paulista tazendeiro, Dur 
ng an after dinner discussion ot costs of production,’ that 
most nebulous question for which an intelligent answer is so 
dithcult to obtain, we were delighted with the offer of our 
hest to show us his’ private books. Inasmuch as this fa 
zenda also grows large acreages of sugar and raises thousands 
of cattle and 1s organized with a full accounting system, we 
felt that the figures produced could be accepted as accurate 
Also, owing to its diversity of production, the cost of its 
coffee alone would be less than if it produced coffee ex 
clusively. This is due to labor items. Each fazenda must 
maintain a permanent labor corps and provide them with 
food, housing and wages the entire year Otherwise labor 
is unobtainable during harvest seasons, and, to provide per 


. 
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Why did coffee prices rise? 


By ALCEU MARTINS PARREIRA, President 


tf ymportant 
Paul C. Daniel 
American Stat 


I — Brazil’s Efforts to Preserve Its Coffee Plantations 


Beginning with the [1929 crisis and ntronted with 


f overproduction, the | cers were compelled 
} tr the 


eat submi quotas te 
and to high export taxes, so as to eliminate any sury 
sorbed by the market This gigantic task whict ntall 
by Brazilian producers of about 100 million bags of coffec 
practically no payment, no the purpose of bringing 
an increase in price, a pric ere always kep 
nly tor the purpose of avoiding giving up of this cultivation 
by all the producers 

However, on account he impossibility of meeting the 
commitments and mortgages, situation of the producers became 
more and more difficult, and in 1933 a special law on “economic 
readjustment’ established for the creditors a compulsory regime 
the settlement of debts 1¢ coffee growers, the greater part ot 
which was assumed by government which issued special cet 
tificates to be delivered as reparation 


War years 


3. During the years of the last war, as a result of ceiling prices 
prevailing in the United States, the producers had to sell their coffee 
very often below cost of production, and in only one of those years 
the Brazilian government had to pay a bonus of a total value of 
about 65 millon dollars to compensate for the loss to the pro 
ducers. In addition to this—and this an important detail—the 
government maintained the exchange rate of 18 cruzeiros per dol 
lar and this to a great extent caused the necessity for an issue in 
order to acquire the export letters of exchange, the greater part of 
which was for coffee sold to the U.S. The trade balance of Brazil 
during the war amounted to several hundred million dollars (due 
to the restrictions on imports) and were it not for this issue, the 
quotation of the dollar would of course have dropped, perhaps 10 
cruzeiros, with disastrous consequences for the coffee district. The 
American ceiling prices had to be essentially high or else the pro- 
ducers would have abandoned their plantations and today a cup 
of coffee would be as expensive as a cup of champagne 

At present, due to the damage caused by the drought, the govern- 
ment has been called on to assist the growers, by means of a law 
now being voted on in Congress, permitting the financing of three 
subsequent crops by the Banco do Brasil with the guarantee of the 
treasury 

However, once more these risks will have to be borne by the 
entire economy of the country. It 1s worth mentioning here that at 
the average price of 60 cents per pound the 20 million bags con 
sumed in the U.S. represent a total sales value of over one billion, 
200 million dollars, this including all interests involved—transpor 
tation, insurance, brokerage, packing charges, in addition to the ex 
penses of the industry and distribution. It can be stated that 50 
per cent of these activities depend at the present time on the ca 
pacity of Brazil to maintain and restore its coffee plantations during 
this difficult period 
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Associacao Comercial de Santos 


Coffee Stocks in Brazil 


Spot Port Stocks: June 30, 1949 Coffee Exports Abroad: July Nov. 1949 
tos 8,000 434,00 


Shipments Coast wis: July Nov. 1949 
Balances From Previous Crops 
Awaiting Liberation 


Total 
Total 


Consumption: July Nov 
Sant 


Up Country Dispatchey9 59 Crop to 
Pre nsto Total 
Deducting exports cosst= 
Paranaguz 1371000 wite, shipments and con- 
eumptim from availabili- 
ties leaves visible sup- 
ply Nov. 30,1949, of 10, 
“83,000 bags, made up of 
coffees still releasable: 
290,000 Through Santos 6,316,000 
Total 793,000 Victor 
a 47,000 
Grand Total and spot 1.174.000 
Foregoing Availabilities Rw "857,000 
0,565,000 


Total 12,865,000 


Coffees Reverted to Spot Stocks: 
From N. C. D. Holdings 
July Nov. 1949 
) 


Santos 


These statistics, in bags, were made known last month by Antonio 
Stockler de Queiroz, president of the DNC Liquidating Commis- 
ssion. He estimated that Santos might still receive 500,000 and 
200,000 bags from Sao Paulo and Minas Gerais respectively 
from the present crop, and Rio and Victoria 400,000 and 200,000 
respectively, thus totalling 1,300,000 bags still to arrive. 


II — Factors which Determine the Present Situation 


1. In normal times, the harvests are divided into “‘large’’ and 
small’ harvests, namely a large harvest is always followed by a 
smaller harvest, and vice versa. The crop of 1949-50 was con 
sidered small but in 1950-1951 a good harvest was expected. In 
the meantime, as soon as the last crop came in, the farmers noted 
that the forecast, no matter how modest, failed, and it was confirmed 
by the harvest that production was even less than had been expected. 
For this reason, prices in the producing zones started to increase 
gradually, without great reflection, however, on the market in Santos, 
because there persisted still the hope of a larger crop the following 
year 

However, around September, the lack of rain worried the pro 
ducers and merchants because a longer delay in the rains could 
reduce the bloom and in this way affect the future harvest. It so 
happened. After already being acquainted with the reduction of the 
present crop and foreseeing a reduced productiongduring the coming 
car, there were compiled statistical data, and it was noted that we 
might pass through a situation unprecedented in the history of cof 
fee, namely less coffee available to cover the requirements of the 
onsumers 
The dealers in Santos and the other ports of Brazil wer 

n an increasingly higher basis in the meantime, in the 
was not felt to the extent and there prevailed a certain 
belief with regard to news from Brazil, which appeared to 

‘ is propaganda for higher prices without any real 


ddition, another factor appeared to increase further the tend 
prices in the U.S. coffee market. It was the question 
exchange, because the probable devaluation of the pound 
which was soon afterwards confirmed, and which was fol 
wity of European currencies and of many Latin 
encies, induced many people in the US. to believe 
would also be devalued and that they would | 
more coffee with less dollars, irrespective of st 
figures on production 
onsequently, many sales were ide New Y 


aig 
(This report on the coffee situation in Brazil, by the head of an ws ae 
cofe exportine port trom a pe lettes 
Rio K 1,00 
Purar 1 62,000 Paranagua 083,000 
the prob 126,000 Total 
ler i] 
138,000 
Paranagua 100 
Potal 3.979.000 
~ # 
i 
is 
ee 
In order to give at ins, we set forth het me eae 
some data concemmmg th xpenditures of agricultural properti 
taking as a basis meme of Sao Paulo which is the largest pro I , 
cel 
D 
The total number of plants in the State of Sao Paul on ee na 
puted to be about one billion, 200 million trees The yearly t aa 
per tree, mam the recent increases in the cost of labor, mounts to ha ees 4 
about four ammmciros per tree r approximately 20 cents, which means I ‘ee 
that the producers will have to invest a total of about 240 millon — en Sea 
Jollars to attend to the cultivation SED the crop this year, of f 
the results of which appear to be Hg, §=I[n other words, st <a 
they will have to ““purchas the harvest at a high pri while not low Denes ¢ 
being sure of the amount they w ll receive in exchange ind this 15 Al cS ee i 
the risk which the private economy of each, in the majority of t th aes a 
cases, Cannot support and has te be taken by the general economy of it Re, -t, 
the And this without mentioning sompensation of capi tic 
property if 
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Exchange at prices which were lower than those prevailing in 
Brazil, and there was evidenced here bearish speculation based on 
erroneous assumptions concerning the fate of Brazilian currency. 
This not only must have caused large losses to the speculators but 
also retarded the gradual and natural rise of the coffee prices, fol- 
lowing the process of increasing prices which was taking place in 
the producing centers And inasmuch as in the market manipula 
tions an uncovered seller tends to become a hasty buyer when he 
tinds that his calculations are wrong, the bear speculators have to 
their credit or their debit—depending on the viewpoint taken by 
each—the following two consequences: that there prevailed the 
thsorption here of larger quantities of coffee at more moderate 
prices, and provoked violent bull fluctuations on the Coffee Ex 


change, as soon as it was noted that there would not be any changes 
in the foreign exchange in Brazil, as compared with the dollar 
(This took place during the second half of the month of October 


after there became known a declaration by President Dutra on 
maintenance of the Brazilian exchange policy made by him in a 
speech at the banquet of the Associaco Comercial at the time of the 
visit of His Excellency to Santos on October 15th.) 


Reasons go deeper 


», Questions of the price of coffee and its production arc, how 
ever, in our opinion, as far as Brazil is concerned, much above 


mere coffee exchange problems. The causes are much deeper and in 
iddition there is the possibility of poor weather, as hay pened recent 
ly. As a matter of fact, we are checking a rapid impoverishment of 


the soil in areas where the majority of the coffee plantations are 
located 

The enormous crops during the last 20 years, the small financial 
yield obtained by the producers, the intensification in many zones of 
ilternate cultivations of cotton or of cereal, the high price of fertil 
izers and the increase of the cost of labor, all of these added to the 
exhaustion of the soil, which condition can only be attenuated by 
intensive work and heavy expenses in the future, this depending 


mainly on remunerative prices. The improvement of old zones and 
the opening of new cultivations, for which only small suitable areas 
ure available, will also depend on this 


3. In view of all the above, we do not believe that there 1s 
idvisable a certain kind of publicity which is being carried out at 
the present time in the U.S., which may lead the American consum 
ing public to believe that the prices of coffee are exaggerated and 
that the prices are simply the result of selfish propaganda. It may 


IT’S THE MOORSPEED 
MODEL No. 30 COFFEE MILL 


A new type roller mill designed to in- 
crease profits through greater sales 
1—It grinds coffee GENTLY 


2—It does not heat it 
3—The natural quality and flavor is 


retained 

4—It will grind 4,009 Ibs. per hour 
The MOORSPEED Coffee Mill 230 as- 
sures you a FRESH GRIND EVERYTIME. 
No stale deposits because accumulation 


of preground coffee in grinding chamber 
is IMPOSSIBLE. 


be mentioned here that the great interest of Brazil in preserving its 
Iso due to its desire for and the necessity of 


coffee cultivations is a 


maintaining our commercial interchange with the U.S 
ar which we obtain here 
o much is this 


that not one single dé 


spent outside of this country 


, and it is true 
for our coffee is 


so, that if money 


could be identified and individualized, many American working men 


would recognize their part of it, in a small way, 


which he bought his « 


coffer 


Coffee financing 


as the money with 


i. Coffee is not a beverage which can easily be substituted. We 


doubt whether the cons 


umers of this country, or 


its scientists or its 


executives or its officers or its housewives would like to deprive them- 
selves of their favorite drink at breakfast and 
may therefore be stated that the enormous organization of work and 
S. receives every morning an impulse ta its 


progress that is the l 
various activities by a 


steaming cup of coffee 


other meals. It 


5. In the final analysis, the question of the price of coffee is sub 


ject to the universal la 


w of supply and demand, 


and as far as Brazil 


is concerned, there does not exist any measure encouraging the with- 
holding of coffee in the hands of the producers or in the hands of 
the dealers. It is suthcient in this connection td state as proot ot 
this that the basis for domestic financing of the coffee already har- 


vested does not exceed 


pending on the quality, 


50 to 60 per cent of the 


value of same, de 
which basis up to a few days ago was still 


sone on the prices prior to the increase in the price of coffee 


6. We beheve that 
coffee is at a fair and 


trol on several commodities of local Consumption, 


the citation of a single 


fact evidences that 


just price. We still have in Brazil price con- 


including coffee 


Lately, the Commissioner of Price Control in Sao Paulo, the capital 
of the largest producing State, permitted the 
coffee to 23 cruzeiros per kilo, representing about 60 cents per pound 
xpenses of shipping, insurance, etc.) which 
onsumer is paying even more for his coffee 
insidering that some brands are sold here 


(not mentioning the « 
means that our own ¢ 
than those abroad, 
cheaper than that. price 


Inasmuch as ther 
in small quantities, the 


( 


¢ 


Not excessive 


increase of roasted 


€ is concerned a product which is consumed 
increase in the price of coffee is distributed 
in such a manner that it will never represent an excessive increase, as 
compared with other merchandise. This can be 
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Guatemalans 
as other producers 


While one coffee producing country tried last month to 
get approval in the United States for contract renegotiation, 
other countries announced that their coffee contracts would 
be carried out to the letter. 

A delegation from Guatemala visited government and 
trade figures to win them over to readjustment of contracts 
signed before the recent price increases. The delegation was 
cold-shouldered by United States coffee men and got no 
satisfaction, it is reported, from the State Department. 

Brazil, El Salvador, Nicaragua and Costa Rica made it 
clear that their coffee contracts would be fulfilled. 

Assurance to American coffee roasters and importers that 
fulfilled came from Alceu 
Martins Parreira, president of the Associacao Comercial de 
Santos. Mr, Parreira told Arthur L. Ransohoff, president 
of the New York City Green Coffee Association, that he had 
been asked by the Comercial to deny forcefully that any 


their Santos contracts would be 


possibility existed of unwillingness by Santos exporters to 
ship as called for by their contracts 

All producers in El Salvador are currently living up to 
their obligations and they will continue to do so, the board 
Cafetalera de El Salvador 


of directors of the Asociacion 


declared in a resolution. 


To allay uneasiness 


In view of the uneasiness that prevails in the coffee con 
suming markets with regard to the fulfillment of coffe 
contracts for the present crop by producing countries, “‘the 
the Asociacion Cafetalera de El Salva- 
dor considers it advisable to make the following statement: 


resolution declared, 


“That respect and strict fulfillment of contracts has always 
been an honorable tradition of the coffee trade in El Salva- 
dot 

That this tradition, of which the producers of EI Salva 
dor are rightly proud, will not be interrupted in any way, 
whatever the circumstances may be, and that all producers 
are currently living up to their obligations 

That this Asociacion abstained from making a statement 
regarding the matter prior to this time as tt did not believe 
ie necessary to do so, because it never for a moment con 
sidered the possibility of non-fulfillment of signed contracts 
makes the statement now to avoid 


by Salvadorans; but it 


future speculation. 


seek contract 


pledge 


“adjustments” 
fulfillment 


Earlier, at the National Coffee Association convention in 
Boca Raton, Florida, Roberto Aguilar, representative of the 
Asociacion, had indicated this would be El Salvador’s post- 
tion. 

The coffee producers of Nicaragua are determined to 
comply with their contracts, Alfredo J. Sacasa, commercial 
counselor of the Nicaraguan embassy, Washington, ) 
told the Boca Raton convention. 

Costa Rican coffee exporters who have sold their coffee 
at prices considerably lower than those now prevailing in 
the United States will ship their cotfee at original contract 
prices, the Costa Rican embassy announced in Washington, 

“Recent reports have circulated in trade circles here to 
the effect that some coffee producing countries would refuse 
to fulfill their contract obligations unless green coffee im- 
porters in this country would reopen contracts with a view 
to granting higher prices to the producers, the embassy 
stated. “There is no basis in fact for these reports, as tar 
as Costa Rican exporters are concerned.” 

The American consumer will not suffer because of any 
act taken by coffee growers in Costa Rica. The fine coffee 
grown in the highlands of Costa Rica will be available to 
roasters at bargain prices as a result of the recent increases in 


the New York market. 


Mahoney continues as Cocoa Merchants head 


T. J. Mahoney has been reelected president of the Cocoa 
Merchants Association of America, Inc. Charles H. Butcher 
was named vice president, I. Witkin, secretary and R. T. 
Dickinson treasurer. 

These officers also serve as the board of directors, to- 
gether with Ernest E. Frick, who was elected a director. 


Malaya to import Brazilian coffee 


Merchants in Malaya have been granted government per 
Mission to import more than 10,000,000 Straits dollars worth 
of Brazilian coffee for demand in Malaya and for reexport 
to other sterling areas. 

The 


not supply their needs 


merchants turned to Brazil because Indonesia could 
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A firm of shipbuilders is today making coffee grinding 
equipment used by some of our leading roasters. Sound 
unlikely? And when you know the 


history of these seemingly unrelated activities, the tie-up 


Maybe, but it’s true 


is not at all strange 
As the name implies, the Moore Dry Dock Co. has its 
origin in the construction of ships, but as part of their op 


erations have built up over the years an industrial machinery 


’ division, which along with the ship building plant covers 
Great strides have 


140 acres along the estuary in Oakland 
been made in this division since the war, when shipbuilding 


was greatly curtailed, until now it ts a rival in importance 


to the original operation 


Keys to development 


Arthur J. Anderson heads the industrial machinery divi- 
sion as manager. Charles J. Alciati is chief engineer. Herein 
are the keys to the coffee grinding story 

Mr. Anderson was plant engineer for 20 years at A. 
Schilling & Co., manufacturers and processors of coffee, tea, 
spices and extracts. During this period he was responsible 
for the development of the plant from a small operation 
which used hand processing methods to a modern, mechan- 
ized, high Output organization. 

Many of the major items of equipment for a modern plant 
were not to be found on the open market, and therefore 
machinery had to be designed and developed. Moreover, 
the rapid growth of Schilling’s business made constant de- 


How shipbuilders came to make coffee grinders 


mands on Mr. Anderson and his assistants to develop further 
methods and machinery used in the production of a great 
variety of items. Minimum labor cost, speed, case of oper- 
ation were sought to hold down rising costs of production. 
Mr. Anderson was able to use this vast experience in building 
up the industrial division of the Moore Drydock Co. 
Food processing 

Mr. Alciati, chief engineer, has also had many years of 
experience in food processing engineering. He spent 4 
number of years with the California Packing Co., became 
engineer for an egg processing organization, and then for 
six and one half years was assistant to Mr. Anderson, when 
the latter was plant manager for A. Schilling & Co. There 
Mr. Alciati helped develop many machines used in the hand- 
ling and processing of tea, coffee, spices and extracts. 

Upon leaving the Schilling Co., Mr. Alciati became asso- 
ciated with Moore Dry Dock in the capacity of Assistant Di- 
rector of the Systems and Methods Department. This de- 
partment performed an outstanding job in the organizing 
and developing of new systems and methods for the ship 
building program during the war. 

For coffee 

Mr. Anderson, assisted by Mr. Alciati, has directed the de- 
velopment by the industrial divisions of important new 
equipment. Of special interest to the coffee trade is the 
Moorspeed Coffee Mill, designed to produce uniformly 
ground coffee with a minimum of dust and fine particles and 
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Chief engineer Alciati Division manager Anderson 


ground in such a gentle manner that no heating of the cottee 
occurs to affect the flavor or quality. Convenient access tor 
inspection or cleaning is provided to all interior parts. 
Streamlined design is said to prevent the accumulation oi 
ground coffee in the grinding chambers. 

The rolls are made of hardened, alloy steel, precision cor- 
rugated, and are said to have been approved in rigorous 
service for over ten years. The Moorspeed Cotfee Mill 
model 30 has a capacity of 4,000 pounds of cool, uniformly 
ground coffee per hour, according to the firm. Removal of 
the rolls for sharpening or re-sharpening 1s reported to be 
simple and economical. The units are adaptable to any de- 
sired coffee grinding method, and can be used with screen- 
ing and chaff-removing apparatus. Because the grinding 
unit ts identical with every other unit, a multiple-stage muil 
can be created by simply adding another unit. 


New unit 


A new unit has been developed in which every work- 
ing part has been completely enclosed with safety guards. 

In addition to manufacturing the original unit, Moore's 
maintains a complete grinding and corrugating service for 
roasters. Such concerns as M. J. B., Hills Bros., A. Schilling 
& Co. and R. C. Pauli & Sons are said to be among the 
firms using the facilities of the industrial division of the 
Moore Dry Dock Co. 

La Flor de Tibes, Havana, Cuba, has installed one of 
Moore's three-unit mills for the grinding of extremely 
fine coftee. Due to the very fine grind it is necessary 
to reduce the coffee in three stages, with rolls of dit 
ferent grinding capacity. This is an example of the fai 
flung activities of the Industrial Division of the Moore 
Dry Dock Co. 


This three high cof 
fee mill, designed 
for extremely fine 
grinds, was made by 
Moore Dry Dock's 
industrial machinery 
division for the La 
Flor de Tives Co., 
Havana, Cuba. The 
mill reduces the cof- 
fee in three stages. 


COMPANHIA 


BRASILEIRA 


DE CAFE 


DEPENDABLE COFFEE SHiPPERS 
from 


SANTOS and Rio 


EASTERN REPRESENTATIVES: 


Fairchild & Bolte 


NEW YORK 


HARD & RAND 


INCORPORATED 


Established 1875 


Importers 
of 


Green Coffees 


107 WALL STREET 
NEW YORK 


Offices and Agents in Principal 
Countries of Production 


JANUARY, 1950 


2 
; 
: 


Crops countries 


coffee news from producing areas 


Coffee financing for next 
three crops set by new 
decree issued in Brazil 


By special license of the Ministry of Agriculture, the 
Associacao Comercial de Santos will do the coffee grading, 
with a view to standardizing it, on exports through that 
port, according to Octavio Veiga, Santos correspondent ot 
Coffee and Tea Industrics (The Spice Mill). 

The Chamber of Deputies of Sao Paulo has rejected a bill 
calling for a new export tax on Santos coffee 

In view of requests from coffee farming and commercial 
circles, it 1s expected that the Bank of Brazil will increas¢ 
their basis of financing to 500-600 cruzerros per bag 

A Federal decree has been signed calling for Brazil's 
cotfee to be financed for three consecutive crops, from the 
first of November, 1949, to the end of October, 1952 
through the Bank of Brazil's Agricultural Credit Depart 
ment. Existing contracts will be extended accordingly 

The regulation on DEC (Divisao de Economia Cateeira) 
has been published This regulation gives the new body 
practically the same functions that DNC had. DNC is in 


its final stages of liquidation, 


Alceu Martins Parreira, president of the Associacao 
Comercial de Santos, went by plane to the United States to 
attend the convention of the National Coffee Association. 
He was also planning to visit the trade in New York, New 
Orleans and San Francisco. 


Colombia has new coffee export price system 


The government of Colombia has issued a decree pro- 
viding for the establishment of minimum export prices for 
coffee on the basis of prices for Colombian coffee prevailing 
in the United States, according to the American embassy in 
Bogota. 


The Office of Exchange Control in Colombia will be ta- 
formed daily by the National Federation of Coffee Growers 


of the dollar price per pound for Colombian coffee in the 
United States, and on the basis of this information will fix 


the minimum f.a.s. prices at which coffee exporters may 


ship from Colombian ports. 


As a result of the decree, practically all dollars received 


by coffee exporters now will have to be exchanged for pesos 
at the legal exchange rate with the Bank of the Republic 


or with other authorized banks, and the Colombian govern- 


ment thus is guaranteed the maximum amount of foreign 


exchange available from its coffee exports. 


Guatemala crop larger than expected 


The outlook for the 1949-50 coffee crop in Guatemala 1s 
favorable despite heavy October storms, and the exportable 


output now Is expected to exceed 900,000 bags. This is sub 


stantially higher than an earlier forecast of 750,000 bags and 


about equai to the revised estimate of 920,000 bags produced 
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Specializing in 
BRAZILS 
COLOMBIANS 
VENEZUELANS 


endrickson & Co. 
Coffee 


NEW YORK 


“VICAFE” 


Agents for Reliable Shippers in Producing Countries 


104 Front Street 


Agents tor: 


MORGAN SOUTTER & CIA., LTDA. | 
SANTOS 
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for export in 1948-49, according to the American embassy 
in Guatemala. 


Mexico puts new export tax on coffee 

Mexico has established an export tax of four centavos per 
kilogram (about 28 cents per bag) on all coffee exported 
from Mexico. The tax is to be collected at the port of exit. 

Proceeds from this tax are to be used for the maintenance 
of the National Coffee Commission and the furtherance of 
its objectives. 

This new export tax is in addition to the regular Mexican 
export duty on coffee which is 0.36 peso per gross kilogram 
plus two per cent of the official valuation or of the invoice 


price, whichever is greater. 


Puerto Rico considers steps to build coffee 

Governor Munzo of Puerto Rico has called a special leg- 
islative session to consider a plan to rehabilitate the island's 
coffee industry and the marketing of this product. 


How do restaurants 
merchandise coffee? 
Methods differ .. . 


(This boiled down summary of different ways in which 
restaurants handle coffee is from a report by Douglas C 
Manson, Benton & Bowles, Inc., trade copy specialist, to 
National Restaurant Association Members —Ed.) 


If you're looking for an argument, here's your chance. 
For there are more opinions about coffee than I've got hopes 
tor heaven. 

A Southern hotel serves it for free as the guest sits down 
for breakfast. Another restaurant offers “seconds” on cof 
fee at no extra cost. A Chicago cafe (and several others) 
promotes the Bottomless Cotfee Cup,’ which I assume 
means that the patron gets as many cups as he wishes for the 
price of one. A department store restaurant announces, ‘all 
the coffee you wish for ten cents.’ 

“Coffee free if...” 

A Dixie cafe offers ‘coffee free if you don't like it.” Onc 
cotfee shop advertises five-cent coffee, another seven-cent 
coffee. Pacific Coast hotel promotes “no additional 
charges for extra bread, butter, coffee.’ And then there's 

second cup of coffee on the house ‘no charge for extra 

cottee extra cup of coffee with regular dinner “extra 
dessert and coffee, no cost’ —"'fresh good coffee, popular, 
five cents “best five-cent coffee in town. 

As opposed to these, there's the restaurant man who urges, 

serve good coffee, and don’t give it away. Americans are 
not looking for something for nothing.’ 

You'll be interested in noting the remark of a Montana 
cafe owner: “We installed a coffee urn, away from our 
counters. It is centrally located for the customer to help 
himself to all the coffee he wants to drink with no extra 
charge, after he has purchased his first cup.’ 

Then there is the restaurant that supplies metal lids for 


(Continued on page 37) 
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GENERAL BROKERS 


SPOTS 


SHIPMENTS 


F. 0. B.’s 


ROWILD & BOLTE 


78 Front Street 
NEW YORK 


The Leader 


* Registered trade mark of The Enterprise Aluminum Co 


The acclaim of millions of housewives has 
placed the Genuine Drip-O-lator by Enterprise 
in the position of leadership. As a leader, the 
Drip-O-lator lives up to its name in “sparking” 
increased sales. It makes the ideal sales stimu- 
lating companion for any product. 

THE ENTERPRISE ALUMINUM CO. 
Massillon, Ohto 


ONE OF THE WORLD'S LARGEST MANUFACTURERS OF 
ALUMINUM COOKING UTENSILS 
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STANDARD BRANDS 
INCORPORATED 


sA AND EMIGH. INC. 
Coffee Importers | 


Quality Coffees From 
COLOMBIA-SANTOS 
ATEMALA-EL SALVADOR-COSTA RICA 
MEXICO-NICARAGUA 


~461 Market St. San Francisco 


ATLANTIKRAFT | standing 


Offechags 


12 Sizes in stock for immediate 
shipment. ..3 oz. to lbs. Plain. or 
Printed in one or two colors with 
your Private Design. ATLANTIC 
offers you service and economy! Y 


Write for Samples and Prices 


ATLANTIC COFFEE BAG CO., Inc.2, 


220 KOSCIUSKO ST. + BROOKLYN 16, N.Y 


Report on Brazil 
ntinuea trom page 19) 


manent employment for coffee production alone, leaves con- 
siderable wastage of time between seasons. Inclusion of 
sugar with coffee is ideal to conserve labor-time efficiently 
The coffee harvest is finished before sugar starts, so the in 
corporation of one with the other provides year-round work 
for a labor staff 


Cost figures for the 1949-50 coffee crop were sct at 480 


cruzeiros per bag of 60 kilos, placed in interior atilroad 
station This is equivalent to about 28 cents per | nd 
f.o.b. steamer Santos. Going back to the crop of 1948-49 
osts were calculated at 410 cruzeiros per bag, onvertible to 
ihout 25 cents f.o.b. steamer. The increase in co h 
curres rop was explained as due to higher wages and th 
fact that certain costs are fixed revardless of crop-size, thus 
automatical increasing the unit-cost of smaller rops as 
compared to larger ones. Our host further illustrated that 
his net return for the present crop was a lesser number ot 


cruzeiros than for that of 1948-49, due to the larger yield of 
the latter. Subsequently we were able to compare these 
figures with those of a modern fazenda producing coffe: 
only. The cost accounts of this fazenda, which ts actually 
a corporation, were O18 cruzciros per bag at interior station 
or almost four cents per pourd ater It is interesting to 
note that the directors of this company are exploring the 


subject of diversified crops for the future! 


Radio reports on markets 


Following our discussions of cost-accounting at Arara- 
guara, we were entertained by short-wave radio reception of 
programs from London, Paris, Buenos Aires and New York. 
Radios are admost universal on every fazenda in the cottee 
producing states of Sao Paulo, Parana, and Minas Gerais. 
Domestic newscasts are broadcast several times daily and 
all coffee items are featured, including the daily movement of 
the New York options. No longer are the Brazilian far 
mers unaware of market trends. To the contrary, they arc 
posted up to the minute. 

Unfortunately, from our point of view, the radio to which 
we listened was of Dutch manufacture. Our hostess in- 
formed us that she would greatly prefer an American ma 
chine, but they were unobtainable due to government ex 
change regulations. The old story of lack of dollars. The 
same encroachment of European manufacture is very no 
ticeable in recent automobile imports of Brazil also Unable 


to provide dollars to pay for American cars, the Banco do 


Brasil refuses permits for our automobiles. So, much against 
their wishes, Brazilians in need of cars must take European 
models which are not sturdy enough to withstand utly 
pounding over rough roads Phere ts universal hope that 
improved coffce prices wt'l soon lead to a balance 1 exchar 


which will vai perm free ot greatly preci rred 
An n products rally onal Americat on 
iy col pl uf ( i fe ents per w ek added te 

h ott ill \ very shortsighted to tail 
to realize that these really unnoticed pennies will cor ick 
to a vast field of American labor if Brazilians and residents 
of other cotfec-growing countries are thereby freed of 
port res tlations ! 1 buy all the American prod 

s they w 

Next morning our trip was resumed Again we flew north 
and west, new over the famous Noroest (Northwest) s 
tion of Sao Paulo Here below us were the first of the Vil 
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tage” areas—Mattao, Olympia, Bebedouro, Salles Oliveira, 
and Ribeiraro Preto. Everywhere rolling red hills and for- 
lorn, dry sticks that could have been a tropical, lush green 
if nature would only have provided rain at the right time. 

The only clouds, however, were clouds of red dust which 


followed automobiles driven over the roads criss-crossiag 


beneath us 


Ribeirao Preto 


We landed at noon at Ribeirao Preto, and after lunch 
were driven some ten kilomciers to another modern fazenda 
Ribeirao Preto is the center ol | gcnuin bourbon area, 
origin of those fine qualities which have done so much to en 
hance fine American blend: It was tragic to us to be 
shown where at least half the acreage formerly devoted to 


otfce had been cleared of trees and planted to cotton, grain 

peanuts and oti er products. We were told that low coffec 
yrices during the 30's influenced such an increasing dis 
interest toward coffee in this section that fazendeiros did not 
attempt to replace old trees. When their productivity dé 
teriorated, they were not replaced with new ones but were 
simply uprooted. Thus, the normal production of this fine 
quality section was reduced by at least half; a loss which 
Americ:n roasters can ill-afford 

At least a small bright note was introduced by the farmers 
of Ribeirao Preto, however. Their crops for 1949-50 were 
barely ten percent normal. Their consensus was that 1950 
51 production simply could not be as bad as its predecessor 
and that, regardless of unfavorable weather, they would have 
more coffee this year. 

Our return flight toward Santos from Ribeirao Preto took 
us across the Minas border section, near the important sec- 
tions of Pocos de Caldas and Sao Joao de Boa Vista, some 
200 miles of coffee lands. Again gray sticks and red earth. 
As we neared Santos toward sunset, a gray that was not dry 
coffee trees appeared low to the southeast. Clouds! Iron- 
ically, our capable pilot was forced to land by instruments 
at the Santos airport in the midst of a heavy downpour! 
Rain on the coast was very plentiful during all those months 
of interior drought. It is just unfortunate that palatable 
coffee will not grow at sea-level. 

No official estimates of the 1950-51 Sao Paulo crop will 
he made before March, In the meantime there will be 
numerous private predictions. Our own thought, based on 
conversations with coffee growers, men who have lived with 
cotfee production for lifetimes, is that a figure near the re- 
sult of 1949-50 will be about right. In any event, it cannot 
be large, but there is hope that this second small crop in 
succession will be good quality, something that the present 


one ts not 


Dallas restaurateur plugs four-cent-cup of coffee 
A Dallas, Texas, operator of a drive-in cafe reacted to 


restaurants in a way that was all his own 


ten-cent cofte 
He introduced the four-cent cup ot cottec 
The rebel, Hyman Fader, said he was tired of all the talk 


ibout a coffee shortage that didn't exist, and that he intended 


to undercut the nickel standard to prove that a price hik 
isnt necessary 

Customers at Fader’s S&S Drive-In were surprised and de 
lighted and hot coffee sales boomed 


Even with a price increase for bulk coffee, Fader said 


there is no reason to charge ten cents a cup Restaurant 
people are like lots of other folks,” he said. They like 
to complain about not making money Business 1s good 
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Think It Over 


At current prices two 
ounces of Muller’s chicory 
blended with fourteen 
cunces of coffee will re- 
duce the cost of the pound 
by as much as 8¢ and at 
the same time provide the 
consumer with a full fla- 
vored, completely satisfy- 


ing beverage. 


E. B. MULLER & CO. 


165-167 Hudson St. 6!3-615 South Peters St. 
New York New Orleans, La. 
Factories in Michigan 


Secause 


- TASTING 


S. A. SCHONBRUNN & CO., INC 77-81 Water Sc, New York 
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SILVER GRACE LINE 


& Serves the Coffee Trade 


JAVA PACIFIC 


A Fast, Modern Fleet of American-Flag 


L I N E S Freight and Passenger Vessels on Regular Itinerary 
BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS from the Coffee Ports of 
COLOMBIA 
FAST — REGULAR — MONTHLY SAILINGS VENEZUELA 


with modern cargo vessels offering limited 


passenger accommodation and refrigerated space. and West Coast of 


CENTRAL AMERICA 


to 
> 
NEW YORK LOS ANGELES 
JACKSONVILLE SAN FRANCISCO 
Kerr Steamship Company, Inc. Java Pacific Line, Inc. BOSTON SEATTLE 
Kerr Steamship Company, Inc Strachan Shipping Company BALTIMORE VANCOUVER, B. Cc. 
Kerr Steamship Company, Inc Transpacific Transportation Co. 
Agencia de Vapores Grieg S.A Agencia de la 
ant Braz Linea Rotterdam Sud America 10 Hanover Square, New York 5,N. Y., Tel.: Digby 4-6000 
Buenos Aires, Argentina Agents and Offices in All Principal Cities 


i Bringing North and South 

America nearer each other 

makes the Good Neighbor 


a Close Neighbor. 


THE BETTER TO SERVE YOU .. 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 
of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


BRASILEIRO 


NEW ORLEANS 
PATRIMONIO NACIONAL 


305 Board of Trade Bldg. 
The American Line maintain regular ervice trom tne pr pal Brazilian coffee port to New York and 


New Orleans, with facilitie ’ irq ter at ~Philadelphia, Baltimore, Norfolk, Jacksonville and Houston. 
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Ship sailings- 


A SUMMARY OF INWARD -BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Hol-Int—Holland-Interamerica Line Abbreviations for ports 
3 Baltimore 

Boston 

Java-Pacific Line Cosbus Christi 


Ports and dates are subject to change 
should exigencies require. Moreover, tine 
may schedule sailings not pwn im tht 
schedule jure 

Lloyd—Lloyd Brastleir Chicago 
Abbreviations for lines Lykes—Lykes Lines Detroit 


Alcoa—Alcoa Steamship Moormac—Moore-McCormack Lines, Gulf ports 


Am-Pres—American President Line Nopal—Northern Pan-American Line a—Haltfax 
ArgState—Argentine State Linc PAB—Pacific Argentine Brazil Line »—Houston 
Am-W A}fr—American-W est African Line PacFar—Pacific Far East Line, Ini Hampton Roads 
Barb-Frn—Barber-Fern Line PacTrans—-Pacific Transport Lines, Inc Jacksonviiie 
Barb Ayr ~Barber-W est African Line Neth—Royal Netherland Steamshit 
Barb-W'n—Barber Wilhelmsen Line ; Montreal 
Brodin—-Brodin Line Mobile 
Robin—Robin_ Lin New Orlean 
Delta—Delta Line SCross—Southern Cross Line New York 
Dodero—Dodero Line Silver—Silver Line 
P nla bi 
4 : ortlan 
Farrell—Farrell Line Stran-—Strachan Shipping Ce § 
. in “VANCTISCO 
Grate Swed-Am—Swedish American Line 
Gulf- ~Gulf « South America Steams/p UFrutt—United Fruit Co St Jo—Saint John 
Cst—West Coast Line, Inc Va—Vancouver 


COFFEE BERTHS 


SAILS SHIP SAILS SHIP LINE DUE 


ACAJUTLA 2/4 Colombia Lioyd NO2 Ho2 24 
2.20 Mexico Lloyd N03 Ho3 10 
19 San Benito UFruit Cristobal 
22 Anchor Hitch Grace LA2 1 BARRANQUILLA 
23 Choluteca UFruit Cristobal 
28 Csti Avnturer Grace LA2 7 
Copan UFruit = NY2 12 
San Benito UFruit Cristobal 
Choluteca UFruit Cristobal 15 Cape Ann UFruit 
Gunners Knot — Grace LA3 6 19 Monica Grace 
Cstl Nomad Grace LA3 17 2 2 22 Cape Avinof UFruit 
25 Levers Bend UFruit 
ACAPULCO 26 Vigoer Swed-Am Ha2 St Jo2 12 
26 Clara Grace 
119 Gunners Knot — Grace Cristobal 29 Cape Cod UFruit 
1/30 Csti Nomad Grace Cristobal 2 Sofia Grace 
2/26 Anchor Hitch Grace Cristobal 1 2/5 Cape Cmbrind UF ruit 
Gunners Knot ve SF3/9 S$e3/14 
AMAPALA Fiador Knot 
2 Monica 
San Benito UF ruit Cristobal 2 16 Clara 
Choluteca UFruit Cristobal } Cst! 7 SF3/20 $e3/25 
Anchor Hitch Grace LA2 1 2/22 Svaneholm Swed- Am 
Cstt Avnturer Grace LA2 7 Se2 2/2 Sofia Grace 
Gunners Knot Grace Cristobal 2 Monica Grace 
Cstl Nomad Grace Cristobal 2.12 ¢ Clara Grace 
San Benito UFruit Cristobal 2 3 Sofia Grace 
Choluteca UFruit Cristobal 2 Monica Grace 
Gunners Knot Grace LA3 6 : Clara Grace 
Anchor Hitch Grace Cristohal j Sofia Grace 


Cstl Nomad Grace LA3 17 
RUENAVENTURA 


1/12 Kamma Dan WstCst 2 Bal 26 
ANGRA DOS REIS 1°15 Margarita Grace 
1 


20 Rita Grace 


Inger-Skou UF ruit 
12 Sofia Grace 
13 Svaneholm Swed-Am St Jol 29 


1 
1 
1 
1 
1 
2 
2 
2 


& 
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120 Cuba Lioyd N02 4 


OVER TWENTY-FIVE YEARS OF CONTINUOUS DEPENDABLE SERVICE TO THE COFFEE TRADE 
STOCKARD & COMPANY, INC., GENERAL AGENTS 


i n 17 Battery Place, New York, N. Y., WHitehall 3-2340 
BALTIMORE: 225 E. Redwood St., Saratoga 2607 ©@ PHILADELPHIA: Lafayette Bidg., WAlnut 2-2152 


—pmincs.. 
: AGENCIA de VAPORES GRIEG S/A 


m/s Stockholt m/s Alf Lindeberg Rio de Janeiro Santos 
15 days service from Santos to New York Avenida Rio Branca 20 Praca de Republica 5! 
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BUENAVENTURA 
LINE 


DUE 


SAILS SHIP 


1/22 Luisa Grace NY1, 30 

1 26 Gerda Dan WstCst NY2 3 Ba2/9 
1/29 Isabel Grace 6 

1/31 Olivia Grace Jx2/5 NY2/9  Bo2/1l Ba2/13 

1/31 Leonor Grace LA2/9 SF2/11 Se2/22 

Regular service 2/7 Gladys Dan WstCst. NY2/15. Pa2/19 Ba2/21 

27 ~ Adela Grace LA2/18 SF2/20 Se2/27 

New fast Norwegian motorships 
2°19 Cecilia Grace NY2/27 

2 22 Leena Dan WstCst N03 1 Ho3/5 Ga3/7 
2 26 Margarita Grace NY3 6 

BRAZIL U.S. GULF 32 MamaDan Pa3/15  Ba3/17 
% 33 Rita Grace NY3 10 
35 Luisa Grace 13 
312 Isabel Grace NY3 20 

COFFEE SERVICE 314 Elisa Grace Jx3/20 803/25 Ba3/27 NY3/29 

3,16 Laila Dan WstCst NO3/23 Ho3 27 Ba3/28 

3,19 Maria Grace 27 
The Northern Pan-America Line, A/S 

42. Cecilia Grace NY4 10 

OSLO 44 Tessa Dan WstCst N03 11 Hot 15 Gad 16 


CALLAO 


Agents 1/10 Margarita Grace NY1/23 
1/17 Luisa Grace 30 
1/23 Isabel Grace NY2 6 
New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall! St. 2/14 Cecilia Grace NY2.27 
2/21 Margarit Grace NY3 6 
New Orieans—Bieh| & Co., Inc., 210 Carondelet Bidg. 2/28 NY3/13 
ieh 37 Isabel Grace NY3 20 
Houston—Bieh| & Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 3/21 Barbara Grace = NY4 3 
3/28 Cecilia Grace NY310 
Detroit—F. C. MacFarlane, 715 Transportation Bldg. 4/4 Margarita Grace NY417 
Santos/Rio—Agencie de Vapores Grieg S/A CARTAGENA 


12 Inger Skou UFruit NO1 13 
14° Rosa Grace NY1 18 
20 Cape Avinof UFruit NY1 28 
Paula Grace NY1 
26 Levers Bend UFruit N02 7 
28 Rosa Grace NY2 1 
3  CapeCmbrind UFruit NY2 12 
Paula Grace NY2/8 
Fiador Knot UFruit 21 


Paranaqua—Transparana Ltda. 


Rosa Grace NY2,15 
18 Paula Grace NY2/22 
25 Rosa Grace 
Paula Grace NY3,8 
11 Rosa Grace NY3 15 
18 Paula Grace NY3 22 
25 Rosa Grace NY3 29 

Paula Grace 


~ 


ae 


Rosa Grace 


CHAMPERICO 

1,24 Anchor Hytch Grace SF2/4 Se2'9 
1 

2 

3 


30 Cstl Avnturer Grace SF2/10 Se2/15 
6 Gunners Knot Grace LA3 6 SF3 9 Se3 14 
20 


Con 


SF3 


Cst! Nomad Grace 


CORINTO 
San Benito UFruit Cristobal 1 21 
1.16 Choluteca UFruit Cristobal 1 26 
118 Anchor Hitch Grace LA2 1  Se2'9 
1 24 Cstl Avnturer Grace LA2 SF2 10 Se2 15 
1°26 Gunners Knot Grace Cristobal 21 
San Benito UFruit Cristobal? 2:15 
2.6  Cstl Nomad Grace Cristobal 2/12 
Choluteca UFruit Cristobal?’ 2 19 
2.20 Gunners Knot Grace LA3 6 SF39 Se3 14 
33  Cstl Nomad Grace LA3 17 SF3 20 Se3 25 
3.5 Anchor Hitch Grace Cristobal 311 


CRISTOBAL 


119 Cape Avinof UF ruit 
1 22 Cape Cod UFruit NY2/4 
Cape Cmbrind UF ruit NY2/12 


DAR es SALAAM 


28 Afr Planet Farrel! NY2/27 
6 Afr Crescent Farrell NY4/6 


1 
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_ SAILS SHIP 


GUAYAQUIL 


12 Margarita 
Rita 

19 Luisa 

23 Gerda Dan 
26 Isabel 

27 Leonor 

28 Olivia 

Gladys Dan 
14 Paula Dan 
16 Cecilia 

19 Leena Dan 
23 Margarita 
28 Rita 

28 Marna Dan 
Luisa 

9 Isabel 

Elisa 

13 Laila Dan 
16 Maria 

23 Barbara 
25 Olivia 

30 Cer lia 

2 Tessa Dan 


ILHEUS 


1/15 Domingos 
1/26 Canada 
Venezuela 
5 Nicaragua 
5 Uruguai 
Argentina 


LA GUAIRA 


10 Al-Corsair 
12 Rosa 

16 Vigoer 

17 Al-Cavalier 
19 Paula 

24 Al-Clipper 
26 Rosa 

31 Al-Corsair 

2 ~Paula 

7 Al-Cavalier 
Resa 

12 Svaneholm 

Al-Clipper 
16 Paula 

Al-Corsair 
23 Rosa 

2 ~Paula 

9 Rosa 

16 Paula 

23 Rosa 

30 Paula 

6 Rosa 


18 San Benito 
21 Anchor Hitch 
21 Choluteca 

23 Gunners Knot 
27° Cstl Avnturer 
28 Copan 

Cstl Nomad 
10 San Benito 
14 Choluteca 

23 Gunners Knot 
2 Anchor Hitch 
6 Nomad 


LA UNION 


116 San Benito 
1/19 Choluteca 
1/20 Anchor Hitch 
1/24 Gunners Knot 
1/25 Copan 

1°26 Avnturer 
Csti Nomad 
2/8 Benito 
2/12 Choluteca 
2/22 Gunners Knot 
3/3 Anchor Hitch 
3.5  Csti Nomad 
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Grace 
Grace 
Grace 
WstCst 
Grace 
Grace 
Grace 
WstCst 
WstCst 
Grace 
WstCst 
Grace 
Grace 
WstCst 
Grace 
Grace 
Grace 
WstCst 
Grace 
Grace 
Grace 
Grace 
WstCst 


Lloyd 
Lioyd 
Lloyd 
Lloyd 
Lioyd 
Lloyd 


Alcoa 
Grace 
Swed - Am 
Alcoa 
Grace 
Alcoa 
Grace 
Alcoa 
Grace 
Alcoa 
Grace 
Swed- Am 
Alcoa 
Grace 
Alcoa 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


LA LIBERTAD 


UFruit 
Grace 
UFruit 
Grace 
Grace 
UFruit 
Grace 
UFruit 
UF ruit 
Grace 
Grace 
Grace 


UF ruit 
UF ruit 
Grace 
Grace 
UF ruit 
Grace 
Grace 
UFruit 
UF ruit 
Grace 
Grace 
Grace 


1950 


Ba2 13 


NY1/23 

NY1/27 

NY1/30 

Pa2/7 Ba2/9 
NY2/6 

LA2 9 SF2 11 Se2 22 
Jx2/5.  NY2/9— Bo2/11 
NY2/15 Pa2/19 Ba2 21 
NY2/28 Pa3/2  Ba3 4 
NY2/27 

NO3/1 Ho3 5 Ga3/7 
NY3 6 

NY3/10 

NY3/11 Pa3 15 Ba3 17 
NY3 13 

NY3/20 

Jx3/20 Bo3 25 Ba3/27 NY3.29 
N03/23 Ho3/27 Ba3 28 
NY3/27 

NY4.3 

Bad 7 

NY4/10 


N04 11 


NY2 6 
NY2 16 
26 
NY3 16 


N01 18 
NY1 18 
Ha2 9 
NO1/25 
NY1/25 
N02/1 
NY2 1 
N02 8 
N02,15 
NY2/15 
Ha = StJo 
N02 /22 
NY2/22 
N02 29 
NY3/1 
NY3/8 
NY3/15 
NY3/22 
NY3/29 
NY412 


Cristobal? 1/21 
LA2 
Cristobal? 1 26 
Cristobal® 2/1 
LA2,7  SF2 10 
NY2,12 


Cristobal 2/12 
Cristobal? 2.15 
Cristobal? 2 19 
LA3 6 
Cristobal 3/11 


LA3,17 SF3 20 


Cristobal? 1 21 
Cristobal? 1 26 


SF2 4 
Cristobal 2/1 
NY2 12 


LA2 SF2/10 
Cristobal 2/12 
Cristobal? 
Cristobal? 219 
LA3 6 SF3/9 
Cristobal’ 3/11 
LA3/17 SF3 20 


StJo2 12 


Hod 15 Gad 16 


S$e2.9 


Se2 15 


Se3 25 


Se2 9 


Se2.15 


offers a fast fortnightly 
freight service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


and 
NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS. 


67 Broad Street, New York 4, N. Y. 
WHitehall 3-9600 


BALTIMORE 


STOCKARD & CO. 
225 E. REDWOOD ST. 
Saratoga 2607 


PHILADELPHIA 


B. H. SOBELMAN & CO. 
BOURSE BUILDING 
Lombard 0331 
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REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


FROM 


La Guaira, Puerto Cabello, Maracaibo, 
Barranquilla, Vera Cruz 


TO 


Agents in All Principal Ports 


17 State Street 


SWEDISH AMERICAN LINE 


1255 Phillips Square 


St. John, N.B., Halifax, N.S., Montreal, Que. 


SWEDISH AMERICAN LINE AGENCY, Inc. 


New York 4, N. Y. 


Montreal 2, P.Q. 


— 


“ 


with 
le service to 
regular dependab 
NEW YORK, NEW ORLEANS 
and other U. $. Ports 


New York: 
Pier 3, North River 


New Orleans: 
321 St. Charles St. 


SAIL 


1/12 
1/17 
1/26 
2/1 

2/15 


1/12 
1/12 
1/13 
29 

2/13 
216 


LIMON 


LOBITO 


SHIP 


Cape Ann 
Inger Skou 
Cape Cod 
Levers Bend 
Fiador Knot 


Del Rio 
Afr Patriot 
Fernside 
Temeraire 
Del Sol 
Afr Glade 


LUANDA 


1/10 
lll 
115 
2/7 

2/11 
2/19 


10 
12 
17 
21 
24 
31 


NNR 


www 


PORT SWETTENHAM 
1 


19 


Del Rio 
Fernside 
Afr Patriot 
Temeraire 
Dei Soi 
Afr Glade 


MARACAIBO 


Sofia 
Cst! Avnturer 
Monica 
Vigoer 

Clara 

Sofia 

Monica 
Gunners Knot 
Clara 
Svaneholm 
Csti Nomad 
Sofia 

Monica 

Clara 

Sofia 

Monica 

Clara 


Afr Patriot 
Triton 
Temeraire 
Del Sol 
Afr Glade 


UF ruit 


UFruit 


UFmuit 


UFruit 
UF ruit 


Delta 
Farrell 
AWA 
Awa 
Delta 
Farrell 


Delta 
AWA 
Farrell 
AWA 
Delta 
Farrell 


NY1 
N01 

NY 
2/7 
N02 


NY2/2 


NY3 


Grace NY1 
Grace LA2 
Grace NY1 
Swed-Am Ha 

Grace NYl 
Grace NY2 
Grace NY2 
Grace LA3 
Grace NY2 
Swed-Am Ha 

Grace LA3 
Grace NY2 
Grace NYS 
Grace NY3 
Grace NY3 
Grace NY3 


Grace 


Farrell 
AWA 
AWA 
Delta 
Farrel! 


MOMBASA 

1.20 Ro Doncaster Robin 
1/21 Afr Planet Farrell 
1/30 Ro Sherwood Robin 
2°15 Ro.Kettering Robin 
2°28 Afr Crescent Farrell 
31 Ro Gray Robin 
PARAMARIBO 
1°29 Byfjord Alcoa 
2°19) Thulin Alcoa 
PARANAGUA 

1 10° Silverteak Silver 
1 11 Peter Jebsen Nopal 
1 12 Del. Alba Delta 
1 14 Bowgran 
115 Cuba Lloyd 
1 16 Trader PAB 
1 30 Dei Monte Delta 
Colombia Lioyd 
Tawali JavPac 
2 Del Santos Delta 
Tindefjell Nopal 
2.27 Del Mundo Delta 
39 Dei Viento Delta 
3-10 Utrecht JavPac 
3.23 Del Aires Delta 
4.10 Silveroak Silver 
5 10) Limburg JavPac 


Harry Clbrth 


Lykes 


NY2 
NY3 
NY3 


NY3 


NY 


21 
23 
24 


21 


SF2,10 Se2 


StJo 


31 
14 
6 
21 
St 
17 
28 


NY2 27 


NY 
NY 
NY4 
NY 


NY2 
NY3 


LA2 12 


NO1 
NO2 


NY2/5 
NO2 4 
LA2 13 


NO2 22 


N02 19 


LA3 1 


N03 7 


N03 


NO3 20 
NOI 2 


LAI § 
N04 1 
LAS & 
LA6 


Ga 


5 


Ho 


SF3 9 


Jo 


Se3 14 


SF3 20 Se3 25 


SF2 16 
cC2/3 
Ho2/9 
Ho2.9 
SF2/15 


SF4 11 
Hod 21 
$F5/11 
SF6 11 


NO 


Po2 22 
Ho2 5 


Ba2/10 


Va2 22 


Po3 20 


Ho3 15 


Pos 17 


Po5/17 
Po6 17 


Mo 
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Se3 5 


Ha2/12 


Po2 23 


Se3 24 


Se5 3 


Se6 3 
Se7 3 


Va3 


Va3 
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UNITED FRUIT CO 
13 
jeading handlers of mild co 
serving 
GUATEMALA 
3 FL SALVADOR COST 
| HONDURAS COLOM 
15 
: 
31 
- Ho3, 12 = 
Ho3 25 
Va7 8 
34 


SAILS SHIP LINE 


PUERTO BARRIOS 


1/12 Georgeanna UF rcit 
1/20 Avenir UF ruit 
1/27. Mayari UF ruit 
1/31 Marna UFruit 


PUERTO CABELLO 


12 Rosa Grace 
12) Monica Grace 
13. Al-Cavalier Alcoa 
19 Paula Grace 
20 Clara Grace 
20 Al-Clipper Aicoa 
26 Rosa Grace 
26 Sofia Grace 
27 Al-Corsair Alcoa 

Paula race : 

Al- Cavalier pe AMERICAN Freight ond Passenger BRAZIL 


Service between East 
REPUBLICS Coast of United States 


Rosa Grace 
Clara Grace LINE and the countries of 


Al-Clipper Alcoa 

Paula Grace A 

PACIFIC Freight and Passenger 

REPUBLICS Service between West 
wn Coast of United States 


R 
LINE and the countries of ARGENTINA 


Monica Grace 


Paula Grace | NORWAY 


Clara Grace 

. Freight and Passenger | DENMARK 

sot crac AMERICAN between East SWEDEN 
SCANTIC Coast of United States | POLAND 


Paula Grace 
Monica Grace LINE ond the countries of FINLAND 
RUSSIA 


Rosa Grace 
Clara Grace 


Paula Grace For complete information apply 


MOORE-McCORMACK LINES 


PUNTARENUS 5 Broadway, New York 4 
1/11 San Benito UFruit Cristobal? 1/21 Offices in Principal Cities of the World 


Choluteca UFruit Cristobal? 
Anchor Hitch Grace LA2/1 SF2/4 
Avnturer Grace SF2/10 
Gunners Knot Grace Cristobal 2/1 
San Benito UFruit Cristobal? 92/15 
Choluteca UFruit Cristobal? 2°19 
Csti Nomad Grace Cristobal 2/12 
Gunners Knit Grace LA3/6 SF39 
Cstl Nomad Grace LA3/17 
Anchor Hitch = Grace Cristobal 311 


w 


RIO de JANEIRO 


From Brazil Coffee Ports 
ee To Pacific Coast Ports 


Del Aiba Delta 


Bowgran 1FC \ 
Silverteak Silver \e \ 


Cuba Lloyd 


Fast, Modern Ships of 


/ Del Norte Delta Riese 
Trader PAB . 
Del Monte Delta 
Pacific Argentine Brazil Line 
PAB Line operates large, modern C-3 


1 
L 
1 
1 
1 
1 
1 
2 
2 
2 
2 
2 Tawali JavPac Va3/27 vessels, giving fast transit time to your cof- 
2 
2 
2 
3 
3 
3 
3 
3 
3 
a 
5 


Tindetiel Nona! fee shipments to Pacific Coast ports. Large 


Del Mar Delta terminals with ample rail facilities . . . plus 


ao. oo an experienced personnel means that your 

Del Viento Delta shipments are in good hands via the PAB 
Utrecht JavPac Line. Offices in the principal ports. Write for 
Del Norte Deita 
Del Aires Delta 
Silveroak Silver f 3 é needs. 
Limburg JavPac 


sailing schedule and information on your 


(Accommodations for 12 passengers) 


Gunners Knot = Grace Cristobal 2/1 POPE TAL OT LINES 
Anchor Hitch Grace LA2 1 SF2/4 & 

Cst! Nomad Grace Cristobal 212 ‘ ‘ 

TERCOAST 

Gunners Knot Grace LA3/6 SF3/9 PACIFIC COAST WISE PACIFIC & ATLANTIC INTE ASTAL 
a Executive Offices » 320 California St. » San Francisco 4 
Cst! Nomad Grace SF3 20 
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SAILS SHIP 


FURNESS-PRINCE LENE | 
SOUTH AMERICAN SERVICE 1/10 Del Valle Delta NO1/25 
113 Peter Jebsen Nopal N01 31 Ho2/5 
Fortnightis Express Passenger and Freight Service (with 1/15 Mormacmail Mormac Jx NY Bo Pa Nf Ha 
refrigerated space) Buenos Aires. Santos. Rio de Janeiro 1/16 Bowgran 1FC NY2/5 Pa2/8 Bo2/10 
York 1/17 Del Alba Lloyd -Ho2 
Bahia. Rio de Janetro. Santos. Montevideo and 119 Cuba Delta N02 4. Ho29 
os Altres 120 Canata Lioyd NP2 6 
1/21 Mormacow! Mormac dx NY B Pa Nf Ba Ha 
1/23 Argentina Mormac NY 
PRINCE LINE 124 Trade PAB LA2 13 SF2/15 Va2/22 Po2/23 
1/24 Del Norte Delta N02 7 
FAR SERVICE 1/28 Mormacsea Mormac Jx NY Bo Wa Nf Ba Ha 
1 30 Venezuela Lioyd NY2/16 
Z Del Monte Delta 22 Ho2/27 
Monthly satlings—Round the World Express Service fron Mormacteal Jx NY Bo Pa Nf Ha 
- China, Philippines, Java. Straits Settlements, Colona 24 Coiomma Lloyd NO2.19 Ho2 24 
to Halifax, Boston and Ne Sailing outward 27 Del Sud Delta N02 21 
10 Nicaragua Lioy NY2 26 
oand Los Wweles 7 
via Panama Ca los Angel 2/10 Abbedyk NY2 26 Bo3 1 Ba3 3 Nf3 7 Pa3 9 
Sailings from Brazilian Ports to New Orleans provided 17 Del Santos Delta 
{ 2.18 Tawali JavPa LA3 11 SF3,/14 Po3 20 Se3/24 Va3 27 
sufherent inducement oilers 2/19 Mexico Lloyd NO3 7 Ho3/10 


ndefie 
By reason of many years of experience, special attention 20 Tindefjell 


is assured in the stowage, handling and delivery of 
2 21 Del Mar Delta N03 7 
ct Coffee, Tea, etc.. on all Services 2 28 Argentina Lloyd NY3 16 
Del Mund Delta N03 20 Ho3 25 
33 Alpherat Hol-Int NY3 19 Bo3/22 Ba3 24 NF3 28 Pa3 30 
37 Del Valle Delta N03 22 
FURNESS, WITHY & CO., LTD. 14 Del Viento Delta Hod. 7 
318 Utrecht JavPa LAI 8 SF4/11 Pod/17 Se5/3 8 
General Agents 321 Del Norte Delta NO4 4 
3°28 Del Aires Delta N03 15 Hod 21 
34 Whitehall St., New York Silveroak Silver LAS 8 SF5 11 Po5/17 Se6/3 Va68 
re BOwling Green 9-7800 5 18 Limburg JavPac LA6 SF6 11 P0617 Se7/3 Va7/8 
Offices At All Principal Ports TANGA 


1 22) Afr Plant Farrel! NY2 27 
31 Afr Crescent Farrel! NYI 6 


VICTORIA 
| CENTRAL EQUIPMENT CO. wes wes 
122 Cuba Lloyd NO2 Ho29 
1020 W. Adams St. Chicago 7, Ill. 2,6 DelMonte Delta. NO2/22_-Ho2/27 
2.6 Colombia Lloyd NO2,19 Ho2 24 
Manufacturers of Exclusive 2.21 DelSantos Delta. Ho3 12 
Patented Specialties, Incl.: 2/22. Mexico N03.7 No3 10 
3 17 Del Viento Delta N04 2 Hod 7 
 Pycrust Glass Rolling Pins 41 Del Aires Deita 15 Hod 21 
Mitytite Beverage Bottle Recaps 
% Hold-Tite Clothes Line Holders 
%& Kitchen Kap Reseal Caps TE “pT 
: % Safeway Home Box Top Openers TEA BERTHS 
Three-Way Cap Removers TTA 
fe! w% Sugar Jug Sugar Dispensers, Etc. CALCU 
1 20. Silverash Silver SF3 14 Po3 20 Se3/23 Va3 25 
Send for Catalog and Price Lists 1 25° City-Oxfrd Ell-Buck Ha Bo NY Pa Ba Nf 
OW — TODA 2/8 Rondo JavPay LA3 15 SF3/19 Po3/25 Se3 28 Va3/30 


JavPay LA3 26 SF3 30 Pod 5 Sed 8 Vad 10 


20 Drente 


BRAZILIAN WARRANT COMPANY. INC. 
NEW YORK NEW ORLEANS 
91 Front Street 22:33 Magazine Street 
Agents for 
Beazilian Warrant Co.. Ltd. 
don—Santos—Rio de Janeiro—Sao Paulo—Paranagua 


JOHNSTON & COMPANY. LTD. 

London—Santos—Rio de Janeiro— Paranagua 
Old East African Trading Co. 
Mombassa,. British East Africa 


Established in Brazil as Coffee Exporters in 1842 
Also All Growths African Coffees 
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SAILS SHIP LINE DUE 
COLOM:.9 
1.13 Samarind JavPac LA2/24 SF2/28 Po3 6 Se3 9 Va3/1l 
2 13 Drente JavPac LA3°26 SF3'30 Pot 5 Sed 8 Vad/10 
TIONG KONG 
118 7 Barb-Wn SF2 11 LA2 13 NY2 27 
2 Tudor Barb-\Wn  SF3 LA3/14 NY3/28 
3/1 Tun LA4 13 NY4 27 

Barb-Wn SF2/11 LA2/13  NY2 27 

Barb-Wn SF3/12 LA3 14 NY3 28 
3 30 Barb-Wn SF4/11 LA4 NY4 27 
Wil U. S rts. sufficient cargo offering 
New Y Bost felphia, Norfolk, Baltimore and Montreal 
2 Accepts fr t for New York, with transs ent at Cristobal, C. 2 
‘Accents freight for Atlantic and Gulf with transshipment at Cristobal, C. 2 


Restaurant coffee 


ied 
1 He said they 
had SCC 1 tha brow peocess from 
to A ot the oils in t we-e held back by 
the laum in the water The wa, to overcome this 


condition was to t more milds in the blend, he declared 


As the discussion from the floor and the platform con 
tinucd became clear that there was agreement between 
the co men and the restaurant representatives on the 
need for beth industries, working together, to solve the 
problem 

Aborn, chairman of NCA’s brewing commit 


carlier that morning had delivered the annual 


Edward 
tee, who 
report for hts group, reminded the convention that he 
had pointed out the need for more money for industry 
wide research on coffee 

He satrd the way he saw the panel discussion, it pointed 
up the necessity for a joint coffee and restaurant program 
That 


the feelings of just about everyone at the session 


of research, education and promotion. seemed to 


sum 


Why did coffee prices rise? 


(Continued from page 


in mind that before the war, as is happening now, many European 
countnes imposed import duties representing in certain instances 
many times the value of the coffee, which nevertheless continued to 
be consumed in large quantities 

In conclusion, we are sure that the American public, with its 
high sense of justice, being duly informed of the preceding facts 
and «f she real conditions that the Brazilian coffee growers ar 
iff understand it properly 


facing 


How do restaurants handle coffee? 


Continued from page 


individual cups to keep the coffee warm until it ts con 


sumed 

Other cotfee comments include: “We're caretul to serve 
coffee it IS requested good coffee increases our 
breakfast sales; We serve the best cottec with pure 
m 

And still others offer “coffee piping hot strong cot 
fee;’ “We are open 24 hours a day; have only three em 


loyees who make ceffee; these three have been with us tor 


otal of 35 rs; every cup of coffee served is a good cup 
nd cal to the last ene served; it takes good coffee to 
ke meal coffee fresh hourly; “attract customers 
Keep hem with good food: vood coffee 
in ¢ offee always good to the last drop, and 
4 J to the last bit for 13 years we have brewed 

he sam offee fresh and hot 
Feom all this you may draw the concles en that most 
feeding people put considerable tmportance on a g od cup 
of coffee, even though they may differ violently regarding its 


pricing 

If I may be 
Id like to voice the suggestion that the restaurant operator 
If it’ 


the guest will have no objection, I believe, in paying for 


fory ven tor dt wine my own conclusions, 


charge for each cup of cctfee he sells s eood cotfee, 
each cup he drinks. 

I can't drop this Kotfce Klotch without mentioning the 
experience of the Princeton, Kentucky hotel man: “We're 
just across from the depot. We have our 4 a. m. Coffee 
Club—all the old cusses in town who go to bed at 5 p. m 
and can’t figger why they wake up at 3:30 a.m. We just 
let them Makes ‘em feel at 
Sometimes I wonder if they have a home. Anybody who'd 
get up at 3:30 a, m. to drink coffee. H-mm-m.” 


wait on themselves home 


Coffee, tea in CARE packages 

Enough cotfee has been included in CARE packages to 
make 325,000,000 cups of the beverage. 

Enough tea has been sent to the British Isles in CARE 
packages to furnish the weekly tea ration for almost 2,000,- 


000 people. 


How to live long —and like it 

Mrs. Madera Greenleaf, New York City, who celebrated 
her 100th birthday, always takes three cups of coffee with 
breakfast 


ROASTING 


GRINDING 
PACKING 


VACUUM PACKING 
(Including Cans} 


MEMBER OF 


Coffee Trade Roasters 


H. MILLS MOONEY & SON, INC. 


20 FULTON STREET, NEW YORK 7, N. Y. 


Telephone: WHitehall 4-5138 


A DEPENDABLE SOURCE 


SOLUBLE 
COFFEE (j C 


PURE OR PRODUCT 


JANUARY, 


1950 


FOR 


OFFEE CONCENTRATES 


FOR HOT OR COLD BEVERAGES 
FOR EVERY FLAVORING NEED 


THE HARRISON CO. 


PROCESSED COFFEES 


FREE RESEARCH 
& DEVELOPMENT 
SERVICE FOR 
SPECIAL NEEDS 


50 STONE STREET, NEW YORK 4, N.Y. 


COFFEE IMPORTERS @ ROASTERS @ PROCESSORS @ PACKERS 
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Coffee in | 


urope 
highlights from across the Atlantic 


Sees high coffee prices 
cutting down imports 


into European markets 


His previous estimate of cight million bags as coffee im- 
ports into Europe in 1949 was washed away by the spectacu 
lar rise in prices, Jacques Louts-Delamare, Le Havre. France. 
declared last month 

According to the actual hgures, the great losers in the 
coffee imports will be Great Britain, Switzerland and Spain, 
he said Germany will be a deception. Belgium, Italy, 
Sweden and Holland will more or less maintain their posi- 
tion of 1948, while France will be 800.000 bags ahead of 
last year's figures. We think that Europe will have imported 
during the year more than 7,500,000 bags against 6,785,534 
in 1948 

What will be the effect, during next year, of the so 
called shortage of coffee and of the rise in prices ? 

We must first confess that we do not personally believe 
in a shortage of coffee. Our own statistics show an ‘ideal 
balance between the two scales, production and consumption 
May we add also, that according to our experience, the ten 
dency ts more to underestimate production than consump- 
tron 


Mr. Louts-Delamare recalled that European imports were 
11,500,000 bags in 1938, 3,660,000 in 1945, 5,600,000 in 
1946, 6,850,000 in 1947, 6,780,000 in 1948 and probably 
7,500,000 in 1949. 


“We do not think that Europe will return in 1950 to even 
the 1947 figures,”” he declared. 


Low quality 


European countries importing coffee of low quality will 
suffer less than “the amateurs of high qualities,” he de- 
clared. In fact, the competition of the U. S. A. will be 
less effective on low quality coffees and “the faithful con- 
sumers of cheap stuff will, sooner or later, in 1950, become 
attractive for the producing countries. 


Benelux countries put duty on coffee imports 

As of the first of the year, coffee can no longer be im- 
ported duty free into the Benelux countries. A duty on 
green coffee has been set at 478 Belgian francs per 100 kilos, 
at 717 francs on roasted coffee. 


France ration-free as coffee curb is ended 

France became free of rationing early in the new year 
when coffee was freed from controls. Coffee was the last 
of the items on the government's ration list. 


Holland drops hard money coffee, cuts ration 
Holland is discontinuing imports of coffee which have to 
be paid for in hard currency, the government has announced. 
The Dutch coffee ration will be cut next month from 250 
grems (about half a pound) for six weeks to 125 grams. 
Coffee is the only foodstuff still rationed in Holland. 


San Francisco 


QUALITY 


Col 

olombians 
Medellin Armenia Manizales 
Tolima Girardot Libano 


Unwashed 


W. R. GRACE & CO. 


New York 


Eeuadors 


New Orleans 
COFFEES 
Central Amerieans 


Guatemala Nicaragua 


Salvador Costa Rica 


Washed 


COFFEE 


IMPORTERS 
NEW ORLEANS 


Direct Connections in Most Coffee Producing Countries 


COFFEE AND TEA INDUSTRIES 
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Figures by N. Y. Coffee & Sugar Exchange, Inc., in 


Coffee Movement In The U. S. Market 
(Figures in 1.000 bags) 
4 1948 2 
= Total 
4 Entries Deliveries—from : Visible Supply—ist of Month 
= Brazil Others Total Brazil Others Total 
December é .. 2,088 1,511 708 2,219 1,940 394 2,334 
1949 
January P 1,935 1,234 751 1,985 1,528 452 1,980 
February ; 1,170 855 422 1,277 1,262 369 1,631 E 
Maret 2.083 1,052 833 1,885 1,141 378 1,519 = 
1,493 998 718 1,716 1,292 582 1,874 
June ... 1,019 451 1,470 1,021 374 1,395 
Tuly 3; 866 1,400 426 1,321 
\ugust . 1,733 656 1621 450 1,420 
September 1846 547 1776 434 1486 
October .. 1,579 128 1,665 1,656 
November . 2,033 774 1,021 1.645 
December A 1,76. 1,082 


bags of origin. (Preliminary) 


The Coffee Outlook 


After what happened to coffee peices in the last quarter 
of 1949, tew members of the coffee fraternity are willing 
to speak——for the record—on the outlook tor 1950. It is 
caution which we can readily understand. 

Nevertheless, there seems agreement on a few major fac 
tors in the trade. 

For one thing, there is a widespread expectation that in 
the near future demand on the roasters for coffee vill case 
otf while backlogs in distribution channels and on house- 
wives shelves melt down to normal. 

Nearly as widespread ts the feeling that until the backlog 
is absorbed and no longer exists as a market factor will the 
real effects of the October-November price climb on con 
sumption begin to become apparent. 

In the meantime, as the New Year begins, a good deal 
of attention centers on the problem of contract rencgotia- 
tion 

It ts certain that the Guatemalan interests which sent the 
delegation to this country to get approval for re-opening of 
contracts did themselves no good. 

Members of the trade here will hardly muster enthusiasm 
towards producers who sign contracts then yell when the 
market shows they would have done better to wait. To be 


just, it would have to work the other way around, too 
which would, of course, make it impossible to conduct any 
business at all. 

All the more gatifying were the announcements trom 
Santos, El Salvador, Nicaragua and Costa Rica that their 
contracts would be met in full, 

Last year was a record in coffee trading on the New Yori, 
Exchange since the end of the war. A total of 8,922,750 
bays were traded, compared to 3,633,750 in 1948 and 4,- 
635,500 in 1947. The 1949 total was, in fact, the largest 
since 19347, 

The highest price paid for futures in Contract S during 
the year was 52.20 cents in early November for December, 
1949, delivery, The low was 20.00 cents a pound in early 
April for the March, 1950, delivery 

High in the D contract was 47.85 cents last December 
for delivery that month, while the low was 16.90 cents in 
early April for December, 1949, delivery. 

Another note, carried from the old year into the new, 1s 


the indication that the Senate subcommittee may resume its 


investigation of coffee prices. 
As a colleagué put it, he’s for the investigation——if it will 
make coffee trees grow more coffee faster. He had his 


doubts. 


Consolidated Carloads Our Specialty 


Brookhattan Trucking Co., Inc. 
57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea & Spice Trade For Many Years 


Riverfront Warehouses 


Bowne Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 
N. Y. Phone: BOwling Green 9-0780 


Free And Bonded Warehouses 


COFFEE ROASTING 
VACUUM PACKING 


TARDE 


A Complete COFFEE ROASTING SERVICE to the 
trade ... We pack all type containers including vacuum 
cans and glass jars under YOUR label . . . For over 70 


years the Haulenbeek Co. have been coffee roasters 


and packers to the trade. We have never sold coffee. 
WHitehall 4-5137-8-9 


JOHN W. HAULENBEEK CO.. Ine 
20 Fulton Street New York 7, N. Y. 


JANUARY, 1950 
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Herbert Lear joins De Hope 
Goldschmidt as vice president 

Herbert C. 
Thomson, Inc. 
Hope Goldschmidt Corp., 
both New York City, as vice 
president 


Lear resigned last month from Henry P. 
the De 


well known tea and coffee house, 


promincnt tea importers, to join 


Widely known tea 
circles this country and 
abroad, Mr. Lear has a long 


and rounded background in 
tea. Born in London, he be 


gan his career about 1918 
with W. J. & H. Thompson, 
Mincing Lane tea brokers. 
Six years later he went to 


Ceylon as a tea buyer with 


Henderson & Co 

In 1927 to New 
York City, where he joined 
the staff of the Anglo-American Direct 
In 1929 and in 1930 he made two more buying trips to 


he came 


Herbert C. Lear 


Tea Trading Co. 


Ceylon, this time for Anglo-American. 

Mr, Lear spent six years in Boston, from 1937 to 1943, 
in the othce there of Anglo-American, and then returned 
to New York 

He continued with the organization when Anglo-American 
became Henry P. Thomson, Inc., remaining with the firm 
until his resignation last month. 


Mr. Lear is married, has a son, age nine, and lives in 


Plainfield, J 


Tea in Red China 

China's tea industry will become a state enterprise, ac- 
cording to a statement by the Communist radio in that 
country. 

A government organization will supervise the growing 
and marketing of tea, according to the broadcast, and pro- 
duction of brick tea will be encouraged, especially for ship- 


ment to Soviet Russia. 


Russia expands tea production 

Tea plantations in the Soviet Union are to be greatly 
extended this year, according to a Calcutta report. Nearly 
10,000 acres are to be planted in the collective farms 
alone, of which some 7,500 acres will be in Georgia. 

To step up crop yields new varieties of tea bushes are 
being introduced, and more experimental stations have 
heen set up in Georgia to increase the number of selected 
varieties. 

Growers are said to have succeeded in cultivating tea 
not only in the warm regions of the Trans-Caucasus, but 
also in more northern areas, such as the northern Caucasus 
the Kuban. In these regions; plantations already 
cover several thousand acres. 

For the northern plantations, Soviet growers have 
evolved special frost-resisting varieties of tea. 


Inside of Thee 
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And never try to economize 


and 
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By buying poor coffee or poor tea 
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Boca Raton 


The convention of the National Coffee Association at 
Boca Raton, Florida, was easily the largest yet. Circum- 
stances also made it the convention with the best timing. 

While the coffee industry was holding its conclave at 
D. C., Senator Gillete’s sub- 
committee was investigating coffee prices. The country’s 
newspapers divided its stories on coffee between these two 


Boca Raton, in Washington, 


places. 

In this situation, the presence of Alben W. Barkley, vice 
president of the United States, at Boca Raton as a conven- 
tion speaker was high tribute to the industry and to its 
association. 

The Boca Raton event, a remarkable gathering of coffee 
men from all corners of the country, made it clear that the 
trade is deeply disturbed by some of the difficulties arising 
from the price situation—but is confident about the future 
of coffee in this country. 

This confidence was reflected in the achievements of the 
convention, which are reported elsewhere in this issue of 
Coffee and Tea Industries (The Spice Mill). 

Good news indeed was the resolution which indicated 
ironing out of differences between NCA and the Pan- 
American Coffee Bureau. This development, combined with 
President Dutra’s signature to Brazil's law on the ten-cent- 
per-bag contribution to coffee advertising here, suggests that 
the industry may again soon be applying its total energies 
to building the coffee market. 

By now the trend at NCA conventions of bringing the 
Much to the 


surprise of some coffee men who remember with nostalgia 


wife along has become well-nigh universal. 


other, sometimes more boisterous, days, this development 
does not stand in the way of fun. On the contrary, from 
the social-sports aspect alone, Boca Raton was a memorable 
experience. 

But, of course, the heart of the industry's convention is 
Here it should be possible to 
get still greater value for the time and energy invested 


simply through better attendance at the sessions. 


still the business program. 


Some of the meetings are highly instructive, stimulating, 
profitable. 
from the floor at the rough-and-tumble panel discussion on 


We're thinking, for example, of one remark 
the restaurant market. That comment, about how to solve 
the effect of certain chemicals in water on the taste of the 
coffee brew, might be wort! a good deal of money to roasters 
with similar problems. Yet attendance at the session was 
not what it could have been. 

What's the answer? We 


don't know. It might lie in 


JANUARY, 1950 


the setting up of a convention atmosphcre which would 
make a man feel a little uncomfortable about being out on 
the golf course while colleagues are in a business session. 
More effective, though, might be convincing him that he’s 
losing out, profitwise, by not sitting in on the meeting. 
However it is done, to the extent that it is achieved, the 
industry's conventions will be even more valuable. 


Bright Year for Tea 

You sense it everywhere in the tea industry—-the feeling 
that this year can be a good year, better than last, better 
than other years for quite a ways back. 

This optimism is not whistling in the dark. It springs 
from realities, and therefore it can in itself help make this 
year a bright one. 

One reality is the growing demand for tea in the United 
States. Most everyone in the trade has felt it, and—in the 
quarterly tea stocks survey—some of it has already been 
measured, 

Another reality is the undeniable fact that the increased 
demand didn't just come about by itself. Some of it is due 
to measures initiated by the industry. 

Without doubt, the two-for-one restaurant drive, last sum- 
mer’s iced tea-Ritz Cracker campaign, the hot tea programs 
for the home and for the resturant, National Hot Tea Week 

-all these are helping. 

Yet the full promotional power of the tea industry has 
not yet been felt. Indications are that it will be, soon, with 
the trade here and in the producing countries pulling to- 
gether as never before. 

That's what promises to make this year a bright one, 
indeed, for tea. 


Too Good to Keep 


It's way in the back of this issue of Coffee and Tea 
Industries (The Spice Mill), and you might miss it. That's 
why we're suggesting you read Mark Hall's report on the 
San Francisco Coffee Club's party. You'll find it on Page 64. 

Those antics are zany, sure, but some of them have a 
wonderful, pointed meaning for members of the coffee 
fraternity. And they're funny as all get out. 

Be nice if coffee folk elsewhere in the country were some- 
That would happen if these Cali- 
fornians could be persuaded to put on some of their sketches 


how let in on the fun. 


at, say, the next NCA convention. 
What do you think? 
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hallenging opportunities 


face U.S. 


tea industry in 50 


By ROBERT B. SMALLWOOD, President 


(Mr. Smallwood is president of the Tea Association of 
the U.S.A. — Ed.) 

As it enters 1950, the United States tea industry faces 
challenging opportunities. Outstanding among these is the 
opportunity for substantially inc reased sales of tea because of 
the sharp rise in the price of coffee. 

The coffee price increase contrasts with the strong posst- 
bility that the price consumers 
pay for tea can be held at its 
present level. Of course, no 
one can be certain of this, be- 
cause there are a large number 
of influences which may af- 
fect the situation at any time. 
However, the industry seems 
justified in hoping for fairly 
stable prices in the producing 
countries for at least the next 
months. 

There is no doubt that high 


few 


coffee prices will aid tea. Re- 
ports are already being received of substantially increased tea 
buying at the consumer level. Those who advertise to the 
consuming public can take advantage of the situation by con- 
sistently stressing the relatively low and stable price of tea. 
However, we should not emphasize price to the exclusion 
of telling people about the basic merits of tea. The merits 
of tea will be our greatest asset long after coffee prices have 
gone up and come down again. It is the merit of the pro 
duct which forms the bas’s of the industry's long-run plans 


for expansion. 


Advertising campaign 

While on the subject of the merits of tea, 1 would like to 
pay tribute to the Tea Bureau and to the Leo Burnett ad- 
vertising agency for the fine advertising campaign which 
they are in the process of developing. This campaign will 
tell consumers in their own language exactly what tea will 
do for them while, at the same time, it will emphasize the 
importance and ease of proper brewing. The extent and 
intensity of this campaign will depend on the funds which 
can be made available. While nothing definite with regard 
to funds can be announced at the present time, I know that 
many in the trade share my tremendous enthusiasm for the 
The Junior Board 


deserves particular mention for its part in this progress. 


progress which has already been made 


In discussing the Tea Bureau's advertising campaign and 
the opportunity which it offers the trade, I should also like 
to mention the Bureau's various merchandising plans and 
activities, including the heavier weight tea bag for the insti- 
tutional market, the tie-in campaigns with associated items, 
the Hot Tea and Iced Tea Weeks, and the less spectacular 
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Thomas J. Lipton, Ine. 


but equally important day-to-day operations of the Bureau. 
We all benefit from the opportunity which the Bureau makes 
available for packers to cooperate in these campaigns. In 
unity of program there is strength, and this was never 
better illustrated than the way in which the campaigns of the 
past year have been “‘put over’ by the tea industry. 

There is no need to go into detail with regard to the spe- 
cific problems and programs now being worked on by the 
capable and aggressive committees within the association. 
The success of their past efforts and the caliber of the mem 
berships of these committees testify to the fact that we have, 
in the Tea Association, a practical down-to-earth organization 
which ts getting things done. People are the most important 
factor in any business operation. As we look forw ard to the 
second half of the twentieth century, our association can in- 
deed be proud of the people who make up its membership. 

With a highly favorable price situation, a co-ordinated 
promotional program, an ever more aggressive trade associ- 
ation, and the probability of an extremely effective adver- 
tising campaign, the United States tea trade faces the fifties 
with confidence and high expectations. 


Test mechanical tea harvester in Ceylon 

The Tarpen Cropper, a machine for mechanically pluck- 
ing tea leaves, won favorable comment in the Ceylon press 
as a result of preliminary experiments according to the 
American embassy in Colombo. 

The experiments tested the machine against the best hand 
Tea leaves harvested by the machine were manu- 
Three 
members of the Tea Research Institute of Ceyon compared 
results of the two methods of harvesting. They announced: 


pickers. 
factured separately from those plucked by hand. 


‘We are satisfied from preliminary experiments that quality 
does not suffer. . . . The reaction on yield now has to be 
determined. Without committing ourselves, we can 
state that machine-plucking yields to date indicate that the 
selectivity of the Tarpen Cropper is of the same order as 
that achieved by good hand pickers.” 

Because of the cheap and plentiful labor supply which 
normally exists in Ceylon and India, the advisability of 
mechanization has been questioned. However, wages have 
more than doubled since 1946 and are still rising. 

The urgent necessity for increasing food production 1s 
expected to draw many laborers away from the tea industry 
in the near future, and that 
mechanization will create unemployment. 


there ts less concern now 


New slide film for Tea” 

“Time for Tea,” a 16 mm, black and white sound slide 
film has been issued by Standard Brands, Inc., New York 
City. 

The film is designed for the restaurant market. 
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National Hot Tea Week climaxes big push 


“Never in the history of the grocery business has there build related item displays—posters, shelf strips and news~ 
been such an opportunity to do a real sales and merchan- paper mats; holding a sales meeting to present the plans, 
preferably with National Biscuit Co. representatives on 
hand; setting quotas for each man on building related 
item displays—and better still, offering prizes to the men 
who build the most displays. 

The brochure suggests to grocers that they check their 
“You can’t sell what you haven't got,” it de- 


dising job on tea.” 

So says Ted Von Der Ahe, of Von's Grocery Co., Los 
Angeles, who adds: “We intend to merchandise it with 
every trick in our promotion bag.” 

What th’s grocer says is typical of his trade today, the 
Tea Bureau declares, and points out that it makes the © stock. 
promotion this month of hot tea and cookies a natural. clares. “Make sure you have plenty of tea brands in 
The promot:en was worked out by the merchandising the best-selling sizes. You're going to need ‘em when 
you tie in with this natural related-item selling event— 
Both are good profit items. Both sell 


committee of the Tea Association of the U.S. A 
The National Biscuit Co. is teaming up again with the tea and cookies. 

tea trade to build related item displays of tea and Lorna faster when sold together.” 

Doone Shortbread or Nabisco Vanilla Wafers. They've Point-of-sale 

already contacted the country’s leading chains and good The brochure also suggests that the grocer advertise 

cooperation is assured. tea and cookies in newspapers and handbills during Na- 
The drive reaches a climax with National Hot Tea tional Hot Tea Week, that he use the helpful point-of- 

Week, January 23rd-29th. sale material, and last and most important, that he set up 


“That's the peg to hang your campaign on,” Anthony — displays. 
Hyde, managing director of the Tea Bureau, suggests to “Floor displays . . . mass displays . . . end displays,” 
tea packers. “There'll be a big barrage of publicity dur- the brochure urges. “Display tea and cookies together in 
ing that weck which will help move tea from the point- a big way—and profit from sales increases of 100 to 300 
of-sale displays onto the pantry shelves. That won’t be per cent. That's the average from coast to coast in 
hard to do, with cotfee prices what they are!’ stores that have already featured a tea-and-cookie pro- 
He outlines five simple steps to set the stage for the motion.” 
campaign: Careful study of a brochure on National Hot Mr. Hyde reminds packers that it may be a long time 
Tea Week distributed to tea packers; ordering enough before the tea industry will again have such a receptive at- 
copies to put one into the hands of each salesman con- titude on the part of the grocery trade and the public to 
merchandising and consuming tea. 
“Let's take full advantage of it!” he emphasizes. 


tacting the grocery trade and cach important grocer cus 
tomer; ordering the material the salesman will need to 


IHW: 
The New Quality Season for 
CEYLON TEAS 


commences next month 


Warehouse of Buying Office in Colombo, Ceylon 
IRWIN - HARRISONS - WHITNEY, INC. 
NEW YORK PHILADELPHIA BOSTON CHICAGO SAN FRANCISCO 


TEA IMPORTERS 


BATAVIA 
44 


CALCUTTA COCHIN COLOMBO LONDON MEDAN SHIZUOKA TAIPEH 


INDUSTRIES 


COFFEE AND TEA 


| 
= 


“Today the tea business is on the brink of an exciting 
new era in America. 

This sounds very much as if it were the lead in a New 
Year's statement written for Coffee and Tea Industries (The 
Spice Mill). As a matter of fact, I am quoting Neil Ram- 
sey, president of the Market 
Basket Stores, Los Angeles, 
California. 

Mr. Ramsey is not alone. 
Ted Von Der Ahe, presi- 
dent of Von's, in Los An- 
geles, says the same thing in 
different words: “Never in 
the history of the grocery 
business has there been such 
an opportunity to do a real 
sales and merchandising job 
on tea. 

I could name a_ dozen 
more. After having spent almost two years with the Tea 
Bureau, I am now of the opinion that it is quite possible to 
double the consumption of tea in the United States in five 
to ten years. 

I have become more optimistic in this respect during the 
past six months for a number of reasons: 

1. The movement of tea from wholesale to retail for the 
first three quarters of 1949 is eight per cent ahead of the 
same period last year, according to the Tea Bureau's Quarter- 
ly Tea Stock Survey. 

2. The sale of iced tea in restaurants has been increased 
from 100 to 400 per cent in restaurants wherever packer 
salesmen have explained the two-ounce-per-gallon brewing 


formula. (I almost said “sold” instead of “explained. 
The truth is, you explain the two-ounce formula. It sells 
itself ) 

3. The Tea Bureau, in cooperation with the Tea Associ- 
ation, the National Restaurant Association, and the Amer 
icon Hotel Association, is now developing a new and sim- 
plitted technique for handling hot tea in restaurants which 
has increased sales severalfold. In fact, it promises to bi 


even more sensational than the two-ounce formula 


Good season 


There ts good reason to hope for the early resumption 


of consumer advertising 

There has been a ‘renaissance of interest’ on the part 
of the trade. The Tea Association and the Tea Bureau are 
ow working more closely together than ever before 

The present level of coffee prices, which according to 
reports is likely to remain for some time, puts tea in a very 
strong competitive position This will be especially tru 
for the next few months while the public is so price- 


onscious 

Commenting on this last point, the Tea Bureau has made 
a spot check among packers and grocers, and finds that the 
upward trend of sales, begun earlier in the year, is con 
tinuing and, as far as we can tell, may even be accelerating 
There is every indication that tea is in a very dynamic sales 
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‘30 can be banner year for tea 


By ANTHONY HYDE, Managing Director 


Tea Bureau, Inc. 


position and will respond to unusual efforts on the part of 
the tea and the grocery trade. 

There never was a time when hard-hitting, imaginative 
merchandising of tea faced such an opporiunity to be re- 
warded with increased sales and profits. And don’t think 
that packers and grocers don’t know it. They do, and they 
are doing something about it. 

National Hot Tea Week, coming in January from the 
23rd to the 29th, is especially well timed. Publicity this 
year will be heavy in magazines, in newspapers and on the 
radio. 

The price advantage which tea has over competing hot 
beverages certainly will increase tea sales in 1950. The at- 
tractive profit which tea offers, compared to other beverages, 
has made the American grocer more anxious than ever 
(coupled with the low selling price) to do a job with tea. 

We in the tea trade have an unparalleled opportunity to 
promote tea with the American grocer and with Mr. and 
Mrs. America. If we put enough energy behind tea in 
1950, I don’t see how we can miss getting an increase of 
five to ten per cent in the home market. 

But if we get our consumer advertising going, a ten per 
cent increase should be the minimum, under present favor- 
able conditions. To us at the tea Bureau, 1950 looks like 
a banner year for tea if we in the trade do our jobs. And 
I've got a strong feeling that every man in the tea trade will 
be at battle station during 1950, giving it all he’s got. 


Outlook for tea in "50? 
Depends on British MOF 


EDWARD ]. SPILLANE, President 


Western States Tea Association 


What is the outlook for the 
year ahead? 

At this present time I am 
sure this is a question that 1s 
being asked by many in our 
industry, both here and in the 
countrics of production 

I am sure there are many 
indefinite answers and prol 
ably as many bears as bulls 
However, regardless of the 


analytical facts brought forth 


covering the rise or fall of th 
future market, I believe that 
fundamentally, it all lies with what the British Ministry ot 
Food does in the coming year's contract. To attempt to 


state what might happen to the market if they do not renew, 


I am afraid I will have to Icave to those closer to the picture 
than I am to answer. 
But I will sy that we here in the United States, regardless 


Continued on page 54) 
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Says drop in tea 
growing costs 

is not likely 

in India, Pakistan 


Sir Theodore Chambers 


The tea market in the United States and Canada wili 
continue firm for some time to come, Sir Theodore Cham- 
bers, deputy-chairman of the International Tea Market 
Expansion Board, told a Coffee and Tea Industries (Spice 
Mill) representative recently 

Sir Theodore said that with the dollar situation what 
it was, the United States and Canada could expect to be 
xiven priority by tea-producing countries, insofar as 
quality and supply was concerned 

Canada has always been one of our best markets and 
tea acceptance in the United States ts on the increase 
We intend to keep it that way,” said the board deputy 
who, in private life, is a producer himself. He has tea 
plantations in Ceylon, Pakistan and East Africa 

Not so encouraging, however, was his report on cur 
rent prices of tea. Asked if there was a chance of tea 
prices being reduced to the trade in the foreseeable 
future, Sir Theodore thought it was out of the question. 
“With costs almost doubled during the rehabilitation of 


plantations following the war, and with wages and stand- 
ards of living on a much higher level, there is little 
chance of tea prices at source coming down,” he stated. 

He explained that with the independence of India and 
Pakistan, it was not likely that those governments would 
lower the standards of living of workers by decreasing 
wages. Export taxes, imposed by the new governments 
since their divorce from Great Britain also added to 
costs at source. 

“On the other hand,” said Sir Theodore, “we feel very 
keenly about the so-called high price of tea, and feel it 
is undesirable to make an obsession of such a misconcep- 
tron. 

‘Tea, actually, is a very cheap drink, absurdly cheap. 
When one can get 200 cups froma pound of tea, it figures 
at about one-half cent a cup. As a matter of fact, tea 
prices have increased less than many other food items.”’ 

Production of tea in Indonesia has bettered somewhat 
during the past year until more and more imports arc 
coming to the western hemisphere, he said. Re-equip 
ment and development of plantations during and 
the internal Indonesian troubles has been accomplished 
faster than had been anticipated and the country ts fast 
getting into the world supply picture. Within six years, 
he thought, Indonesian production should reach its pre- 
war figure of 150,000,000 pounds per year. 

East African teas were also coming into the world 
market more, he said, although it represented only a small 
percentage of the entire world production. East Af- 
rican production costs are far lower than those of others, 
he indicated 
Sir Theodore said that quality and flavor of East Af- 


(Continued on page 50) 
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By BILL TREADWELL, Director of Information 


Tea Bureau, Inc. 


In planning the information program en tea for 1950 
two thoughts held paramount importance: what the oppor 
ll I 1 to b 


nities are for selling more tea, what things need b« 


done if more tea is to be sold. 

We feel it is necessary to conduct a number of campaigns 

the same time, and the program was set down with this in 
mind, not forgetting, however, that continuity and simplicity 
of message are desirable. 

We realize that as basic selling strategy ts worked out in 
conjunction with our advertising agency, one dominant 
theme may emerge. If this should happen, the information 
department may greatly reduce many of its diversified ac 
tivities to get solidly behind the selected theme. 

For the present, however, we believe a combination ot 
Messages 1S advantageous, Xiving our program a Variety of 
material which makes it easier to score in various media. 

People to reach 

These are the people we want to reach: the consumer, in 
the home and in the restaurant; teen age groups; the grocery 
trade; the resturant trade, with the important subdivisions 
of hospitals and industrial feeders, dieticians and home 
economists; and the general trade 

Always keeping in mind the basic message we wish to get 
across, we will, none the less, consider each group as to 
special needs. Hot tea and iced tea will be approached as 
two separate Campaigns. 

Eight points will be used to approach the consumer in the 
home on hot tea. The first point will be “How to Make 
Good Tea,” and the golden rules—the use of the teapot and 
the Tea Association's standards of brewing—will be e¢m- 
phasized repeatedly. This line we consider important for 
two reasons. If consumers used the standard amount of tea 
(one teaspoon or bag per cup and one for the pot), the 
poundage consumed would be increased 40 per cent. It ts 
also our belief, although we have not yet proved it, that tea 
made the recommended way will foster the tea habit. The 
use of the teapot tends to increase consumption. 


Other hot tea methods 

Hot tea will be stressed in other ways; Tea ay an event 
tea has certain social overtones which offer exceptional pub- 
licity opportunities, Cold weather appeal—consumption of 
hot tea tends to increase in the very cold weather. Mena 
planning and recipes. .The fourth meal—a special effort to 
revive the custom of tea time in the afternoon. Famous 
people drmk tea—with special emphasis on the American 
man 

Tea is the world’s most popular drink—-Americans love to 
ride with a winner. And tea is economical. These basic 
elements will be brought home to the consumer in all ma- 
terial. 

For iced tea, much the same approach will be used, plus 
the encouraging of the serving and ordering of iced tea in 
bars (for those who don’t want an alcoholic beverage) and 
the stressing of iced tea as an American institution. The use 
of the lemon wedge instead of the slice will be encouraged. 

The teen age group will be exposed to information stress- 
ing that it is smart to drink tea. Publicity can exploit this 
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Beam varied tea messages at U. S. markets 


and help establish the tea habit in this crucial age. 

The consumer in the restaurant in both the hot and iced 
tea campaigns will be approached with an attempt to crystal 
lize public opinion, to whatever extent ts possible, agains: 
poorly made tea, particularly against dry restaurant service 
ind weak iced tea. 

The grocery trade will receive news of the Bureau's Hot 
Vea-Lorna Doone and Iced Tea-Ritz Cracker campaigns. 
Case histories of how to build volume on tea, stressing the 
long profit margin on tea, will be pre sented to the grocery 
trade group. 


Restaurant trade 


In the case of the restaurant trade, information will be 
given for hot and iced tea, on how to make money by tn 
creasing tea sales through better tea service. The silex teaket 
and other boiling water equipment will be urged. Other 
projects will include case histories on the fourth meal, suc- 
cesstul hot tea operations, how to make money with iced tea 
(exploiting the Bureau's two ounce formula campaign), case 
histories of success with the two ounce formula, special 
stories to be developed for hospitals and industrial feeders 
and the appointment of a restaurant committee. Special 
stories will also be developed for dieticians and home econ 
omusts. 

The Bureau will keep the tea trade informed of its ac 
tivities at all times. 

In a sense, the foregoing is like the keyboard of an organ. 
There are many notes on this keyboard. The oftener one 


AUTOCRAT NEWS © 


AUTOCRAT TEA SALES BOOMING! 


Come Dishes Op A Po 
Tes ati Gage Ad Compenge 
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This promotion sheet, in newspaper size, was sent to grocers 
by the Brownell & Field Co., Providence, R. |., distributors. 
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chord is played, the more impression it will make. All the 
notes cannot be played at the same time. But at some time 
or another, all of them will be played. The right combina- 
tion will produce harmony and, of course, there are a great 
many variations upon a theme. We have set this keyboard 
down so that we shall have a guide in the next 12 months to 
our major objectives. As we go along, our objective may 
narrow, in which case we choose notes accordingly. 


All media 

All media will be used in the development of this pro- 
gram. Newspapers will receive material in many forms. A 
minimum of 12 stories will be released to food editors, 
special events will be brought to the attention of the proper 
press outlets, filler items will be employed, syndicates and 
foreign representatives will be contacted with material. 
Photographs and mats will be offered to all suitable outlets. 
A special publicity kit will be prepared to include reference 
material on tea for the use of food editors. 

Magazine editors are contacted when an idea is developed 
that will further their editorial policy. They are also auto- 
matically reached by direct mail when the seasons change. 
and when we have special events, for even though they can- 
not always report on the special event, it keeps tea in front 
of them. 

Among the special campaigns planned by the Bureau 1s 
one to reach the teen-age group in America through a pro- 
posed magazine article, and then through other teen-age 
outlets. Layouts of this type will stress tea time fashions, 
tea service and tea etiquette. Such layouts will then be 
merchandised in department stores, teen-age canteens, high 
schools and social clubs 
Magazine supplements of newspapers and motion picture 


Iced Tea Bags 


e Place your order NOW for delivery as 


wanted, at The usual Pre-Season Discounts. 


e Boost your Tea Sales with our NEW 


Personalized Tea Bag Service. 


Your inquiries invited . 


NORMANDY COFFEE & TEA CORP. 


P. O. Box 102, Staten Island 10, N. Y. 


magazines will be encouraged to publish pictures of famous 
American personalities drinking tea. Free lance writers will 
be aided in gathering material and in reporting on tea. 

Radio commentators will also receive a minimum of 12 
stories and from time to time, radio newsrooms, disc jockeys, 
variety shows, radio writers, program directors will all be 
alerted to tea and receive information on our product. 
Guests will be spotted on local and network programs. 

Guests will also be spotted on television programs, the 
serving of tea will be suggested to certain programs, and 2 
film of six-minute duration will be considered for use on 
television. 

Motion pictures will not be overlooked, with their ap- 
proximately 90 million admissions per week in 1948. Film 
companies will be encouraged through the property man- 
agers, magazines, writers and directors to use tea in scenes. 
And when these scenes show up, a full coverage will be sent 
to trade press and tea packers for their consideration. 


Bureau publications 

Bureau publications will be prepared as seems feasible. 
Other additional outlets to be used include house organs, 
opinion makers, and publicity tie-ins with products and 
companies for reciprocal projects. Special events which un- 
fold as the year progresses will be developed and staged. 

One possible event is a plan to work with the Junior 
Achievement Group to promote interest in tea. These 
young people are taught to run a business, and we shall 
suggest that iced tea stands and service of tea to women’s 
groups be part of their plans for the coming seasons. 

It is also proposed that the Golden Teapot awards be- 
come an annual event to be announced at the end of each 


tea convention. 


In Production 


_ write or wire collect. 
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By SHOZOE SAIGO, Managing Director 
The Shizguoka-Ken Export Tea Association 


I think it is premature to anticipate the forthcoming 
tea crop at the present time, since the new season is not 
opened before May. Moreover, weather and climate in 
the four months of January, February, March and April 
can have a decisive effect on the yield. 

With this new year Japan's 
tea export business takes an 
other step forward. 

As I have mentioned in 
previous articles in Coffee 
and Tea Industries (The 
Spice Mill), the tea export 
business in Japan during the 
seasons of 1946 and 1947 
were on a so-called G. G. 
basis—government_ to gov- 
ernment 

The following two sea- 
sons——1948 and 1949-——we 
were permitted to operate the tea export business under 


tree trade,” something we were experiencing for the 


first time since cessation of hostilities. However, even 
during this period we had a “government control trade,” 
with approvals necessary both from SCAP and the Japan- 
ese government. All transactions were also carried out on 
the basis of F.O.B., with observance of the established 


floor prices 


Effective system 


We recognize that this system was effective in protect 
ing Japanese exporters not well acquainted with foreign 
markets. 

After the 1950 season, Japan's tea export business is 
to be entirely free. Transactions will no longer require 
validation by SCAP. Moreover, I think there is a real 
possibility that the basis may be changed from F.O.B. to 
C.F: 

Such being the case, all Japanese tea exporters will have 
to set out to capture a share of the world’s tea markets 
at their own risk, for the first time since the war. They 
will no longer be under government. restricticns, but 
they will also no longer have government protection. 
The exporters will have to rely on their own abilities. 

Will the 1950 season again yield extraordinary profits 
to the raw tea producers who made no concessions last 
year and maintained very high prices, in keeping with 
the inflation in Japan ? 

One result of the civil war in China was that tea could 
not be exported as the trade wished last year. To fill 
the gap, a great quantity of Japanese green tea—about 


Tea export controls to end 


in Japan 


8,500,000 pounds—was exported to the Morocco market 
in North Africa. 

But we can well ask, can we expect such active exports 
to this market in 19507 

During the 1949 tea season, planters found that with 
crops reduced by unfavorable weather, they could sell 
their grecn leaves at very high prices. With 60 to 70 
per cent better profits, compared to 1948, the growers 
have been able to fertilize their plants satisfactorily. For 
this reason, I believe the 1950 tea season (beginning in 
May) will surely produce more tea than last year—unless 
we are overtaken by unseasonable weather 


Home consumption 


Important among the factors checking the development 
of Japan green tea exports is home consumption. Per 
capita use by the Japanese people is now about one-half 
pound per year, compared to one pound in the prewar 
period, 

However much we increase tea crops in 1950, it will 
not be enough to fill the demands of both the home trade 
and the export business 

Tea prices will, no doubt, go up if either of these 
demands is active. Thus it is entirely impossible to bring 
down the levels of export tea only, especially at this time, 
when government controls are being abolished. 

Nevertheless, it is clear that to promote Japan's tea 
in the world markets, we have to sell good qualities as 
cheaply as possible 

Unless Japanese producers observe strictly the needs 
governing the development of Japanese tea exports, the 
world’s consumers may in due course entirely forget the 
existence of our product. 

At the same time, exporters of Japanese tea must strive 
desperately to carry out export trade despite internal 
inflation and cost requirements of the foreign markets. 

Not too long from now the peace treaty is to be con- 
cluded, and if the Japanese people sce the situation in 
the world’s tea markets, I firmly believe they will be con 
vinced of their blunders and will strive for exports with 


good quality tea at reasonable prices. 


Must export 


Tea cannot expand in Japan, or even continue to exist, 
without the export market. During the hostilities, young 
tea producers in this country unfortunately forgot the 
importance of the export market. It is vital beyond all 
else that the tea producers be educated to respect and 


understand the importance to them of the world markets 
for tea 

At this time of the New Year, I want to express my 
appreciation to the tea buyers in the overseas countries, 
and to wish them eternal prosperity and happiness. 


DOMINIC J. VASKAS 


79 WALL STREET, NEW YORK 5, N. Y. 


CABLE ADDR-_SS: VASKASTEA, NEW YORK 


TEA BROKER 


- MEMBEk: TEA ASSOCIATION OF U.S.A. 
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Tien 
with metal top and bottom idopted by the Shanghai Sy: 
dicate In for its Tien Foo Chin 


The | ickgre nd, an cnadicss 


ylin Irical 


Foo: 


Heinz: 


for 


of the n tard with greater case Its tapered rta 
A> the testimonial dinner in San Francisco to David Samuel Roberts 
illows the label to be placed on the packa sO that it 
bay ; I ; ee tei marking his retirement from Thomas J. Lipton, Inc., after more than 
be easily read even from the lowest shelf positiot 36 years with the firm. From left: Miller M. Riddle, successor to 
Mr. Roberts as Lipton's western division manager; Carl |. Wood 
Belt conveyor: A new type of belt conveyor adaptabl Lipton's executive vice president; Mr. Roberts; and E. H. Harder 
canbe cot and San Francisco plant manager. Among farewell gifts to Mr. Roberts 
, was one close to his heart—a trip to his birthplace, Ireland, where 
manufactured by Industrial Engineering & Manufacturing — he will visit brothers and sisters he has not seen for 45 years 
Co., Inc., Brimfield, Indiana By adding sections and 
belting, it can be made in any length required. It can be 
é , sar j d t 
furnished in any width and can be equipped to operate at growth. These teas compared, lie added, with those of 


mid-country Ceylon, where there 1s a lower clevation 


It was for this reason, Sir Theodore said, that produc- 


any speed Directional operation is reversible 


Tea growing costs tion in East Africa would average some 1,200 pounds per 

(Continued from page 46) acre, as compared with about 700 in Ceylon. All ot 
rican teas were not up to the standards of high-country which would tend to lessen cost of production, At the 
Ceylon teas, but this was due to the hot African climate. same time, he said, this tea brought the same price as 


This, plus heavy rainfalls, was conducive to forcing others on the world markets. 


DE HOPE GOLDSCHMIDT CORPORATION 


91 Wall Street, New York 5, New York 
Cable: “HOPESMITH” 


COFFEES 


of N. Y. C., Inc.; National Coffee Assoc. of U. S. A. 


TEAS 


Members: Tea Association of U. S. A; Green Coffee Assoc 


J. GOLDSCHMIDT & ZONEN, AMSTERDAM 
ESTABLISHED 1860 


FREDK. EDWARDS & SONS 
82 WALL STREET, NEW YORK 


MEMBER: TEA ASSOCIATION OF THE U.S.A 


TEAS 


AGENTS FOR 


WHITTALL & CO 
COLOMBO, CEYLON 


CHUN HO COMPANY, LTD 


GEO. WILLIAMSON & CO 
SHANGHAI 


LONDON, ENGLAND 


TAIPEH 


WILLIAMSON, MAGOR & CO W. P. PHIPPS & CO MANUEL SARAIVA JUNQUEIRO 
CALCUTTA, INDIA BATAVIA, JAVA MOZAMBIQUE, PORTUGUESE E. AFRICA 
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pointed comments by a tea trade dean 


By ROBERT A, LEWIS 


Looking Ahead 


pretty much on th 
Then Java and Sumatra came 
shut out by World War Il 
Now a new and 


1 the realm of black as is the product of Aft 


Government figures r¢ 
cently released, show that 
more than 5,000,000 pounds 
of African tea were import 


ed into the United States in MEDITERRANEAN 


the ten months of January 


through October, 1949 BLACK SEA RED SEA INDIA 


Java and Sumatra tea im 
ports are also gaining, with PAKISTAN CEYLON BURMA 
10,000,000 pounds of tea 
shipped here in the 


period. Obviously Java and AMERICAN EXPORT 


Sumatra will produce more 


A. tea just as quickly as they L 
can do so. INES 


With conditions as unsettled as they have been on the 37-39 Broadway, New York 6, N.Y. 
two islands, it has beer difficult to obtain facts about the | 


status of the tea estates. 


Nevertheless, our overseas friends, who have put to- 
gether available data (some of it second or third-hand) 
indicate the following ’ 

“The tale of destruction is long and sad. Many of the 
old favorites, garden names familiar to most tea men, 
have either passed away altogether or will take years 
and fortunes to rehabilitate. But there is nonetheless 
good reason to believe that Java and Sumatra gardens 
can be re-established as important parts of the whole in- 
dustry, provided at least that they suffer no more dis 


asters and are permitted to carry on without further in 
terference.”’ 
We know that when tea gardens are left untended lr the FOOD Business Is YOUR Business — 


an immense amount ot pruning and maintenance musi 


we want you to know that it’s our business to 
; bring to you each day the price and supply con- 
tea factories must be fully restored or rebuilt, since so ditions of almost everything edible—quotations on 
many of them were dismantled by the enemy during the over 500 items ranging from kohtrabi to East In 
dian spices. Daily food features include "Food 
SS News Highlights,” “West Side Notes” and "Grocery 

This columnist holds the opinion that within another Market Roundup.” Particular emphasis on Coffee, 
12 months United States imports of Java and Sumatra Sugar, and Canned and Frozen foods Ours 1s 
. the only daily food publication 


be done to get the estates to bear again. Then, too, the 


Japane se occupation 


teas will be nearly doubled 


Ythe Jaily Fes 3 
He also expects that African tea will find an Other Daily Features 


include similar news treatment of Shipping, In 
surance, Textiles, Chemicals and Fuels—as well as 
Dr. T. Eden, director designate of the East Africat a!l other important general news 


call from blenders in this country 


SUBSCKIPTION— 
is still available, the in The next 60 Issues for only 46 


tegration of arable annual agriculture and annual hus Send Your Check 1 


bandry with tea culture offers a fascinating field for fu re . 
ture endeavor of 
NE 


There is much promise for African tea in these com aeaaae 
ments by a scientific agriculturist who has researched th wihinten tras am 


(Continued n page 54) 


JANUARY, 1950 


ni 
Tea Research Institute, declared im a recent article SPECIAL TRIAL 


In Africa, where virgin lanc 


Years ago talk cent \\ | : 
ucts of Ceylon and India. 
into the picture, ly to | 
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OUR NEW COFFEE CANS ARE 
WEARING ’EM LONGER! 


New and improved longer skirt 
on Continental Coffee Cans gives 


\ coffee aroma and flavor 


; casy, sure re-closing to protect 


‘Another first for Continental! It’s the 
longer skirt on Continental vacuum- 
Bei packed coffee cans which provides 
¥ tight, easy re-closing after the can is 
opened. It gives extra protection to 

your cofiee's flavor and aroma. 

In addition to the longer skirt, Continental coffee 
cans also feature an improved collar anchoring that 
really stays anchored—locks the collar to the can 
body and makes it stay pat. 


Call on Continental anytime 


Continental not only offers you the latest and best in 
cans, but the newest and fastest ultra high-vacuum 
can closing equipment. Call on Continental anytime 
and let us show you how this equipment cuts down 
on production costs, insures fresh flavor right up to 
the time your coffee is opened. 

No matter whether you're located in New York, 
Chicago, San Francisco—or any place in between — 
Continental is ready to serve you. We have strategi- 
cally located facilities from coast-to-coast to supply 
you quickly and dependably with all the coffee cans 
you need. 


CONTINENTAL CAN COMPANY 
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1950 to be greatest 


: Packaging 


postwar year 


in package machinery development 


By WALLACE E. COUGHLIN, President 


Packaging Machinery Manufacturers Institute 


According to present indications, the development of 
package machinery will, in 1950, assume greater momentum 
than at any period since the close of World War II. 

There has been a noticeable lag in automatic machine de- 
velopments as compared with progress made in packaging 
materials, such as transparent 
films, thermoplastics and 
saran. 
fast taking its rightful post- 
tion in our packaging field, 
and coupled with such new 


A buyer's market ts 


materials, the machine manu- 
facturer is confronted with an 
irresistible challenge which 
will be met on a_ practical 
basis as a whole. 

The 
nomic barriers like rising costs 
of raw materials, labor and 
transportation presents a major problem to the food pro- 
ducer today. His basic duty of working toward a higher 
standard of living hes changed his thinking on packaging 


overcoming of  eco- 


costs from the days when such costs comprised an unknown 
quantity. Management today must evaluate the expense tn- 
volved in packaging a given product in relation to. sales. 
The basic cost of any package must cover the needs of con- 
sumer convenience and protection of the product. However, 
even this minimum will vary according to production volume. 
Whatever is done to the basic 


automatically reduces cost per unit. 


container to Improve sales 


Handling package problems 

Producers of packaged goods have come to realize that the 
packaging program cannot be adequately handled by onc 
individual, especially when volume production is involved. 
Today most progressive plants have a group of specialized 
men to formulate the packaging program and ar- 
range for major changes in policy or container design 
This way there is a minimum of lost motion in deciding 
on the most practical solution to a problem at hand. 

In this group can be a representative of the technical or 
research branch of the business, and designer of the package, 
representatives of the purchasing and the sales departments, 
and last but not least, the head of the production department 
Formation of such a committee is a natural result of growing 
This policy has been 


bec ome 


cost consciousness by management 


found most successful and undoubtedly will more 


and more common throughout the country 
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Never in the history of retail sales has there been such 
a radical change as the one brought about by the super- 
markets. Since 1935 the growing popularity ot self service 
has steadily reduced planned food shopping, supplanting 
it with impulse buying by the housewife. All of which 
means that we now have only one place for a package to 
be tested 

Pretesting should still be considered a sound approach 
However, unless the sur 


at the point of sale in the retail store. 


when introducing a new package. 
vey is tempered with practical reasoning, tt should not be 
accepted as conclusive 

Trends in food packages cannot be too well defined, since 
several factors involved which seem almost un- 
related. It is recognized that most successful packages must 
be colorful and carry an automatic sales message Visibility, 
too, is definitely a requirement on many products, but there 
is considerable question on the part of all concerned as to 


the ideal method of production and the extent of transparency 


there are 


required. In comparing the window-type carton to trans- 
parent bags for such products as rice, macaroni, nuts, cook- 


ies and vegetables, we find good arguments for both. 


Greater mass display 


cartons have greater 


On the other hand, some believe 
mass display value in modern self-service stores and give 
better protection for crumbly products. They offer more 
adequate space for brand name or other information and are 
produced through lower cost, high-speed packaging methods. 

But users of transparent bags claim their packages offer 
maximum visibility of product, and according to any number 
of tests, this is the one feature which outsells the carton. 
Certainly this dominating factor is reason enough for pro- 
ducers to continue with the transparent package. 

Present production methods and materials make this con- 
tainer more expensive, however, and until this problem ts 
overcome with higher speed automatic machines the tssue 
will be controversial. 

Most popular of the transparent bags ts the ‘gusset’ type, 
bottom and will stand up- 


which is made with a square 


right when filled. Less expensive to make is the “pillow” 
type, not suitable for products to be displayed in an up 
right position. Additional machine operations are needed 


in the forming of ‘‘satchel’’ bags, which are not tight and 
are gradually being succeeded by square bottom bags made 
with the fold. 


All foods have certain characteristics which must be de- 


“gusset 


termined through laboratory tests before a suitable film is 


selected for packaging. As yet, there isn’t any cne trans- 
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arent film known to be practical for all around us of extensive etfort and production costs. It is the one sales- 


Advertising will play a bigger part than ever in the struggle = man that is in constant contact with the public and create 
ot each brand to mect the increased competition which ex good will whenever it renders service to users. <A_ better 
ists in nearly every field. Changes in packages will be many package is the objective, and con ributors of packaging pro 

ince they cannot remain static and keep abreast of the fast gress can be expected to mike | tical use of the wealtl 


ment and great productivity 


t 


Spillane: 


a nationwide 


the increascc 


their o brat sin t in fort is to per 1dvertising to come an concentrated proper 
is the customer n he purcha Thev us | ition for a good bre ! o me, is Most important 
reclosure type bags with protective glassine inner lining As 
the super-markets build their volume of coffee sales, addi Lewis: Tea leaves 
tional equipment for such fection will be in demand (Continued from page 21) 

Fea bags, whether tagged er not, have definitely arrived area and has an intimate knowledge aot only of actual 
ind will continue to nt for a good portien of tea distri soil conditions but of tea manufacturiog requirements, 
bution. Restaurants are finding the tea tag an excellent particularly the newer, more modern operations 
means of tdentification and are encouraged to support such It has been mentioned that mechanical plucking may 
advertising with a particular choice of tea blends prove satisfactory. In the next ten years undoubtedly 


In the months to come, we will find that producers will many changes will take place in the traditional methods 


come to recognize their packages as experts or duds in public of tea manufacture. In tea, as in other things, the old 


relations. On one little container rests the expected success will give way to the new 


is. and Convenience make Ritter Spice 


Aromas a must for top grade products. Ritter 


Spice Aromas are highly concentrated and 


water miscible ... ready for instant use. 


For use in any preparation where spices are 


utilized. Instructions for utilization in pickling, 


meat, sausage and other industries submitted 


upon request. 


CATSUP SPICE GARLIC 
CLOVE GINGER 
CORIANDER PEPPER (Black) 
DILL PICKLE (Sweet and Sour) 


And Others 
“Our Research Laboratory Is At Your Service" 


\ Dr. ALEXANDER KATZ & CO., Division of 
TL 


F RITTER & CO. 


ATLANTA 3 @ LOS ANGELES 27 NEW ORLEANS 13 NEW YORK 6 

PITTSBURGH 22 @ SEATTLE 22 @ DALLAS 1 @ SAN FRANCISCO 3 
VANCOUVER, B.C. e MEXICO, D. F 

Send for your copy of our latest catalog... It is educational 
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Expect firmer, advancing 


prices in essential oil 


By H. P. WESEMANN, President 
Essential Oil Association of the U.S.A. 


The essential oil industry has just passed a very tt 


yeal Unfavorable growing conditions throughout 


world, exchange difficulties, currency controls, dollar 


shortage, export duties, ete all added to the burdens of 


loing business and to the difficulties in supplying ou: 


friends and customers as 
ethciently and advantageous 
ly as we like to 

The tundamental law of 
supply and demand made it 
sclf felt very effectively and 


The 


buyers to 


many prices advanced 


desire of many 


purchase continuously 


lower prices resulted re- 
duced production of many 


oils and small inventories 


carried here necessitated ex 
tra efforts to supply urgent 


requirements. This industry stood up very well under 


such trying conditions and it can be said with a great deal 


of satisfaction that, after all, a gratifying year was con- 
cluded. 

At the close of 1949, business was such that one can look 
forward to really good business for at least the first half 


of this new year. The many and varied industries served 


by the Essential Oil Association are working hard to over 


come their individual difficulties, and this augurs well 


for the future 


Barely enough 


In many items, production and probable production 


ght be only barely sufficient for actual 


requirements 


and, dependent on actual growing conditions and demand 


t 


we might again, in some instances, experience such sp 


tacular price rises as we had in oil ot patchouly, which 


advanced practically threefold in price during the last 


nsettled political 
estimate future happenings, especially reg. 


of Chinese origin, but here, more or less satisfactory 


stitutes are avatlabl« The exceedingly rigid export 


trols exercised by several South American countries 


dealings with them on a predet rmined level and leave 


room for individual ethcren The tremendous domesti 


of citrus oils (lemon, orange, grapefruit) 


s us independent of importations to the benefit of 


onsuming friends 
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industries 


The 


indicate 


very lively eng onsuming 


that they are not overstocked and have a goo. 


demand for their products and a satisfactory volume ot 


business is to be expected for some time to come 
absolutely de 


Availability and price of oils are 


pendent upon the corresponding raw material, and to 
attempt any prediction as to their future moves would he 


Spice 


hazardous to say the least 

All users of essential oils know that for practically two 
years or more prices generally have declined and declined 
In many instances, the lowest economical level has been 
reached and very often exceeded. — It is, 
able to assume that firmer and also advancing prices must 


In spite of such higher 


therefore, reason 


be expected from now on. 
prices, profits will probably remain at previous moderate 
levels, competition being what it is. 

The essential oil industry, enters the new year tull of 
hope for a prosperous period which should last into the 
middle of the year, when new crop arrivals will mak« 
themselves felt and dictate the future. Provided no very 
unusual demand turns up for any specific oil, no serious 
shortage of any item is to be expected, but it appears 
to be definite that in many cases Consumption is very close 
to production, and this naturally will result in a firm 
tone for many oils. Every user of essential oils should 
carefully estimate his requirements and, bearing in mind 
the actual producing season, cover his needs for a reason 
able period without overstocking. This, if net impossible, 
is at least very difficult for many business peopl 


ever, one must remember that speculation could prove very 


How 


disastrous 
The U.S.A 


vidual member 1s ready to serve you throughout the year 


Essential Oil Association of and every indi 


to the best of their ability, and we all join in wishing you 


prosperous L950 


See world’s 1949-50 cacoa bean 
output at about prewar level 


World production of cacao beans in 1949-50 ts forecast 


about cqual to the 1935-39 annual average and 


r than production in any the years ex 


1948-49 


postw ar 


Based on carly season information the crop ts forecast 
at 1,571 million pounds, compared with a revised esti 
mate of 1,650 million pounds in 1948-49 and the annual 
million 


average prewar (1935-39) production of 1,579 
I 
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ORGANOLEPTIC 


Panel Tests 
Are invaluable in Flavor, 
Food and Nutrition Studies. 


Our unexcelled staff with great cumulative experience, 
and ten floors of the most modern laboratories, are at 
your confidential service. 


Write for ‘Food and Nutrition Studies" 
FOSTER D. SNELL, wwe. 


_ Chemists 


@o 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 


Established 1885 | 


B. C. IRELAND, INC. 


AGENTS AND BROKERS IN 
SPICES SEEDS TEAS COFFEES 


225 Front Street San Francisco, Calif. 


VANILLA BEANS 


For over 90 years the recognized source 


of supply 
THURSTON & BRAIDICH 


286 Spring St. New York, N. Y. 


EPSTEIN, REYNOLDS & HARRIS 


Consulting Chemists 
to Mayonnaise and other food industries 


5 South Wabash Ave. Chicago, Ill. 


Vanilla bean market 


By EDWARD S. BUCKLEY, Thurston @ Bradich 
New York City 


(Edward S. Buckley 1s president of the Vanilla Bean As- 
sociation of America. Inc. The views in this article are, 
however, his own and are not prese nted in any way as those 


of the organization.—Ed.) 


The Bourbon vanilla bean market occupies a unique post- 
tion as far as important commodities are concerned, with 
price lower than at any time during the past 12 years. 

All through the war the price ot Bourbon vanilla beans 
was controlled by the French government, with the estab- 
lishment of minimum prices below which no vanilla could 
be shipped from Madagascar. This method of control con- 
tinued for sometime after the war had ended. 

In August, 1948, the French government reduced the 
minimum prices but kept up a measure of control. As a re 
sult of constant agitation on the part of various groups both 
here and abroad, in May, 1949, the control of prices by the 
French was abandoned and the market was declared free and 
open. The shrupt change from a ontrolled to a free market 
caused considerable unsettlement in Bourbon vanilla bean 
conditions, and prices declined to the lowest point in many 
years 

In 1948 more than 600 tons of vanilla were ¢ 
Madagascar. At that time some of the more conservative cx 
porters, who were opposed to this destruction, predicted that 
later there would be a shortage in the supply of certain 
grades of Bourbon vanilla. This has come true 


‘estroved in 


Only outlet 


During the early part of 1949, the demand for Bourbon 
vanilla was nominal, as many consumers felt that the market 
would be decontrolled. They preferred to purchase small 
quantities for immediate consumption only. 

For quite a few years practically the only outlet for Mada- 
gascar vanilla was the United States. However, this year 
there was a decided resumption in the use of vanilla beans 
in Europe, and as a result, very substantial quantities have 
been sold, not only for French consumption, but for use in 
Germany, Switzerland, and the Scandinavian countries as 
well. Therefore, the United States is no longer the sole 
buyer of vanilla in| Madagascar. The quantity of vanilla 
that has been used in Europe during the past six months is 
considerably in excess of what the American consumer be- 
heves 

In August, the market finally seemed to adjust itself, and 
the American consumer, realizing that the price of Bourbon 
vanilla was most attractive, began to enter the market. Since 
that time, spot and future commitments have been made 
far in excess of any comparable period for quite a few years. 

As a result, the primary markets have advanced, and in 
view of the buying from the United States and from the 
Continent, heavy demands have been made on the existing 
stocks in Madagascar. [Inasmuch as the new crop, which will 
be available shortly, will be very small, the advance in price 
that we have had has been entirely justifiable. Even with 
the advance that we have had, the present market can be 
considered as most attractive 

The outlook for 1950 ts that we will have a very firm 


market with an advancing tendency 
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to be stronger in 50 


For a number of years Mexican vanilla crops were rather 
large, and frequently Mexican vanilla was sold to better ad- 
vantage than Bourbon vanilla, which is not customary. 

Early in 1949 it was apparent that the flowering of the 
vanilla was poor and that we would be faced with a com- 
paratively short crop for 1950. It is the general opinion in 
Mexico that the coming crop will scarcely exceed 5O tons. 
With normal business in the United States, this quantity of 
Mexican vanilla will be grossly inadequate, as the average 
consumption of Mexican vanilla in the United States has 
always been much larger than 50 tons. 

The outlook for 1950 is that we will have a very firm 
market on Mexican vanilla, with prices generally higher than 
those which prevailed in 1949, due entirely to the inadequacy 
of supplies. 

The quantity of Mexican cut vanilla beans that will be 
available will be very small, and it is quite possible that dur- 
ing the summer and fall of 1950, there will be a definite 
shortage of this type of Mexican vanilla. 


Yugoslavia, scene of political conflict, 
remains source of essential oils, herbs 

The climate and soil of some sections of Yugoslavia, 
arena of the Tito-Stalin clash, have made that country 
a prime source of herbs and some essential oils, declares 
“D&O News’, house organ of Dodge & Olcott, Inc. 

The Nazi invasion completely disrupted these activities, 
and developments since the war retarded full restoration 
of these industries to their former competitive positions 
in the world market, the review indicates. 

“There is some belief that with the aid of American 
funds the productivity of Yugoslavia will rise and as a 
result more of its former markets for essential oils as 
well as other products will be recovered,” it points out. 


Book review 


The Essential Oils, Volume III 
By Ernest Guenther, Ph.D. 


805 Pages, Cloth, 6x9, Illustrated, $10.00. D. Van Nos- 
trand Co., Inc., New York City. 

With the publication of Volume III of his great reference 
work on essential oils, Dr. Ernest Guenther and his co!lab- 
orators begin to make available monographs on individual 
essential oils. 

Volume three deals with two of the most important groups 
of essential oils, those of the plant families rataceae and 
labiatae. This takes in all of the citrus oils, mint oils, oil 
of lavendar, oil of rosemary, oil of sage and many other 
oils. 

For every one of these essential oils Dr. Guenther, vice 
president and technical director of Fritzsche Brothers, Inc., 
gives exhaustive information about geographical and botani- 
cal origin, growing and harvesting of the plant material, 
methods of distillation and extraction, chemical, physical and 
physicochemical properties of the oil, detection of adulter- 
ation and chemical composition and uses. 

This latest volume maintains the high standards of the 
first two Looks. Volume 1 covered the history, chemistry, 
biological origin and function of the essential oils in plant 
life. Volume II treated the constituents of essential oils 
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IF YOU'RE THINKING OF 


YOU SHOULD BE THINKING OF 


Because assured customer 
satisfaction for your seas- 
oned or flavored food 
product can be achieved 
easily with Spiceolate 
(woter-solublized) flavors, 
Essential Oils or Oleo Resins. 


Sotisty yourself —Sotisty your customers—Consult 0 & O. 


DODGE & OLCOTT. INC. 


180 Varick Street * New York 14, N.Y. 


ATLANTA BOSTON CHICAGO CINCINNATI DALLAS 
LOS ANGELES + PHILADELPHIA ST. LOUIS - SAN FRANCISCO 


ESSENTIAL OILS - AROMATIC CHEMICALS - PERFUME BASES - VANILLA. FLAVOR BASES 
e 


AMERICAN DISTILLED 


Oits 


PRODUCED AT OUR BROOKLYN FACTORY 


CARAWAY CARDAMOM CASSIA 
CELERY CLOVE GINGER 
NUTMEG PEPPER PIMENTO 
Vanilla Beans 
Vanilla Concentrate 
HEADQUARTERS FOR IMITATION FRUIT FLAVORS 


GEORGE LUEDERS « CO. 


427 Washington Street, New York 13, N Y. 


CHICAGO ST. LOUIS SAN FRANCISCO MONTREAL 
PHILADELPHIA LOS ANGELES TORONTO 


ESTABLISHED 1885 
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O11 
BITTER 
ALMOND 


FFPA 
CIMPORTED FROM 
FRANCE) Oh BITTER ALMOND FFPA | 
PREE » BOMPH? 
PRUSSIC ACID. Grasse 


A product guaran- 
teed for its purity 
and uniformity. One 
that you should 
use for your 
requirements, 


wh 


Y. LABORATORIES, INC. 


// CHICAGO 6 « NEW YORK 61 + LOS ANGELES 13 
DALLAS | DETROIT 2 MEMPHIS 1 NEW ORLEANS 13 
ST. LOUIS 2 SAN BERNARDINO SAN FRANCISCO 11 
Florasynth Labs. (Canoda) Lid. Montreal Toronto Vancouver 
Winnipeg - Florasynth Laboratories de Mexico S.A, Mexico City 


VANILLA BEANS... Bourbons— Mexicans — 
South Americans...Whatever the type 
or grade, D&O can supply 

your future and spot requirements. 


Starting our second 150 years of service. 


DODGE & OLCOTT. INC. 


180 Varick Street * New York 14, N. Y. 


ESSENTIAL OILS AROMATIC CHEMICALS - PERFUME BASES - VANILLA: FLAVOR BASES 


| NEW APPROACH FOR 1950 


SPICE-OF-MONTH PROGRAM 


Leading off with January as International Month; the 
1950 Spice-of-the-Month program ties in with sectional 
ooking in the United States in succeeding months 


Following is the schedule 


January, International, seasoning salts; February, Pennsyl- 
vania Dutch, cinnamon; March, Virginia Southern, paprika 
Louisiana Southern, bay leaves; May, Hawaii, curry 
June, Northern Midwest, ginger; Ja#/y, California, mustard 
August, Southwest, chili powder; Septe mber, Central Mid- 
west, Caraway; October, Pacific Northwest, allspice; Novem 


New England, poultry scasoning ; December, metropoli 


California firms get sanitation awards 
Annual sanitation honor roll awards have been pre 
sented to Ben Hur Products, Inc., and to Spices, Inc., by 
Food and Drug Service, Inc., an organization of former 
United States Food and Drug Administration inspectors. 
Food and Drug service presented the award to 20 
Calitornia food packers, regularly inspected during 1949, 


for consistent achievement in plant sanitation. 


Advertisers build press parties around coffee 

The mid-morning koffee-klotch 1s rapidly catching up to 
the late afternoon cocktail party as a publicity device to in- 
troduce a new product or radio show or advertising cam- 
paign, Printer’s Ink reports, 

Instead of forcing reporters to stay long after hours, 
guzzling hard liquor and munching caviar for the sake of a 
few press releases, some agencies and manufacturers are 
giving the press an irreproachable reason for ducking out to 
ten o'clock coffee. They schedule press parties for that time 
and supply the appropriate refreshments. 

Although this doesn't have the glamour of a cocktail 
party, it is more economical and less time-consuming, and 
practically everyone remains sober enough to remember to 
take the releases. Furthermore, it creates good-will among 
the reporters, many of whom, oddly enough, are good family 
men who prefer their own tiresides to free cocktails and a 


cold supper at the end of the day 


How to stack corrugated boxes 

How to stack: The Hinde & Dauch Paper Co., San- 
dusky, Ohio, realizing that much waste and damage 1s 
incurred in the storage of merchandise as well as in ship- 
ping, has published a new, revised edition of “How To 
Stack and Load Corrugated Shipping Boxes,” one of its 
famous Little Packaging Library booklets . . . The book 
otters some excellent suggestions on the proper way of 
loading and unloading freight cars and trucks, on the 
best methods ot estimating and using storage space, on 
the right distribution of weight in storing shipping boxes, 
on the most ethcient arrangement of tiers, and various 


other valuable tips on warehouse engineering 


Central Board is established 

This year has seen the inauguration of the Central Tea 
Board (in India). The organization 1s working in close co- 
operation with all sections of the Indian tea industry, and 
we visualize that its activities will do much to foster and 


promote sales 
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in 1950 than ever before 


U. S. will use more spices 


‘ 


By LESTER W. JONES, President 


The most amazing thing that has takcn place in the spice 
market is the manner in which the industry has taken in its 
stride the high level to which so many values have risen. 
While there probably has been some detrimental effect on 
consumption in certain lines, as an overall picture distribution 
has been well maintained, and 
the outlook for 1950 is that 
more spices will be used in 
this country than ever before. 

Pepper: India remains the 
chief supplier of this product 
to the entire world and ac- 
cording to information sup- 
plied by the Netherlands East 
Indies authorities, the outlook 
for any relief from Sumatra 
during the coming year is 
only a matter of a moderate 


tcw thousand tons. There is 

no appreciable carryover in India to take into 1950, and the 
new crop is currently estimated at about the same as the last, 
namely 10,000 to 20,000 tons. To this can be added some 
1,800 tons from Indo China, of which all that reaches an 
ocean shipping port can be expected to find its way to France 
and the French colonies. 

The total of these visible supplies seems hardly sufficient 
to meet the needs of the world for 1950, and sight must not 
be lost of the fact that European consuming countries, in 
particular Germany, are becoming steady buyers of pepper 
and other spices, especially those used in the meat industry. 
It must be remembered that stocks of pepper and other ori 
ental spices in Europe are nil, so that whatever arrivals they 
may now be receiving are only about enough to satisfy their 
immediate needs, and thercfore stockpiling is not a factor 

It is estimated that sales of Malabar black pepper to the 
United Kingdom and the U. S. A. for shipment during 
December, 1949, and January, 1950, may amount to some 
2,000 tons. It this is true, this quantity of pepper should be 
somewhere afloat by the second half of January, 1950. This 
may induce some profit-taking and speculative liquidation, 
which may take place at about the time the main force ot 
the new crop of Malabar pepper may be felt in the market. 
This can bring about a condition in the market providing an 
Opportunity to cover needs for the balance of 1950 at the 
most advantageous level. Admittedly the general price level 
is high, but offsetting this is the tight supply situation with 
which we are faced. 

The scarcity of white pepper will naturally cause an addi 
tional drain black. 

White pepper is now in the « lass of “‘rara avis,” with fancy 
prices obtainable. There is currently no production to speak 
of in Banka, and it will take some years for the new vines 


to come into bearing. The stocks they have in Banka com 
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American Spice Trade Association 


mand such high prices for local consumption and bartering 
purposes that there is little likelihood any supplics will be 
shipped out. 

Cloves: Zanzibar has come into more prominence as a 
clove supplier, and as it appears the Madagascar crop is 
light, it seems likely Zanzibar wiil continue to occupy the 
spotlight, but with the repeated reports of disease ravaging 
the trees, it could easily be that even an average demand 
for supplies will bring about higher prices, and if we en 
counter renewed consumption from areas deprived of sup- 
plics in recent years, a brisk market could develop. 

Cassia: With the trouble brought about by the Red move- 
ment in China, cassias have been in the limelight as far as 
the spice trade is concerned. It was feared that if the Red 
Army moved into the producing areas shipment of cassia 
would either be completely cut off or at least curtailed until 
such time as that government could realize how much America 
would pay for cassia and then ration it out to maintain 
these higher figures. This created quite a demand in this 
country and the majority of the trade has taken a long post- 
tion on this commodity. 

This increased demand resulted in better prices being paid 
for cassia, and therefore the production of cinnamon on the 
cstates has increased somewhat, as a result of which there 
has been a moderate decline in prices. We, however, believe 
that as the season progresses, higher prices will prevail, as 
there ts still an extreme scarcity to this commodity. 

Ginger: Indian Jamaican and African ginger crops are 
all reported to be on the light side, and with the tremendously 
improved demand due principally to German imports, the 
current high prices should be well maintained during 1950. 

A very good demand for Cochin ginger has been reported 
by India, resulting in a price advance of four cents per pound 
for Cochin unbleached Up to this writing, African ginger 


INDIA EXPORT TAX ON PEPPER 
PROTESTED BY AMERICAN TRADE 


The United States spice trade is very much alarmed at 
reports that India has placed an export tax on black 
pepper, Lester W. Jones, president of the American Spice 
Trade Association, declared in a letter of protest last 
month to Secretary of State Dean Acheson, 

‘We wish to go on record as vigorously opposing this 
tax and request that any steps that could possibly be 
taken to have this tax climinated be done,” Mr. Jones 
said Black pepper is a necessity in the American diet 
and the rise from an all-time low of 3.3 cents a pound 
before the war to a price of $1.35 per pound today is ab- 
solutely ridiculous.” 

Mr. Jones asked the State Department to carry the 
protest to the Indian government through the proper 
channels 
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has not been offered, and future sales of the Indian ginger 
will depend to a certain extent on the ideas of prices for 
Africans. Jamaica has been slow to offer the new crop, 
with a few offerings starting at around 33 cents per pound, 
With the outlook on pro- 
duction being limited, we probably see higher prices ruling 
on this commodity than prevailed in 1949. 


as of today advanced to 36 cents. 


Nutmegs and mace 


Nutmegs and Mace: East Indian nutmegs and mace are 
practically unobtainable, leaving the field to Grenada, which 
could easily capitalize on the situation if a good marketing 
technique ts followed, but the direction in Grenada has done 
funny things before and may well repeat something of the 
sort again, to the detriment of their welfare. 

Turmeric: Only a light crop is expected in the Alleppy 
area, so that normal demand should suffice to keep the price 
of this article on a high level 
Celery Seed: 


has been an improvement since that could readily be carried 


Devaluation caused some recession, but there 


farther in the coming months, as stocks in India are believed 
to be light, and even with the reduced consumption in this 
country today, could be sufficient to influence the market 
upward 


Red pepper 
Red Pepper While the offerings of foreign materials 
have been very limited, nevertheless a good production of 
domestic red pepper was available, and we should not sce 
any extreme scarcity during the com/ng season 
Mastard Seeds Even though the domestic planting of mus- 
tard seed in Montana was materially curtained, it will in no 
way have any tendency to make a scarcity of mustard seed 
The deficit 
more than made up by large arrivals of foreign seed. 


in this country during the coming year was 


of Exquisite Aroma 


From left: Fred 
Richter, of the Clifton plant; Phil Leidy, head librarian; Lidcay Her- 
rera, Latin American export department; George Ammersbach, per- 
fume research laboratory; Me! Pollack, export department; Gerard 
Schlenker, production superintendent; Jack Mallory, cos: department: 
and Peter Cusack, administration and supplies. 


At the Fritzsche Brothers’ annual sales conference. 


“Most successful sales conference yet" 
winds up with Fritzsche dinner-dance 

One of the most successful conferences in its 
79-year history was held last month by Fritzsche Brothers, 
Inc., New York City, prominent essential oil firm. 

Executives, department heads and representatives from 
all branch offices and Fritzsche Brothers of Canada, Ltd., 
converged on New York for the four-day sessions. 

Opening day talks were made by President F. H. Leon- 
hardt, Vice President and Treasurer John H. Montgomery, 
Assistant Treasurer John L. Cassullo and Assistant Secre- 
tary D. A. Neary. 

The program which followed 
phases, one built around the work of the flavor division, 
the other around the activities of the perfume and technical 
service division. At all of the meetings, free discussion was 
‘to. promote more ethcient and increasingly 
based on closer cooperation 


sales 


was divided into two 


encouraged 
aggressive sales activity 
and mutual understanding of interrelated departmental 
problems.” 

Climax of the conference was the firm's annual dinner- 


dance in the grand ballroom of the Hotel New Yorker. 


VW ZIMCO® LIGNIN VANILLIN, C.P., U.S.P. 


A Finer Vanillin sia 


SUBSIDIARY OF STERLING DRUG INC 


170 VARICK STREET, NEW YORK 13,8. 
$45 Lake Shore Drive, Chicago U1, Il 
FACTORY. ROTHSCHILD, WISCONSIN 


Pierre E, Dammann 


Chester A. Smeltzer 
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Southern California 
By ANDREW S. MOSELEY 


@ @ Chase & Sanborn recently intro- 
duced a new type of glass coffee jar 
for their instant coffee. Apparently 
it is one of the first of its kind on the 
market. Opaque glass prevents light 
from reaching the inside of the jar, 
and a consumers service label features 
a coffee recipe. 

The Southern California Coffee 
Roasters’ Association at the December 
meeting were practically all in accord 
that the end is in sight on troubles 
with the remedial equipment to com- 
ply with the Smog Abatement Pro- 
gram. All plants are either having the 
equipment made or their installations 
are already in, with the approval ot 
the Smog Board. The few late con 
tract signers for the equipment are re 
ceiving their petitions for variance, 
giving them additional time for in- 
stallation. The younger members ot 
the Southern California Coffee Roast- 
ers’ Association are more and more in 
evidence at these meetings, with War- 
ren Emmerling attending one of his 
first. 

8 8 Alvin Cohn, of the Continental 
Coffee Co., which has plants in Brook- 
lyn, Chicago, Pittsburgh, and Toledo, 
was a recent visitor in Southern Calt- 
fornia. 

@ ®@ Attending the National Coffee 
Association convention at Boca Raton, 
Florida, were the following members 
from Southern California: Ray Bradt, 
Walter Emmerling, Roy Farmer and 
Bill Waldschmidt 

@ ®@ Retail coffee prices for vacuum 
packed coffee are still lagging behind 
wholesale prices as of this time Ob 
viously, the lag of retail prices, due to 
long inventories at lower prices, has 
slowed down buying by chains and 
large independents, and most roasters 
are still accepting orders with the price 
as of date shipment 


ree retail op 
erators are showing a 73 cents to 75 
cents) shelf price, with roasters list 


around 77 cents \ further advance 
looms in the wholesale price of vacuum 
packed coffee, strictly on a_ replace 
ment basis, and it looks hke around 90 


cenis per pound shelf price in late Jan 


uary Vrices to the restauras and 
stitutional trade, as of December 1s 


were about 70 cents per pound with 
advances of four to six cents coming 
up within the next few weeks. 

@ ® The coffee trade is happy to hear 
of the rapid improvement of Mrs. Ted 
Lingle. Hazel suffered injuries some 
time ago in an automobile accident 

@ @ May we wish you the comph- 
ments of the season—a Happy and 
Prosperous New Year? 


Mexico 


g @ To protect consumers in Mexico, 
the Ministry of National Economy has 
forbidden export of unwashed coffee, 
traditionally used by the Mexican 
masses. Exporters have been asked 
not to make any deals abroad for un 
washed coffee and all consignments ot 
coffee for buyers beyond Mexico's bor- 
ders are being closely inspected by the 
customs service to prevent violations 
ot the ban 
@ 8 The Hidalgo State Government 1s 
encouraging the Hidalgo coffee in 
dustry by subsidizing the establish 
ment of coffee treatment plants with 
rebates of 50 per cent of taxes. The 
first such plant has been started at 
San Felipe Orizatlan 
8 @ Calling absurd the export price 
ot 10° pesos ($1.15) the Mexican gov- 
ernment has set per gross kilogram 
(21, pounds) of coffee, the National 
Coffeemen’s Union asked President 
Miguel Aleman to order the Ministry 
of Finance to reconsider this impost 
The coffee men told the President that 
while they don’t oppose taxation they 
want levies to “correspond to reality.” 
They said that when coffee prices were 
low, the Ministry set 5.64 pesos as the 
official price tor coffee exports, a rate 
that made the export tax only 76 cen 
tavos per kilogram 

The coffee men said that the Min 
istrv’s new export price, at the pres 
ent foreign exchange rate of 8.65 pesos 
per dollar, amounts to $53.23 per quin 


tal (100 pounds} but they only receive 


$32 per quintal Phe coffee men urged 
a sliding seale for fixing the offi ial 
price t ffee for exportation, high, 
w. and medium, according to market 
rice flu ations 
Phe Muintst leclared that the new 
IX ficial export price solves the 


coffee merchandising problem tor 
Mexico and assures ample supplies ot 
the product tor home consumption 
The new price, it asserted, is in strict 
relation to the price abroad and 1s 
merely for the purpose of calculating 
the additional 15 per cent ad valorem 
tax on exports 

@ ® Higher prices tor coffee and a 
brighter outlook for — the product 
abroad have prompted the Government 
of Chiapas State on the Guatemalan 
border, one of Mexico’s leading cof 
fee regions, to order 30,000 hectareas 
(67,500 acres) of virgin forest lands to 
be prepared tor coffee cultivation 
That was announced by the agency ot 
the National Agricultural Credit Bank 
in Tuxtla Gutierrez, the Chiapas cap- 
ital. 

An international campaign to €X- 
terminate locusts has been approved by 
the ministers of agriculture of Mexico 
and Central America 

Seconding the motion for the pact, Al- 
berto Sevilla Sacasa, Nicaraguan ambas- 
sador to Mexico, who represented his 
country at the meeting, told of Mexico's 
efforts to eradicate locust pests that pert- 
odically devastate her coffee plantations 
He urged all countries represented at the 
gathering to support the campaign to 
their utmost, regardless of political dit- 
ferences and frictions, The pact was 
siened by Agriculture Secretaries Naz 
anio S. Ortiz Garza of Mexico, Jorge 
V. Matheu of Guatemala, Bruce Macis of 
Costa Rica, and the representatives of 
the Agriculture Secretaries of El Salva 
dor, (Santiago Vilanos), Honduras, 
(Pompilio Ortega), and Nicaragua, 
(Ambassador Sevilla Sacasas) 

The pact calls for organization of an 
international coordinating commuttee cot 
posed of a representative each par- 
ticipating nation, chairmanship of which 
will rotate among the member mations 
starting with Nicaragua; establishment 
of laboratories and research on locust 
an appropriation of $10,000 by each 


pests ; 
member nation up to December 3ist next, 
after which the appropriation will be 
per cent of each nation’s annual allotment 
to fight locusts, but never to be less than 


$25,000 annually, with the assignment of 
at least 20 per cent of the t tal fund tor 
the establishment o1 laboratories, and the 


creation of subcommuttees fot inspection 


and vigilance 
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the shipping department on June 17th, 
vs 1935. He was placed in the sales de- 
ew’ or. ews partment of the coffee division and 


later was sent to cover the Pennsyl- 
antl vania out-of-town trade. When he re- 


i ; turned he assisted in the coffee sales 
8 8 Got that 1950 calendar handy? 8 8 A number of new members of the | i tt aced 3 
FI | , department anc then was placed in 
1p i¢ pages until vou get to June, New York City Green Coffee Associa 1 fee les. 
charge of out-of-town coffee sales 
ien put down—tfor the 2nd. and tion have been announced by Elmer ended Laleveti 
Mr. go attendec vafayette ane 
Outing, New York City Green B. Florance, secretary: J. D. Spencer Call hief 
Manhattan Colleges, has been a chie 
Coffer Association, Shawnee — Inn, Co., Ltd.; Hoffman & Hamilton; and 
in the U. S. Coast Guard Reserve and 
i aware, Pennsylvania Importex. Soc., Trieste Membership < 
detail a captain in the U. S. Army Trans- 
o ails the Importex, green coffee importers m 
portation Corps, Small Ships Branch 
months to come In the meantime, [rieste, is the first by a foreign firm During his long career with Eppen 
’ g s long caree 
keep the dates clear That Shawnec without offices in New York \ new ae ! 
: Smith, Mr. Edwards served as a sales 
country is mighty pretty m the spring associate member is the Cosmopolitan ; 
| : man, was elected to the board in 
6 8 Tom Black, who resigned recent Shipping Co., Inc The board of di October, 1936, and at his resignation 


rectors also accepted the resignation 
from membership of Alexander Ber 
nard, New York City 

@ Frederick M. Bade and Victor 
Hugo, Ir., have been elected members 


ly from Leon Israel & Bros., Ine., 1s held the position of assistant secretary 


yoing down to Rio where he will be 


and treasurer 
With these changes, the Eppens, 


Smith board is enlarged from = seven 


associated with his father-in-law, 

Paulo Rodrigues Alves, in the well 

known Santos and Rio coffee export 

ing firm of S. A. Rebello, Alves of the board of directors of the Ep 

© 8 The J, D: Spencer Co. Ltd, pens, Smith Co., Inc., New York City 

Front Street coffee house, has an coffee and tea importers and packers, 
it was announced last month. Andrew 

York Coffee and Sugar Clearing As G. Edwards, who had been active with 

sociation, permitting the firm to exe the company tor 51 years and 

cute orders on the Exchange board, retired for coffee exporters. After spending some 
erie eases time in New York, they visited Can 


members to eight 

8 8 Up from Brazil to study the cof 
fee situation here first hand is Salvio 
Almeida Prado, director of the Socie 
ade Rural Brasileira. Accompanyine 
him is Dorivil G. Silveira, managing 
director of Prudente-Ferreira, Santos 


nounced its membership im the New 


ese \ 
they bowl a one Mr. Bade started with the firm as ted the NCA 
ere the way it so Is, at this writ an office boy on March 4th, 1920, later ac plows bie ed the NCA convention 
ing, mpi s on, los ds points oca Ri 
t and point worked in the coffee sampling room ica Raton 


lover—23, 7, 32; Force—21, 9, 28; and from there went into the tea de es 8 A number of changes have been 


‘9 Old Dutch—21, 9, 28; Miller Trans partment for a tew years His next announced at W. J. Donohue & Co 
i portation—19, 11, 27; Byrne Hend stop was as a clerk in the order de Front Street coffee brokers and agents 
rickson 9, 11, 25; Cosmopolitan partment After that he assisted in Fred Koeppel and Frank B Gilroy 

Shipping—15, 15, 21; A&P—14, 16, 19 testing and making up blends of coffec are withdrawing from the firm, which 

Eehrhard—14, 16, 19; Hard & Rand for the sales force, until he took over will be carried on under the same 

15, 15, 19; Leon Israel—14, 16, 19 as head of the coffee department, im name and at the same address by 

Savarin—1S, 17, 19; Aronco—14, 16, which capacity he expects to continuc Thomas J. Mangiert and Daniel A 

18; Brookhattan Trucking—14, 16, 17; Mi fade served in’ the Quarter McNulty. Mr. Gilroy will carry on his 

Schaefer Klaussmann—13, 17, 17; Hol master Corps during the war Aare was own business at the same address, 

/ land American—12, 18, 16; Holland in the European theater of operations while Mr. Koeppel indicated he might 
House—11, 19, 14; Rivoli Trucking for about 20 months in connection wit! ease off somewhat in his activities 

10, 20, 12; Arbuckles Jay St. Terminal mobile coffee roasting Both Mr. Mangieri and Mr. MeNulty 

2a, 10 Mr. Hugo began with the firm (Continued on page 66) 
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“REATURN” 99 FRONT STREET NEW YORK 5 
104 FRONT ST NEW YORK 


: 62 COFFEE AND TEA INDUSTRIES 


NEW YORK | | 
| 
| 


95 Front St. COFFEE 
“Laticlave" NEW YORK. 5 
. COMMISSION BROKERAGE 
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Samplings 


By MARK M. HALL 


@@ The annual Christmas party of 
the San Francisco Coffee Club was 
held at the California Club and was 
attended by one of the largest gather- 
ings of members and guests ever as- 
sembled. Besides the usual festivities 
of golf, banquet and entertainment, the 
group had the added pleasure of greet- 


secretary and treasurer, and these di- 
rectors: C. Sheerer, Ruffner, McDowell & 
Burch, Inc., Jack Callaghan, B. C. 
Ireland, Inc., Stanley Onellion, Well- 
man, Peck & Co. 

As usual the event started with golf 
Twenty-two men did their best in the 
face of gusty and damp weather. The 
prize went to W. E. (Bill) Burch, of 
Ruffner, McDowell & Burch, Inc. who 


won with a score of 82 gross. 


trayal of how a coffee contract could 
be repudiated with a show of right- 


eous indignation. “My God! I’ve 
been swindled!” cries Sanchez as he 
tears up the contract. 

Stepping right out of the label of a 
Hills Bros. Coffee can was an Arab— 
in no less a person than Ruben Hills 
III himself. As the Arab walked 
across the stage, robes and all, the im- 
pression was left that the old Hills 
can we know will never be the same 
again. 

Next, “Ernie” Shaw, of Hills Bros., 
in the character of a newly rich cof- 
fee magnate, enters with Ruben Hills 
III, changed into an obsequious valet. 


ing the new president of the National 
Coffee Association, J. A. DeArmond, 
of the Folger Coffee Co. On hand, 
too, was another president, W. A. Ehr- 
hardt, of the Alexander Barlart Co., The 
head of the Pacific Coast Coffee As- 
sociation 


Still another president to be greeted popularity 


was Ed Pattinson, of Leon Israel 
newly elected to that of 
He succeeds Stanley 


Sros., Inc., 
fice in the club 


Onellion, of Wellman, Peck & Co Jack Hornung, 


Morris & Co., Inc., 


officers elected were 
Alexander Palart) Co., 


Other 
Juckingham, 


After the banquet, Mr. Onellion in- 
troduced Elwood Wright, of Wellman, 
Peck & Co., as master of ceremonies. 
mention of 
name brought the crowd to its feet in 
tribute to his new 
Then the real business of 
& entertainment began, with a series of 
clever acts written 
members of the Club 


and coached by 


Naumann, Gepy 
playing Juho Sanchez, ot did a good job of heckling 


Costa Rica, was convincing in his por 


Harassed by congressional investiga- 
tions, the magnate proceeds to recount 
the story of the coffee market and its 
vicissitudes for the last year. Sheet 


DeArmond’s 
by sheet charts, are shown: coffee bulls 


honor and to his clean up, “rain in Brazil,” “snow in 


Brazil,” “Roddy sells 20,000 bags,” 
“Gillette ends the inquisition,” “he 
buys coffee options,” and so on for 
many a laugh. 

Douglas H. Wood, of J. Aron & Co., 
Elwood 
Wright, appearing from various parts 
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Under these hats at the San Francisco Cof- 
fee Club's Christmas party were, from left: 
E. A. Johnson; PCCA President W. A. 
Ehrhardt and the new NCA head, J. A. 
DeArmond. 


From left: 


Some of the men responsible. 
E. W. Wright, chairman of the club's en- 


tertainment committee; Stanley Onellion, 
retiring president; Ed Pattinson, the new 
president. 


of the hall to thrust his barbs. He 
wore a black costume with a question 
mark on its” back 
the coffee industry, no doubt 


Mystery man of 


The club's talent was made evident 
when the I \. Johnson & Co. boys, 
with Bob Richardson, of Ruffner, Me 
Dowell & Burch, did a superb bit of 
burlesque as three Latin American 
beauties in a song and dance act. The 
illusion was perfect \ fourth girl in 
the person of Morris Buchingham, of 
the Alexander Balart Co., was so con 


vincing as a dumb beauty without tal- 
ents that Walter Granicher, as one of 
the judges dated her 

Clarence Levy was called on by Mr 
Onellion to tell one of his best jokes, 
but when the members got up to leave 
at the prospect, Clarence gave up, re 
mained silent and the boys returned to 
their seats As the wind-up, Harry D 
Maxwell led the group in 
Christmas carols 
@ Kugene Hoelter, of Hills) Bros 
Coffee, Inc., who was on an extended 
trip to Central and South America to 
look over the coffee situation, returned 


singing 


in time for the Christmas holidays 

8 @ The WSTA Christmas party held 
at Gino's, drew a near-record attend 
ance. A lunch of banquet proportions 
Marion Sanders, of Stand 
ard Brands, acting as Santa Claus, ¢ 


was served 


tributed a gift to every member, ac 
companied by a tew sharp observa 
tions and holiday humor. Everybody 
entered into the fun, especially when 
Bob Manning, Miller M. Riddle, Tom 
Moss and M. Sequiera sang old tunes 
in which the group could join. A tew 
of the Association's raconteurs “bowl- 
ed them over” with some of their best 
stories. David Samuel Roberts, who 
has retired from Lipton’s, was there to 


JANUARY, 1950 


farewell. The event was 
chaired by Ed Spillane, with help from 
Jo Bransten and Paul Mitsch. Among 
the guests were William N. Mills and 
Ray A. Johnson, of the Pacific Trans 
port Lines, Inc 


S. F. Pellas, with Mrs. Pellas and 
their daughter Rosita, continued their 
travels after the NCA and spent some 
time in Havana, Cuba. There Mr 
Pellas was able to visit members of 


say a last 


the sugar trade, in which he is an im- 


portant member as the owner of a 


Guatemala plant, one of the largest in 


Central America. They returned to 
California to spend the holidays, and 
after the first of the vear Mr. Pellas 
left on his annual tour of Central 


America, Colombia and other points 

® ® Behind the sometimes more spec- 
tacular process of buying and _ selling 
coffee is the smooth running machin- 
ery which prepares it for market \s- 
sisting coffee roasters to know more 
about this is often a clever advertis- 
ing man who knows how to “get the 
Such a one is Ross C 
Marble, advertising agent for the Moore 
Dry Dock Co., manufactures 
mills tor coffee grinding. So success 
ful was the last campaign, 
which ran exclusively—as far as coffec 
journals are concerned—in Coffee and 
Tea Industries (The Spice Mill) that 
they are doubling their advertising in 
1950. In discussing last year’s results, 
Mr. Marble stated that inquiries came 
in from all parts of the coffee world 
and that A. J. Anderson, the firm's 


story across 


which 


year's 


mum cost. 


FACTORY: Clifton, N. J 


PORT AUTHORITY BUILDING, 


BRANCH OFFICES and “STOCKS. Atlanta, Ga 
cinnati, O., Cleveland, O., Dallas, Tex., Detroit, Mich 
Pa, San Francisco, Calif, *St. Lows, Mo, 


At WSTA's Christmas party. From left: 
M. Sequiera, J. Mahoney, Tom Moss, Bob 
Manning, Miller M. Riddle, WSTA Presi- 
dent Ed Spillane, John Siegfried, Mr. Ma- 
honey again, Santa Claus Marion Saunders, 
and Jo Bransten. 


industrial division manager, was highly 
pleased and was proceeding to turn 
the inquiries into real orders 
@eF. A. Bond, of Leechman & Co., 
Colombo, who is traveling around the 
world with his wife, arrived in San 
Francisco on Christmas day. He came 
directly from Vancouver, B. C. He 
visited Ed Spillane, of the G. S. Haly 
Co., representatives of Mr. Bond's 
company 
@® @ Clarence Digman, son of A. E. 
Digman and Jeanette Digman, Port 
land, Oregon, died recently. This 
came very shortly after the death first 
of his father and then his mother. The 
elder Digman was with the firm of 
Closset & Devers, Portland 
@ @ Carl 1. Wood, executive vice pres 
ident, and C. B. Delano, personnel 
manager of Thomas J. Lipton, Ine., 
Hoboken, N. J., were in San Fran 
cisco to attend the farewell dinner to 
David Samuel Roberts, retiring west 
ern) manager \bout 40 guests were 
(Continued on page 6) ) 


Extracts 
mem are TASTIER 
when Flavored 


by FRITZS CH. 


Extract manufacturers who use any but the finest basic ingre- 
dients in the preparation of their products risk serious loss in 
the almost certain failure of their brands to develop repeat 
business. They can safely avoid this possibility by using 
dependable, uniform, laboratory-controlled flavor concentrates 
that bear the FRITZSCHE seal of guaranteed quality. Backed 
by more than three quarters of a century of fine flavoring 
“know-how”, these materials insure superior effects at mini- 
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try for a most Happy and Prosperous 
New Year. 
ew \Srleans foles 
inneapo 
@@ The following coffee executives 
By W. McKENNON will be greatly missed by his many from Minneapolis and St. Paul attend- 
friends and business acquaintances. He ed the National Coffee Association 
ee WwW. J. Ganucheau, Jr, of the F was connected with the firm for 37 convention at Boca Raton, Florida 
D. Wileox Co., Inc president of the years and had spent most of his life in Henry M. Atwood, president, Atwood 
Green Coffee Association of New Or1 the coffee business Coffee Co.; Robert M McGarvey, 
leans, reports that New Orleans had ee Ed Johnson and John Roddy president, McGarvey Coffee Co.; Ed 
its largest attendance ever at the Boca made brief stops in New Orleans on Goff, manager, coffee department, 
Raton convention. Members of | the their wavy from San Francisco to the win City Wholesale Grocers; Dave 
trade here are extremely enthusiasts convention Platter, manager, coffee department, 
abo the on as ole and fed Owl Store hn Han 
about the nvention whole anc Red Ow Stores; Jo Hanson, man 
optimistic about the outlook for cof . . ; aver, Nash Coffee Co.; Les Clark, sales 
don H. Emigh Co., San Francisco, 
fee in the coming yer . manager, Nash Coffee Co.; Bayliss 
; with Mrs. Emigh were in New Orleans C : : : : 
@ 8 Felix Vaccaro and Mrs Vaccaro en route to Florida. Mr. Emigh called riggs, Griggs-Cooper Co. 
left Boca Raton after the convention ) 
‘ é ‘ ! on friends at the offices of A. C. Ricks 
for a trip through Florida before re and Co New York 
turning to New Orleans (Continued from page 62) 
and Mr Wilmer vot H have been with W. J. Donohue & Co 

Gol ngeles, with Sts for a long time, Mr. Mangieri since 
and « iter, Who motoreé also called on friends and acquaint 1919. Mr. McNulty since 1921 

oca Raton tor the convention, stoppec Orle onth 
for a visit in Alabama on their ® Carlos Trueba, agent tor a num 
or abama o 1e 

@ Stanley Page, passenger trathe ber of Colombian coffee exporters, 1s 
ee lhe Gull and South American manager of the General Steamship on a trip to Cali where he will conter 
Steamship Co. here last) month re Corp., San Francisco, paid a visit: to with Arcesio Jaramillo. J., shippers o1 
ceived from their agents in Bogota, the passenger department of Missis Armenia coffees. While Mr. Trueba 
Colombia, the following cable: “In ot sippt Shipping Co, on his return trom is away, his post at 112 Wall Street 
der move further sugar cargo railroad New York to the West Coast last is being held down by De Witt Dyck 
suspended for eight days coffee ship month man, well known New York coffee 

Rail Atlantic Warehouse, Houston, dropped That's a mighty nice job of re 
State in on friends in the trade here on his modeling going on at offices of the 
on oro ‘re ave ro y 
SION NOt Ordered way to the convention Leon Taffae Co. It should be really 
stock there is no possibility over next | > he leted 
es B.S. Johnson, of the New worth seemg when its completes 
eight days of transporting to Buena & | N Vorte 
ve York Office of the Otis McAllister ron ¢ NeW or 
entura any appreciable quantity cot C le is | 
foe: Highway transportation ‘to, Berna he We man. has ined their organiza 
ventura still impracticable. Continue Ws Way to the est Coast recently rie and will operate ion of pe ee in 
work. Will advise.” ee Wilbert R Martin, of the Mens an 
Bort Minneapolis and St. Paul. This was 
he cable was somewhat discourag aples-Piatter Co., Fort “another step towards improving our 
ing to New Orleans importers who as, and Mrs. Martin were in New Or 
were hoping tor an early solution to leans recently roaster friends,” the firm declared 
the problem pa 
The coffee plantation of Sommer 
8 @ David Kattan took in Miami on Denver feld & Co. in Bauru, in the state of 
his return trom Boca Raton By F. TUPPER SMITH Sao Paulo, has been taken over by 
88 james | Hunt, of the U. S / Kutner & Co., it was made known to 
@ Those from Denver attending the 
Coffee and Tea Co., Dallas, and Mrs ' Coffee and Tea Industries (The Spice 
National Coffee Association convention 
Hunt, recently visited in New Orleans , ; Mill) by Gerard Albert) Rein, who its 
in Boca Raton, Florida, were Mr. and Hate A Afr. Re 
Walter T. Bown, of the W. 17 Mrs. Flovd R. Pool of the Spray Cot ASSOCIALEC 
Bown Co., Chicago, and Mrs. Bown fee & Spice Co.; Mr. and Mrs. J. : the | muted States on a Cisne 000 
enjoved a winter holiday in New Or Spencer Opie, af the Morey ‘Marcan fe revealed that Kutner & Co., which 
le Co: and Mir. and Blo has offices Sao Paulo, has cotter 
4 available for immediate delivery Phe 
@ Aleeu Martins Parreira, of San ran, of the Doran Coffee Roasting Co 
principal in the firm is Moacyer 
tos, visited his representatives, West All report a most interesting meet Kutnet 
' 2 
teldt AC me and at enjovable time Mr and ese \ prominent Brazilian coffee malt 
R Mrs. Doran made the trip by will be married in February and come 
teldt'to boca Naton thereby enjoying a lot of the beautiful to the United States in March, with 
8 B (George Sasseen, of Ruffner, Me country Mr. and Mrs. Pool remained his bride, for an extended visit He's 
Dowell and Burch, Ine., with Gus H in Florida for a few days, basking in lavine de Paula, of the well known 
Scheidemann, of Balzac Brothers and the sun and thoroughly enjoying the Santos coffee shippers, Gabriel de 
Co, Inc, New York City, and Mrs relaxation Paula & Cia While he’s in the 
Scheidemann were among the visitors @@ Your Denver correspondent, tl United States, he will visit New York, 
to New Orleans recently Smith Bros. Brokerage Co., takes this New Orleans, San Francisco and 
ee Adam F. Hubner, of J. Aron and opportunity to extend our best wishes Miami The firm's representatives 1m 
Co, Ine who passed away recently to all our friends in the coffee mdus New York are Fairchild & Bolte 
C. H. D'ANTONIO & CO WILMER T. von GOHREN 
COFFEE BROKER 
| Coffee 306-307 Natchez Building, New Orleans 12, Louisiana 
BROKERS . AGENTS Telephone: MAgnolia 571! Cable Address: WIVGO 
| 304 Board of Trade Annex, New Orleans, La. Member: Green Coffee Association of New Orleans 
New Orleans Board of Trade, Ltd.; International House 
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Chicago 
By JOE ESLER 


Richheimer Coffee held a 
formal opening of their new plant last 
month. They gave a complete demon- 
stration of their modern roasting, grind- 
ing and packaging equipment 

@ @ Robert | 
Can Co, is expected back shortly 
his trip to Brazil 

sek M. Steele, treasurer of Steele 
Wedeles and his wife, also Emil 
Kostichek and his wife, will be at the 
Ambassador Hotel during the Atlantic 
City conventions in January 
@® 8 Mason Tilden and Ben 
Swanson Brothers were at 
for the convention of the National Coffee 


Cohn of the Continental 
from 


Wells of 
2 


Joca Raton 


Convention 

@ eH. R. Richheimer and his wife, also 
James Kissane and his wife, attended 
the National Coffee Convention at Boca 
Raton 

@ 8 The new offices and modern daylight 
manufacturing plant of B. F. Gump Co., 
located about six miles west of the 
Chicago “Loop,” is now in full swing 
This new factory 1s designed and equipped 
with the latest type of manufacturing 
facilities, machine tools, and material 
handling methods in order to build better 
coffee processing equipment. The com 
pany is ready to show you, in the process 
of manufacture, their Ideal Green Coffee 
Cleaners, Gump Coffee Granulizers, Bar 
Nun “Auto-Check” and Edtbauer-lDuplex 
Automatic Net Weighers, and elevating 
and conveying equipment 

Ralph Williams, Bert) Hazel, Don 
State, Wally Grieb, FE. G. Berry attended 
the coffee convention at Boca Raton 
ee The 
day sales meeting at the Congress Hotel 


American Can Co, held a three 


last montl 
were under discussion 


Sales plans for the new vear 


Vancouver 
By R. J. FRITH 
@ 68 in Vancouver the main point ef 


interest for coffee men is 
These are pretty much the way they 


prices 


are in other large centers of consump 
tion. But there are some interesting 
features about the coffee business at 
Vancouver 

For imstance, coffee was selling in 
Vancouver at a price about ten cents 


“THE 


Headquarters for 
COFFEE MEN 
AL LEE, HOST 
357-359 NORTH WELLS 5T 
ACROSS FROM THE MART 
CHICAGO 10, ILL. 


vACUUM-DRIP- PERCOLATOR 
TRICOLATOR CO. iwc. NEW YORK LLY. 


1950 


JANUARY, 


per pound less than Seattle prices. A 
73-cent coffee, retail, was selling for 
83 cents in Seattle, although Seattle 
roasters do not pay the aggregate ten 
cent duty that Vancouver and all Can 
adian roasters must pay. It used t 
be the other way around, with Seattle 
selling a 73-cent coffee for 63) cents 
8 8 John Roddy, of FE. A. Johnson & 
Co., Inc., San Francisco, got into our 
town and away again before the floods 
tied up traffic, a little. He told friends 
he could see only good business 

@ Francis Bury, who with 
Moore-MeCormack, Lines, specializing 
in coffee foresights, and Mrs. Bury, 
came in from Seattle. They noted that 
coffee prices here were cheaper, for a 
day or two at least, than in Seattle 

@ 8 Tom Duff of Leon Israel & Bros., 
Inc., San Francisco, was up for a short 
visit to Vancouver roasters. He said 
he did not know where prices would 
go on coffee 

@ ® Charles Belire, who owns his own 
coffee business in Seattle and is almost 
a monthly visitor to Vancouver, drove 
over Washington State 
metropolis to visit friends here 


from the 


8 @ And there were two other Seattle 
visitors—Mr. and Mrs. Royal A. Frew 

president of Wason 
Seattle 


Mr. is 
Brothers Co., 
But the 
Way Trevor 


visiting is not all one 
Arkell, manager of op 
erations for Nabob Tea and Nabob 
Coffee in) Vancouver, and Mr. John 
Castleman, manayer of the firm's cot 
Boca 


tee department, both went to 


Baton, Florida tor the convention 


San Francisco 
(Continued from page 65) 

on hand, including Miller M. Riddle, 
new western division manager, and F 
H. Harder, new local plant manager 
Mr. Harder, tormerly office manager, 
came originally from the Hoboken of 
fice. Among the gifts Mr. Roberts 
received at the banquet was a trip to 
his birth place, Ireland, a silver set, 
a matched set of luggage and a fishing 
outfit 

@ oe Miller M. Riddle, whe becomes 
western manager, 
Roberts, steps up from 


1 
Lipton’s division 
succeeding Mr 
western division sales manayer, a po 
sition he held sin M. A. Reilly was 
advanced 1 ‘ ales manayer ot 
the companys le has been with the 


better 13 vears, begin 


BETTER COFFEE 


can be made in 


Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 


ning as a salesman in San Jose. His 
advancement was rapid. Within two 
vears he was made district manager of 
the Seattle office, which includes 
Washington and Oregon. From there 
he was called to San Francisco, where 
he was made assistant to Mr. Reilly 
who was western sales manager 

Prior to his entry into the tea busi 
Riddle was with the Schell 
Day Co., manutacturers of men’s 
clothing. He was born in Ida Grove, 
lowa, but was brought up in Tacoma, 
where he went to Riddle, 
prominent in tea circles, is a member 
of the board of directors of the WSTA 
and has a host of friends who are glad 
to hear of his new appointment 


ness, Mr 


school 


@ @ it is always interesting to specu 
late on what effect the impact of po 
litical events will have on trade. So, 
with the recent elections in Australia 
and New Zealand in mind, we ap 
proached the denzens of tea row, and 
sure enough, they had been thinking 
about it, too. Not only that, London 
was making forecasts which this 
problem was included — torecasts, 
though, which left the prophet 
no matter which way the market went 

The governments of New Zealand 
and Australia fell in elections in which 
one of the issues was free enterprise 


safe, 


The new governments will tend to 
ward release of restrictions and con 
trols on business, presumably allowing 
trade and assume thei 
natural level. It is felt that England 
will follow in the wake of her colonies 
These countries 


prices to 


at the next election 
have been making block purchases ot 
tea 

If tea purchases are returned to pri 
vate trade entirely, what will happen 
to the market? experts 
guess that 1 supplies are tight the mar 
ket might soar, and if they are plenti 
London is bull 


Local tea 


ful prices would sag 
ish, influenced by this tree enterprise 
trend, but there are fears any sudden 
change might lead to chaos. The mar 
vin between surplus and shortage ts 
not more than 50 million pounds avail 
able at Colombo and Caleutta. From 
here on the statisticians can take over 
lea buvers seem somewhat worned 
over future prices, as the effects of de 
offset by 
there is only 


valuation are being rising 


tendencies 


prophesy 


auree 
one sate “The future wall 


tell.” 


SIELING NO-BURN 
URN RINGS 


All You Want. Write— 


SIELING URN BAG CuMPANY 
927-937 West Huron St., Chicago 


CATALOGS FREE 


1 Cup to 150 Gals. 
TRICOLATOR CO. inc. NEW YORK |. NY. 
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CLASSIFIED 


EQUIPMENT FOR SALE 


ADVERTISEMENTS 


Index 


Established 1912 


LATE TYPE REBUILT 
& GUARANTEED EQUIPMENT 


At Bargain Prices 

MILLS—Schutz-O'Neill, Jay-Bee, 
3AT, Fitzpatrick Cornminuters, Mi- 
kro Pulverizers, |-SH, 2TH & 4TH. 

Jabez Burns No. 35 Coffee Roasters. 

Burns #12 Coffee Grinder & Com- 
pactor. 

Knapp E adj. to | gal. wraparound 
Can Labeler, (also jars wih ears). 

Burt Auto. Wraparound Labeler. 

World Straigh avay a d World Rotary 
Automatic Labeler. 

Day & Robinson Dry Powder Mixers 
and Sifters, 100, 400, 600, 1500 
2500 and 3500 Ibs. capacities. 

Stokes & Smith GI a-d G4 Auger 
Fillers 

Triangle SHA Automatic Net Weigher 
and Corton Sealer. 

Resina Automatic Cappers. 

Pneumatic Fully Automatic Cartoning 
and Filling Outfit. 

Filler 1, 2, 4 and 8 Head Stainless 
Steel Piston Fillers. 

Sifters, Schutz-O'Neill #3, 
#23, Gayco 8’, etc. 

Robinson Two-High Roller Mills. 

Package Machy. FA, FA2Q, Knapp JS, 
Hayssen 3-7 & Scandia SSUI Auto 


Robinson 


Huhn Steam and Gas Fired Dryers. 
Ertel, Sparkler, Sweetland, Vallez 


Sperry, Shriver & Johnson Filters 
Jabez Burns #25 Granulator, 400) 
Ibs. per hour capacity. 

MANY OTHER ITEMS OF INTEREST 

IN STOCK — FULLY GUARANTEED 
Tell Us Your Requirements 


Union STANDARD EQUIPMENT CO. 
318-322 LAFAYETTE ST N.Y. 


American Can Co 

American Coffee Corp 
American Export Lines 
Aron & Co., Inc., J 

Atlantic Coffee Bag Co., Inc 


Balzac Bros. & Co., Inc 

Bayer & Co., O. F 

Bennett & Son, Wm. Hosmer 
Bickford & Co., C. I 

Bott, George P. & Co 
Boukouris & Co., Ltd 
Brazilian Warrant Co., Inc 
Brookhattan Trucking Co., Inc 
Burns & Sons, Inc., Jabez 
Byrne, Hendrickson & Co 


Cambron Werotte & Co., Inc 
ambron Co., C. G 

Carret & Co., Inc., J. E 

arter, Macy Company, Inc 
Central Equipment Co 
Cholwell & Co., 
Classified Advertisements 
Companhia Brasileira de Cate 


~ 


~ 


Continental Can Co 
Cortizas & Co., M 


Dammann & Smeltzer, Inc 
D Antonio & Co., C. H 

De Hope Goldschmidt Corp 
Dodge & Olcott, Inc 
Donohue & Co., W J 


East Asiatic 
Fast India Trading Co., Inc 
Edwards & Sons, Frederick 
Emigh Co., Weldun H 
Enterprise Aluminum Co 


Wanted: Bright Rox 


POK SALI Benco (Betner Company) Glue 


Type Settling, Fol 


ndition. Write are 
Chattanooga, Tenn 


t Bag Machine 


Mixers toe 2000 It 1 Brightwood 
Box Machine Kettle Burt ind Knapp 
Lat Pheu t Scale Capper Rotex 
8 Mixer Sere Mikro Puilverizers 

lute 1 ! t In 16-19 Park 
N \ New York 


EQUIPMENT WANTED 


Machines 


1 


A \ ‘ MILI 
WANTED—Coftee t Monitor N 

2, Jabe Burn N il grinders 
var 4 tie Addre Rox 100 

of ana TEA INDUSTRIES 


WANTED—Jabez Burns Thermalo Roasters 
(4-bag), stirflex coolers, stoners, bins 

aging equipment, complete or in part 

full details Address Hox 84) care 


and ‘Tea industries 
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Sealing Machine 
Fleet woor 


cale pouch type 
1crifice price; Ball 
lewe ina Rotary 


Spice 
Address Box 


Eppens Smith Co., Inc 
Epstein, Reynolds & Harris 


Fairchild & Bolte 
Florasynth Laboratories, Inc 
Fritzsche Brothers, Inc 
Furness, Withy & Co., Ltd 


Gabriel de Paula & Cia, Ltd 
Geck Trading Corp 

Grace & Co., W. R 

Grace Line, Inc 

Gump Co., B. F 


Haitian Coffee 

Haly Co., The G. § 

Hansen, Walter R 

Hard & Rand, Inc 

Harrison Co., The 
Haulenbeek Co., John W., Inc 


Ireland, Inc., B. 
Irwin-Harrisons-W hitney, Inc 


Inc., George € 


Compania Salvadorena de Cate 


Trading Co., The 


oO 
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Johnson & Co., E. A 64 
Journal of Commerce, The 51 
Tunta de Exportacao do 

Cate Colonial 7 
Katz & Co., Dr. Alexander 54 
Lawrence & Co., Inc., George W.. 63 
Lec Company, W. H 63 
Lloyd Brasileiro 30 
Lueders & Co., George sy 
Mackey & Co., A 6 
Medina Co., J. A 63 
Mississippi Shipping Co., Inc 32 
Mooney & Son, Inc., H. Mills 37 
Moore-McCormack Lines, Inc. 35 
Muller & Co., E. B 29 
Moore Dry Dock Company 22 


National F deration Coffee 


Growers of Colombia Cover 
Nopal Line 32 
Norda Essential Oil and 

Chemical 
Normandy Coffee & Tea Corp ik 
Ortega & Emigh, Inc 28 
Otis McAllister Co., Ltd Cover 
Pope & Talbott Lines 35 
Port of San Francisco 64 
Ransohoft Co., Inc., A. L 63 
RC. Can Co 2 
Reamer, Turner & Co 62 
Ritter & Co., F ae 


Ruffner, McDowell & Burch, Inc. 8 


Schenbrunn & Co., Inc., S. A 29 
Sicling Urn Bag Co 67 
Silver & Java Pacific Lines 30 
Slover & Co., Inc., Charles F 63 
Snell, Inc., Foster D 56 
Standard Brands, Inc 28 
Sterwin Chemicals, Inc. . 60 
Stewart, Carnal & Co., Ltd 38 
Stockard & Co., Inc 41 
Swedish American Line Agency, 

Inc 44 
Thomson, Inc., Henry P é 46 
Thurston & Braidich 56 
Tricolator Co., Ine ‘ 67 
United Fruit Company 34 


Vaskas, Dominic J 49 
von Gohren, Wm. T 66 
Well, The 67 
Wessel, Duval & Co., Inc 63 
West Coast Line, Inc 33 
Wilhelm & Co., R. C . 24 
Ziel & Co., Inc 64 
Zink & Triest Co 56 


COFFEE AND TEA INDUSTRIES 


UN ION Page Page 
20 
51 
Cover 
62 
62 
63 
Caver 
63 
36 
64 
64 
$2 
4 46 
40 
68 
5? 
: 60 
: r 
60 
57, 58 
62 
61 
64 
18 
56 
Go 
Cott « for a 
tus the 
58 
65 
46 
OL 
as 
30) 
( 
64 
67 
25 
| 
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OTIS 
QUROPRATA 
VINTAGE 


OTIS VINTAGE brands continue to guarantee FINEST qualities from 
Brazil. Selections ONLY at the FAZENDAS. Shipments constantly 
guarded by Otis vigilance from GROWER to ROASTER. 


Always FINE, always uniformly the same CHARACTER. 


also 


OTIS COLOMBIANS 
OTIS MEXICANS 
TEAMMATES OF QUALITY 


OTIS MeALLISTER 


COMPANTES 


310 Sansome St. 837 Traction Ave. 510 N. Dearborn St. 78 Front St. 321 International Trade Mart 
SAN FRANCISCO - LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 
ESTABLISHED 1892 
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1950 


TEAMWORK 


— a fitting keynote for the New Year. 


Teamwork—we supply the 
Green . . you scientifically Blend it, Roast it and Distribute it 


. . together we team up to do a job of coffee selling. 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW YORK NEW ORLEANS 
9! Wall Street 336 Magazine Street 


SAN FRANCISCO CHICAGO 
242 California Street 404 No. Wells Street 


SANTOS RIO de JANEIRO LONDON PARANAGUA 


Offices of Representatives in Coffee Producing Countries all over the World 


Pat 


